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Exploration and research on the precision marketing of cigarette brands based
on the life cycle of brand specifications

LIU Jia
Xi 'an Company Of Shaanxi Tobacco Company, The Information Center, Xi 'an 710061, China

Abstract: By taking Xi'an Tobacco Monopoly Bureau as an example, from the precise marketing of cigarette brand product specification,

this paper introduces product specification life cycle theory, analyzes and evaluate the specifications of cigarette products on market,

and elaborates the research background, design ideas and application scenarios.. This study provides a new idea and research method for

tobacco commercial enterprises in the strategic formulation and adjustment of marketing core businesses such as the precise cultivation,

precise control and precise placement of cigarette brands.
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