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Fig.1 Stag characteristic of real-scene performing art tourism resources development in China
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Table 1 Characteristics of different types of real-scene performing art tourism resources
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Table 2 The three regions scale distribution characteristics of
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Fig.5 The spatial and temporal diffusion pattern of real-scene performing art tourism resources in China
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Abstract: Cultures are the soul of the tourism industry in the context of promoting integrated development of
tourism and culture. The real-scene performing art tourism resource (RPATR), as a new type of tourism re-
source, has increasingly attracted the interest of scholars across various disciplines, such as anthropology, eco-
nomics, sociology, etc. However, there are few studies from the geography perspective. Due to the differences
of culture, economy, climate environment and tourism development level in different region, RPATR inevitably
presents different distribution patterns. To satisfy current demands for the development of cultural tourism and
to meet the challenges of the construction and management of RPATR, a scientific and systematic investigation
and exploration of the distribution rules of the RPATR is important. Based on 283 the RPATRs of national 4A,
SA tourist attractions in China, supported by GIS software, this study mainly examined four research topics
about the RPATR in China: the development stage characteristics, type features, multi-scale (the nation, the
three regions, the province) spatial pattern and spatio-temporal diffusion process. The main results are as fol-
lows. 1) Through a quantitative analysis based on the investment data, we divided the development of the
RPATR in China into 3 stages: the exploration participation period (2004-2007), the development period
(2008-2014) and the maturity period (2015-2017). 2) According to the characteristics of the RPATR in terms of
performance time and form, we identified 3 kinds of RPATR, respectively the evening show, the daily show and
the indoor show, as well as addressing the distribution characteristics of the different types RPATR. 3) We dis-
cussed the spatial distribution of RPATR at nation, the 3 main regions, province scales. At the level of the na-
tion, the distribution of RPATR along with the 2 sides of “Hu Line” shows the features of “dense in the south-
east and sparse in the northwest”. At the level of the three regions, the distribution of RPATR shows a “gradi-
ent” feature that the number of RPATR in the east is more than in the middle, and in the middle more than in the
west. At the level of the province, the investment scale, density distribution and type pattern of RPATR are high-
ly correlated with the level of social and economic development and the standard of tourism development in
each province. 4) Macroscopically, RPATR showed that the eastern coastal area (the economic prosperous re-
gion) and the southwest area (the rich tourism resources region) were the first development regions of RPATR,
next spreading from the east to the central and western regions along the Yangtze River. On the micro level, the
distribution of RPATR spreaded from provincial capitals and key tourist cities to third-tier and fourth-tier cities.

Key words: tourism performing art; real-scene performing art; tourism resource; cultur tourism; China



