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Abstract: [ Purpose/Significance] Real—time interaction is an important advantage of e—commerce live streaming over
traditional e—commerce from the perspective of interactive ritual chain verifying the influencing factors of user participation be-
havior has an important reference for the further development of live e—commerce platform and anchors. [ Method/process] In
the micro—situation, based on the interactive ritual chain, this paper constructed the interactive ritual chain in the context of
e—commerce live streaming, explored the influence of interactive ritual chain effect on user participation behavior, incorporat-
ed anchors, platforms, and users into the model, and improved the influence mechanism of interactive rituals. [ Result/Con-
clusion] Through empirical research, it is found that the attractiveness of anchors positively affects group solidarity, and the

number of fans negatively affects group solidarity and group symbols; the interactive environment of the platform significantly
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affects group symbols and emotional energy, and convenience significantly affects the effect of interactive ritual chains; users’

interest significantly affects the group symbol and emotional energy, and the user’s sense of acquisition significantly affects the

emotional energy; the interactive ritual chain generates the group symbol and emotional energy and positively affects the par-

ticipation behavior, the group solidarity has a negative impact on the participation behavior.

Key words: live e-commerce; interactive ritual chain; user; participation behavior; Tik Tok
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Fig.1 Live—streaming E—commerce Interactive Ceremony Chain
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Empirical Analysis
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Tab.2 Analysis of Questionnaire Items and Reliability and Validity of the Effects of Platform Characteristics on

Interactive Ceremony
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BAUE RS, ¥ 2 VE i A, R i 5] )
52280 (p=0. 00) MHHAH LS HAT B, P
TEXTRHAR S A A WM, HAARIE R 4L Be-
ta X /&, W5l J1(Beta=0.33) KT M 2% (Beta=
—0. 32) XTRHAREI LS 520, FLURy 22 8OV A A 25 522
P R, SEIE R BRI Hla IE#f, {R1X H3a
Bk, ERRRHE BT SR 2O AR A 45 2
A EN,

R5 ELIEZHR
Tab.5 Result of Empirical Research Two
AARHEIL R B ARl R L

B t Sig.
B brUETRZE  Beta

X (WHE) -0.11  0.09 -1.24  0.22
MEE 009 0.02  0.33 411 0. 00
(WHE) 045  0.30 .52 0.13

2 MERE S 0.12  0.03  0.45  4.52  0.00
Mok -0.10  0.05  -0.20 -1.98  0.05

RSt AL

W s PR, SEE S5 R R R R A B
B 2 AR as AR I R (p = 0. 00,
Beta=0.45) . ¥} 2% (p=0.05, Beta=0.45) X} it
AT 5 B W, WS | R B RS 5 A
B B EERm R XRS5 S IR Y 5
Wey , TRy 22BN BER AT 5 e s, R Hlb
H3b 1B, FRERE 228005 FH P B 26HR I 25
THATT S

FAE=SE R 2 ME AR DG (p=
0.01, Beta=0.24) ., #15/&(p=0.02, Beta=0.19)
XHE AR HA B, BGEE EmRE KT
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Tab. 6 Result of Empirical Research Three

FERRHEL R B R AL

] t Sig.
B FrUfEIRZE  Beta
1 (W) 040 0.72 0.55  0.58
MR 0.67  0.18  0.30 3.63  0.00
(WH) -0.13 0.75 -0.18  0.86

2 MERE  0.54 0.19 0.24 2.81 0.01
PR 2.83 1.24 0.19 2.29 0.02

®7 TIEMNER
Tab.7 Result of Empirical Research Four

" EbriEfb REL PRUEREL
B t Sig.
B fEIRZE  Beta

(WHE) 0.8  0.22 4.014  0.000
R 0.74 0. 06 0.76  12.230 0.000

A BEIRIIZS

®8 TIERLR
Tab.8 Result of Empirical Research Five

bR R bR REL
1 t Sig.
B brUETRZE  Beta

(FE) 0.8  0.22 4.014  0.000
fERME 0.74 0. 06 0.76  12.230 0.000

A BHIAATS

®9 TERER
Tab.9 Result of Empirical Research Six

FERRHEIL R B R AL

1A t Sig.
B FrUfEIRZE  Beta
1 (HH)  2.52 0.32 7.837  0.00
ERME 0.35 0.09 0.35 3.854 0.00
(W) 2.08  0.36 5.771  0.00

2 fEFME 0.25 0.10 0.25 2.590 0.01
HEFEE  0.23 0.09 0.25 2541 0.0l

A i hE

SEAEPUZE SR T R (p=0.00, Beta=0.76)
MREARAZE B B wm, SOIE g f b, 210
SEIRAE R fFFPE (p=0.00, Beta=0.63). H.5)

B (p=0.00, Beta=0.21) &RXBEAAST 5 H A H

Bi, SEUEANZE R, LA 2 gk AR A
(p=0.01, Beta=0.25), H.Z#HH(p=0.01, Beta=
0.25) X1 kA BA W E PR, i H2a, H2b,
H2c YJIEH

SHEL R R T, BT S (p=0.00, Beta=
0.29) . THEAER (p=0.02, Beta=0.19) . #EAH
45(p=0.04, Beta=-0.16) #XIS 5170 HA W E
M, Horr, BEARSFS K, Mt aER . BEA
LSRR IR AR, [BOX Hda, H4b, Hac HJIEH,

F*10 HIELEER
Tab. 10 Result of Empirical Research Seven

AEPREL R T PRE RS

L t Sig.
B frifEiRZE  Beta
(WH8) 3.65  0.07 50.894  0.00
BEAZES 072 0.21  0.28  3.481  0.00
(W) 3.47  0.10 35.461  0.00
2 BHASFS 0.65  0.21  0.25  3.146  0.00
EEGER: 0.07  0.03  0.21  2.628  0.01
(W) 3.62 012 30.066  0.00
BHAZTS 074 0.21  0.29  3.556  0.00
’ KRR 006  0.03  0.19 2,420 0.02
RERRIZS -0.04  0.02  -0.16 -2.066 0.04

B, 55570,

F11 BEKRWER
Tab. 11 Hypothesis Testing Results

E8>4 O 45 MR
Hla  EREFHEREARILS B W55, B2k
Hib  ERRFFAE-REHART S IE6 K22 %
Hie EREFHEEAER  HiiR

H2a “FHFHE-HHARSZS  E6 TR
H2b  FEFRESRHATT S IE A

|

Hle PARHEITSAER
H3a  JHPRHERHEMILE  GiR

ERME, HhEREE

H3b  JHPAHE-BEART S LR
H3c MIPFHE-THERRER  IE6T  DOHRE . 58

Hda  REEMIL S 51T R IE#
H4b BT S-Z 5178 B
Hdc fHEGER-SZ 51T R IE#

SSIESM MR 10 B, MRIE TSR, A3
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Fig.3 Optimized Model for Analysis of Factors Influencing

Participation Behavior Under the Interactive Ceremony Chain
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