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Brief Analysis of Chinese Pork Production and Marketing in 2002
Yang Boxuan
ABSTRACT The situation of pork production and marketing in this year is briefly analyzed; some essen-
tially considerable problems of foreign trade strategy are pointed out in this article.

KEY WORD pork; produce and sale; foreign trade strategy
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3.6

Significance and Suggestion to Develop the Processing Industry of Animal Products in China
Ma Aijin
ABSTRACT The significance of developing Chinese animal processing industry is briefly introduced; the
further developing trend in animal processing industry as well as the strategy of push forward this industry
are both concerned in this article.

KEY WORD animal processing industry; target; strategy



