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Abstract: HomeMed Replacement(HM R) isany purchased
med component prepared or packaged outside
of the home which is brought or delivered to

200051)

thehome or taken of f-premises. HMRiscraed
and developed by the result of the battle be-
tween retail and foodservice. Themaindriving
forcesfor HMR ishigh speed developing of
economy and changing of peopl€e sattitudesand
lifestyles Thedevd opment of HMR in China
depends onthefollowing solutions:  Howto
indugridizeHMR;  How to pack and serilize
HMR to makethemed fresh and prolong the
shdflifeof themedl. You canfind sometypica

production linefor HMR inthisartide

Key words:HM R;Food retail;Food service; Process

technology;Productionline
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(RTE: Ready to eat)

(RTH: Ready to heat)

(RTC:Ready to cook)

(SP:Speciality perishable)
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I - B SEHH RUELWAN  SHuR
R B RGNy 20%00,  OPIEDPVLC. PYQPE  #0~6C 40 X
dl Kok BNy 20%00;  PVCPLPVDOAR 2050 W X
AR 80Ny 20500, OPAPE o6 25 K
I 80%Ny 20%i:0;  DVCPEPYDGRE 22050 45 %
DG B0 Ny T0%C0 LDPE/OFF 0°C~25°C 20 K
ihof S 20%Ny WWCO;  PYDOUPEPYCPE  4°C-6°C 250 K
I B 605Ny 40%COs  OPETPVDE-PVLPE  4°C~6% 33 K
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