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Application of M ultilevel G rey E valuation in Tourist Percep tion

WANG Xia, GU ChaoLn', MEIHu’
(1 Depariment of Urban and R esources S ciences N anjing Unwersity, Nanjing, Jiangsu 210093 Chinng 2 School of
Econanics and M anaganent N anjing Unwersity of A eronautics and A stronautics N anjing Jiangsu 210016 China )

Abstract Tourist percepton is a psychobgical process through which tourist obtains infom atbn on travel target

envirom ent of tourist destnaton The evaluaton of tourist perceptbn involves a bt of factors and the appra+
sng nfomaton is not canplete and exact entirely which detem nes the gray nature of the evaliation system.

Direct to this characteristic this article makes the canprehensve evaliation of tourist perception by way of can—
bnng the AHP (AnalyticH ierarchy Process) and Grey Theory First key factors that mnfluence tourist percep-
ton are analyzed and the evaluatbn ndex systan of tourist perception is then set up Second the weights of
each ndex are obtaned through AHP method Finally taking the fve man tourism destinations i the M ega-
Guilin Tourisn Circle for exanples this article applies the method nto the evaluation process The empirial
study shows that he result of themultilevel grey evaluatbn of tourist perception & ob pctive and reliable It can

offer reference for the decisionrmaking of plann ng m anagement and maiketing of tour 5t destinatbn.

Key words tourist percepton mu ltilevel gray evalhiation



