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The Persent Status and Devel oping Trend of Quality Beef in Our Country
Sun Baozhong
ABSTRACT The past ten years of practice showed that producing quality beef is a feasible way for effi-
ciently using the beef source and promoting development for beef production. In this article, the current
condition and future developing trend for quality beef production in China is expounded.
KEY WORD quality beef; current condition; developing trend

( 14 )

The Market Trend for Meat in 1999 and a Preliminary Discussion

Yang Baixuan

ABSTRACT In this article, meat production and marketing condition in Chinain 1998 is briefly discussed,

and the meat market in China in 1999 is also pre-analyzed. In 1998, the prices of meat,  poultry as well
as eggs dropped severely because of oversupply, and consumers benefited from it. In 1999, animal produc—
tion should increase steadily, and the prices of meat, poultry and eggs should also keep ateady basically.

To satisfy the increasingly higher needs from consumers, manufactures should take market as their orienta—
tion and attach high importance to improving product quality, to win competition and to assure a prosper—
ous market supply and needs.

KEY WORD meat production and marketing; general level of price; meat wholesale market; vegetable bas—
ket



