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Abstract: [ Purpose/Significance] This research aims to explore the impact of platform characteristics on User—Gen-
erated Content (UGC) sharing behavior across social media platforms, revealing new features of user behavior in cross—so-
cial media scenarios. [ Method/Process] Drawing from the Stimulus—Organism—Response (SOR) theoretical framework ,
the study constructed a mediating model to understand the influence of platform characteristics on cross—social media UGC
sharing behavior. The paper integrated data from application stores, Baidu Index, and social media across time and plat-
form dimensions, created a multi—source heterogeneous panel dataset as our sample. The hypotheses were tested to use a
fixed—effects model. [ Results/Conclusion] The platform’s reputation and the iterative advancements in user service tech-
nology positively influence cross—social media UGC sharing through perceived usefulness. Conversely, the platform’s atten-
tion level negatively affects sharing behavior via perceived usefulness. Moreover, the platform’s reputation and iterative ad-

vancements in user service technology have a negative moderating effect on the relationship between perceived usefulness and
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cross—social media UGC sharing. This study focuses on the sharing behavior of UGC across social media platforms, offering

insights for UGC creators to adopt cross—platform content dissemination strategies and providing guidance for social media

platforms to maintain a balanced ecosystem.
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4 ARXMSH
Tab.4 Correlation Analysis
At AUGCS PF PA PU CF CA EM
AUGCS 1.00

PF 0.50"" 1.00

PA 0.094°"  -0.127" 1.00

uT 0.16™ -0.06"  0.291°" 1.00

PU 0.51°" 0.31°" 0.048 0.23"" 1.00

CF 0.337" 0.18"" 0.017" 0.01 0.17" 1.00

CA -0.04™  -0.15""  0.053"" 0.04"" -0.01 0. 00 1.00

EM 0.16"" 0.10"" -0.02" 0. 00 0.027°" 0.07"" -0.07°" 1.00

e Horh s FIRTE 0,001 KCF LR, +x FIRAE0.01 /K 13, * FIRTE0.05 KV i,

x5 HEERE
Tab.5 Collinearity Test

PU PF ur PA CF CA EM

VIF 1.21 1.19 1.14 1.08 1.05 1.03 1.02
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AUGCS, ,, = B, +B,PU,,, +B,PF,, + B,PA, , +
B, UT, , + BsControls, , , + Z PF, , x PU, , , + Z,PA; , X
PU, , +Z,UT, XPU, , ,+y+d+e, (2)
Hrp, i=1,2 REHE- GG, « LR UGC
RATWBS Rt (U F B A B, A% R KR
), kREBAAZT4 UGe Hifis, PU JrhAiAs
i, AUGCS NAZOH RS s, PF. PA, UT ¥
OffERAS R, F, xPU,,, . PA, xPU,,,. UT, xPU,,,
FRZHIL, v Fm V6 R i B E s, @
FR UGC KA (UGC 28 RUAR 5 1 4 2 808 21 19 43
DX ) 8 ) 71 S 350
4 SCIEHER
4.1 B ZpHER
ASCHI Stata #4750 0 Z o0 EIH, JF LI
AR UGC 1E R bRl LM IR 2 401t

gk 6 i, AR (1) ', ARSCHEEST
TFHERAR UGC KRS, #R9E T F & FR1E (PF,
PA, UT)XHEG0A M (PU) fosgm, S5 E
TI¥%F PU A W, HiBd 1% 0 B E R,
Hrf PF I UT HIEFEM, PA w52, 7R
AL (2) H, AHIATRMERZHA UGC H#&
EE s PF. PA, UT % PU 24K IH
Wor . HIUEEY, H1, H2. H3 Z5HH 6 R oT .
UeAh, AR (3) FMIEEL (4) REG AT,
TEGIA PU 5, PF WIZREBUN 0.818 /A 0. 627,
UT B ZEBON 0. 315 45/h3] 0. 145, Xl PU 2 A
AN, H4 BT, AN, B (5) KB, PF.
PA. UT 5 PU A2 I XT AUGCS HI5EHE 1 1%
) B ARSI, 0B 5 AR LA TR

F6 MEENER
Tab. 6 Results of Regression Analysis

(1) (2) (3) (4) (5)
Variables
PU PU AUGCS AUGCS AUGCS
pU 0.620"" 1.6617
(9.88) (13.67)
PF 0.312™ 0. 308 " 0.818 ™ 0. 627" 0. 465"
(20.36) (20.10) (41.42) (27.00) (16.92)
PA -0.025" -0.023"" 0.239 " 0.253 ™" 0.268 "
(-2.45) (-2.33) (12.83) (14.77) (16.40)
UT 0.276 ™" 0.274" 0.315" 0.145" 0.161""
(12.39) (12.39) (16.63) (7.47) (8.96)
CF 0.076"" 0.331" 0.284"" 0.262""
(8.06) (20.85) (18.82) (19.16)
FE 0.415 -1.6737" -1.930"" -1.785""
(1.54) (-2.60) (-3.32) (-3.25)
M -0. 026 0.304 " 0.320" 0.346""
(-1.16) (7.29) (8.46) (9.80)
PA % PU 0.112
(2.86)
PF % PU -0.405"
(-6.99)
UT % PU -0.277"
(-11.21)
-0.160" -0.485"" 4. 464" 4.765" 5.113™"
Constant
(-21.80) (-9.20) (37.24) (42.59) (45.41)
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(1) (2) (3) (4) (5)
Variables
PU PU AUGCS AUGCS AUGCS
Platform Yes Yes Yes Yes Yes
UGCType Yes Yes Yes Yes Yes
Observations 10 202 10 202 10 202 10 202 10 202
Adjusted R—squared 0. 199 0.205 0.478 0. 557 0. 608

TE: ##% R p<0.01, #% FI/R p<0.05, * F/R p<O0. 1, 55 M0 DU H IR UGC RIRYE R « SoitE, TR,

4.2 FEMEWHHT

B UEL R AR, AR S — 2D AR I T
MEFANQIVE S FRAE R E R, FERS [B]Z 10, A 0% &
LA RIS UGC 1y A A Bt [R] X 452 R 1) 52 1) 5
TERIWEEZ T, AR EIRZ A2 G2 msh a2l
V7 1 5E RO
4.2.1 BRI

HI 7 AT, RSN | 50 0 AR S8
J&, PFBYSZIRIH R, PA X AUGCS (5200 A

BEANA G (R 5% 0 B EMRE) , [t
LHIABA A, IHER, PA X AUGCS 1)
SR R T ) 22 R Y, PA RS 2 B R
AUGCS,, Bb4h, MR (3) A1, ZEIMA PU JG,
UT X AUGCS Bys20m i 5 2 AN R 3%, i UT X
WEW PU(RECHN 0.432, ¢ Gt h 11.75)
AL AT RAEH , 7E AR RISV J5, PU 5844
UT F AUGCS Z A K F

xR7 EEBEREAREES R

Tab.7 Robustness Analysis Considering Time Effects

Variables W ) e ®
PU AUGCS AUGCS AUGCS
PU 0.564" (9.38) 1.544™ (12.49)
PF 0.352°"* (18.83) 1.173" (61.79) 0.974* (42.17) 0.805"* (29.17)
PA -0.030"" (-2.41) -0.045° (-1.95) -0.028 (-1.35) 0.009 (0.45)
ur 0.432°" (11.75) 0.291°" (11.37) 0.047 (1.59) 0.131°"" (5.34)
PF # PU -0.436" (=7.04)
PA * PU 0.026 (0.74)
UT * PU -0.222"" (-9.34)
CF 0.071°"* (7.70) 0.318° (22.01) 0.278 (20.17) 0.254°" (20.26)
FE 0.278 (1.06) -2.6417" (-4.58) ~2.798"" (-5.26) -2.593" (-5.13)
EM -0.020 (-0.92) 0.332°" (8.82) 0.343" (9.90) 0.366"" (11.39)
Constant -0.471" (=9.51) 445277 (42.16) 4718 (46.91) 5.071°" (48.10)
Platform Yes Yes Yes Yes
UGCType Yes Yes Yes Yes
Year Yes Yes Yes Yes
Month Yes Yes Yes Yes
Week Yes Yes Yes Yes
Observations 10 202 10 202 10 202 10 202
Adjusted R-squared 0.242 0.552 0.614 0. 658
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4.2.2 BWEHER

= 8 W, HE—LFIBRMEEHERNE, PF
SRR IH B3, T PA 5 UT B8 3515 % Rt
[ i AR ), [RIAsE, X RS g R 5l i, Bl
W ON; FENE R SO MBI A, R 5138 T 42
i, MR R s e, DL B SS B AUGCS
BRG], fER 6, H R Jh 0.608, Sl ARFE

BN A R oK 0.658, MIAQIEZERBN G R Ik
0.723, bR, 25 BHE RN MAIEE ROV )5,
BAVEAR R R I3 . R, A SCRF IR
FHP R RRIE B s ), R o 4 ) 22 3 [ s R0
il T AUGCS 72.3% 7% S 1, F & 71 19 52 M)
8 LR

x8 EEMEFMMMREES
Tab.8 Robustness Analysis Considering the Creator Effect

Variables w ) <) ®
PU AUGCS AUGCS AUGCS
PU 0.496" (9.78) 1.408™** (12.49)
PF 0.293"" (20.15) 0.931°" (49.55) 0.786 " (37.32) 0.637°"" (25.78)
PA -0.025" (-2.23) -0.031 (-1.50) -0.018 (-0.98) 0.017 (0.94)
ur 0.406""" (11.77) 0.241°"* (10.59) 0.040 (1.55) 0.105°" (4.67)
PF # PU -0.403"" (-7.39)
PA % PU 0.041 (1.33)
UT * PU -0.197 " (=9.31)
CF 0.139"* (10.87) 0.587° (32.30) 0.518" (27.92) 0.478°"" (26.93)
FE 3.449° (5.78) 4053 (4.29) 2.343" (2.61) 1.987°" (2.30)
EM 0.004 (0.17) 0.359** (10.42) 0.357*" (11.10) 0.351°"* (11.66)
Constant ~1. 189" (-11.58) 2.557°"" (14.82) 3.146* (18.38) 3.631° (21.38)
Platform Yes Yes Yes Yes
UGCType Yes Yes Yes Yes
Year Yes Yes Yes Yes
Month Yes Yes Yes Yes
Weelk Yes Yes Yes Yes
Creator Yes Yes Yes Yes
Observations 10 202 10 202 10 202 10 202
Adjusted R—squared 0.328 0. 647 0. 689 0.723

St Radd B, A SCE BT LR R,
WKl 4 frx, H1~H4 857, H5a, H5c o7, 1
H5b N7, Beakh, 26 Lk adrml s, PF-PU-
AUGCS B4 s A%, 1 UT-PU-AUGCS, PA-
PU-AUGCS Hearhigte, My, yik—22 by
F-E R (PF) MU P RS BeARER (UT) B9 3L
ML, ASSCLE I T O g &l s TR, PF
L UT Xt PU F1 AUGCS Z [a1 4 & 2 24 R A 8O0

ATCE It S-0-R HISHE ALY £ 15 41 22 AR
UGC {5 B AT NI R, I HrF &
FRIEXT A A . BESEESIE TN 3 AN J7 T A T
e

o, FHEAEX LA UGe R R =
FoM BA B 0, T 5 ST RE AT i 55
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Fig.4 AUGCS Model Based on S—O-R Framework

; e low-PF P s low-UT
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B 5 ETWRESEE
Fig. 5 Exploding Diagram of the Moderating Effect
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BRI P I 55 BRI AR B PP 25 422
A UGC 15 B 43 S5 1 1E ) 520

S PEMRENE, HrHZ8 M % RS0
i A 2 SRR T R {5 S BT R DI 2R T
OYEE, WSO R G R T BB T B
2, WA, RTEARERN T MIETER, ARSGA
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AT P SE R R TR T R M
AR UGC IIfE B,
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