31 7 Vol.31 No.7
2011 07 SCIENTIA GEOGRAPHICA SINICA Juy 2011
14 2
( 130024)
1 F119.9 tA 21000 —0690( 2011) 07 - 0879 — 06
10
30 a
GDP 4 000 T
“ 12
1
GDP 40.1%
13
2~6
SWOT “ 7
78
SWOT
SWOT N N
\ TOWS 7
14
12010 —09 -02; 12011 -05 - 06
: (41071358)
(1965 -) o E-mail: xingm822 @ nenu.
edu. cn

o E-mail: liujs362@ nenu. edu. cn



880 31

1 64 %
12 32w 117
N 25 m’ .
o 900
15
16
900
N “ o 13 km’. 380 m
o 2.1.2
SWOT
( Strengths) ( Weaknesses) ( Opportuni—
ties) ( Threats) . TOWS o 40 km
SWOT o 200 km 400 km
2.2
“ ”» . ‘“ » “@ ”» R 2' 2' 1
2 SWOT 5008
662.4 6.7:56.8:36.5
A Al Al AY Al 16
Y Y 8 7- 5 o
km’ 2 359 .
11 272 km’ 2.2.2
2.1 o . .

2.1.1 2.2.3



«“ ” 881

7
2.2.4
o 2.3.4
2.3
2.3.1 . 2007
17 ”»
2.4
o 2.4.1
2.3.2 o
2.4.2
€004
) .
100 o
20 2.4.3

2.3.3 N



882

31

2009

km
3 . 1 €« ”

A A A N
“
o N
”»
A
A
o
o
A
)
A N
A} A A
N o 3.2
A
o
[ »”
A
o
)
o
o
o
o N
A} A A A} A N N
A

16 km

[

40 km



7 883

3.3

“«

19
°
“ ”
” “ ”
N ) )
o
N Al
”
“@ ”
)
Y Al
Al Al Al o
”
Al
Al Al

10

11

~
113 ” “
° N
”» (13 ”»
é“
” «“ ”» “@ »
N o
113 ” [13
. “ »
'
”» . “« »
y ~
~
113 »
o
o
. . M .
2010.

Joanne Connell Stephen J Page Tim Bentley. Towards sustain—
able tourism planning in New Zealand: Monitoring local govern—
ment planning under the Resource Management Act J . Tourism
Management 2009 30(6) : 867 —877

Daniel M Spencer. Facilitating public participation in tourism
planning on American Indian reservations: A case study involving
the Nominal Group Technique J . Tourism Management 2010
31(5) : 684 —-690

Mar Vila Gerard Costa Xari Rovira. The creation and use of
scorecards in tourism planning. A Spanish example J . Tourism
Management 2010 31(2): 232 -239

Li Yang Geoffrey Wall Stephen L J Smith. Ethnic tourism de-

velopment: Chinese Government Perspectives J . Annals of
Tourism Research 2008 35(3): 751 =771

12 . S/OL . hi-
tp: / /www. bichy. gov. cn/affair/zfyj/law/31932. htm. 2000

I 1997 12
(5):9 ~13.
M .
2001: 131.
TOWS
J. 2007 93( 1) :40 ~44.
J.

2005 19(3) : 10 ~15.

M . : 1999.



884 31

12 . D. : 19(5) : 437 ~441.
2008. 16 )
13 .2009 M . : J. 2000 55(3) :294 ~301.
2009. 17 ( WTO) . (2020 )
14 .20 M . : 1997.
— P K¢ )y« 18 . 7.
) I 2003 18 2000 20( 6) : 563 ~568.
(1):68 ~75. 19 . — J.
15 . J. 1999 2000 55(3) :346 ~353.

The Trilateral Regional Tourism Development Strategy:
A Case Study of Fushun City China

XING Ming LIU Ji-Sheng

( College of Urban and Environmental Sciences Northeast Normal University Changchun Jilin 130024 China)

Abstract: According to the characteristics of tourism and regional development rules and focusing on the tradi-
tional and single mode of urban tourism development strategy this paper puts forward the trilateral regional
tourism development strategy. The targeted strategy should be made in tourism development according to such
principles as resources development market expanding and system optimization. Taking the Fushun City of Lia—
oning Province China as an example according to the actual situation and related planning this paper analy—
ses the strengths weaknesses opportunities threats of the tourism resources and discusses the local arrangement
of the above three strategic task namely the strategy of key projects leading regional development and system
optimizing. Strategy of key projects leading means to achieve several main travel and tourism areas to lead the
leapfrog development of whole service industry which include Yong Tomb of Qing Dynasty Leifeng Memorial

Sa-er-hu Natural Park Qingyuan Slip Resort and so on. Strategy of regional development means to think about
the situation of around cities such as Shenyang Anshan Benxi Tieling Liaoyang and so on although travel
and tourism of around citis are competitive opponents. There are common origins of Qing Dynasty and the Man—
chu nationality with “one palace and three tombs of relics”. Strategy of system optimizing means to keep balance
of four districts( Shuncheng Dongzhou Xinfu and Wanghua) and three counties ( Fushun Qingyuan and Xin-
bin) and optimize the service facilities of travel which include hotels restaurants tourism shops culture
shows gift manufacture industry and so on. The effective implementation of the three strategies will ensure the

rapid development of regional tourism of whole Fushun city.

Key Words: regional tourism; tourism strategy; Fushun City



