4 1 —_— 4(1): 39-48

2012 3 JOURNAL OF ENGINEERING STUDIES Mar., 2012

DOI: 10.3724/SP.J.1224.2012.00039

SCAGR = IR 5 iR T AW o Stk
R, KA

(1. 100101
2. 100049)

B OE RBARAMS IR FRHETHELRZE OGN ERE A LK, sE A
K XARHATZ AL, AHRE R EA T ER T RFELGEERESETARZNES . &
MR E A Frag A AR AR A, xR A S X ALIE A B e IR BAT T IR
i REMIRFG IR AN P BORFATE T ORP B XA BT T RAKES R
PR X AR, BN RAMSE LR =R 694X REATT R, AR LHELR TN
BEAGRAMMEFF R AL THERAMKRIRGE TR ANES;, RENEEEEME
KB KA B TR A4S, 3R EMEE IR 3R HE B4 A LR AT T 3A K45

EHA RAM; X P sk THSAK

hE 4SS F590.1 SCRRFRIRED: A X ERS: 1674-4969(2012)01-0039-10

L
jillf3

20 90

[2]

i #s B #A: 2011-05-20; &= B #: 2011-12-26
HEE&IWH: (40971100)
1EHEEN: (1983-), , E-mail: xianger67@yahoo.com.cn

(1961-), s , E-mail: caijm@igsnrr.ac.cn



40 — ,4(1): 39-48 (2012)

>3 (3]
authenticity [8)
20 9]
cultural and heritage tourism 1]
23 (4135 <« [11]
»305cc (o)
1.2
2306] cc
(inauthentic) D. MacCannell"” D. J.
Boorstin""  R. Hewison"” D. Lowenthal""
23 [7]
[4135
1
JE L
Ak
TR R
AL S .
(S il &

El1 REMSXAEFRFAIFEARMAEKER
1 RE S LR R

1.1

[131589[14]12[18]



41

2

[19-20][21]18
[22-23]
[24-26]
[27]3
[REMS XL IEIRTP

» 3 [28]

»2(27]1

2.1

[32]

[33]

D. J. Greenwood

(Basque)
350
%! G. Hughes
7 F M. Go
“YH. Zeppel

L. Turner J. Ash

C. Tosun

[34]

[35]

[36]



42 S— ,4(1): 39-48 (2012)

3 REMSXXLEFREFA

» > [43]

(37)
» > [42]
[38]
2.2
3 [44]
[45]
z 3.1
< > < E »2[27]7
3.1.1
C. Halewood K. Hannam
»29 5 p, Taylor “ 7z

[46]

"' D. Chhabra

[48]

[41]



43

3.1.2

Shetawy

[50]

[52]

3.1.3

3.2

3.21

Giza

[55]

[59]

[58]

[51]

[53]

[54]

E. Cohen et
D. MacCannell
1Y D7 Boorstin
[14120-30
[60]
» 3 [61]
(62]
3.2.2
M. Chaudhary
o] Wang Yu
[64] T.

Kolar



44 — ,4(1):

39-48 (2012)

) D, Herbert

[66]

[67]

[68]

4 REMS LIRS

4.1

4.1.1

) B. Grrod

[70]

[71]

C. M. Hull

Lindemberg Medeiros de Araujo

[72]

4.1.2
S. Pratiwi™
C. Tosun
[74]
[75]
[76]
(77
[78]
4.2
R. E. Freeman
s, Higman Delphi
(80]
E. T
Sautter B. Leisen R. E. Freeman
s, Carey
(82]
5 #ig
2



45

iRy R
[ J
v
I
!
| USSRk e R |
{ !
SRELHE St FRELE At
SR kil
| |
| ! { ]
o : - TR
) el X4 SR LB UL
IFVREELR B Wik Vs L
L St
il R
|
v v
Scflit il Sl i
AT Flas 1k

2 REMESXHEFAFELRATKAIERE



46

,4(1): 39-48 (2012)

S 3k

(1]

(2]

(3]

(4]

(5]

(6]

[7]

(8]

(9]

[12]

[13]

[14]

[15]

[16]

[17]

: [M].

: ,2008: 15-16.
Vandb J V D, Costa P, Gotti G. Tourism in European Heri-
tage Cities[J]. Annals of Tourism Research, 1996, 23(2):
306-321.

. . 1.

, 2003, 14(2): 27-31.

[J1. , 2008, 23(4): 35-42.

Chhabra D. Staged Authenticity and Heritage Tourism [J].
Annals of Tourism Research, 2003, 30(3): 702-719.

[J1.

, 2010, (4): 30-37.
<c »» 1.
, 2008, 23(12): 11-12.

Trilling L. Sincerity and Authenticity [M]. London: Ox-
ford University Press, 1972: 81.
ICOMOS. International Charter for the Conservation and
Restoration of Monuments and Sites: The Venice Charter
[R]. 2nd International Congress of Architects and Techni-
cians of Historic Monuments Venice: 1964.

1.

, 2006, (3): 185-191.

The Nara Conference. The Nara Document on Authentic-
ity[R]. Nara: Government of Japan, UNESCO, ICCROM,
ICOMOS, 1994: 1-6.
UNESCO World Heritage Centre . Operational Guideline for
the Implementation of the World Heritage Convention [R].
UNESCO World Heritage Centre, 2005.
MacCannell D. Staged Authenticity: Arrangements of So-
cial Space in Tourist Settings[J]. American Journal of So-
ciology, 1973, (79): 589-602.
Boorstin D J. The Image: A Guide to Pseudo-Events in
America[M]. New York: Atheneum, 1964:10-35.
Hewison R. The Heritage Industry: Britain in a Climate of
Decline[M]. London: Methuen, 1987: 1-160.
Lowenthal D. The Past is a Foreign Country [M]. Cam-
bridge: Cambridge University Press, 1985: 1-50.

5

(11, 2010,

(18]

[19]

[20]

(21]

[22]

[23]

(24]

[25]

[26]

[27]

(28]

[29]

[30]

[31]

(32]

[33]

[34]

[35]

[36]

(1): 30-34.

Buck R. C. Boundary Maintenance Revisited: Tourist Ex-
perience in an Old Order Amish Community[J]. Rural So-
ciology, 1978, 43: 221-234.

Wang N. Tourism and Modernity: A Sociological Analysis
[M]. New York: Pergamon, 2000: 3-70.

Cohen E. Traditions in the Qualitative Sociology of Tour-
ism [J]. Annals of Tourism Research. 1988, (15): 29-46.
Cohen E. Rethinking the Sociology of Tourism [J]. Annals
of Tourism Research, 1979, 6(1): 18-35.

Wang N. Rethinking Authenticity in Tourism Experience[J].
Annals of Tourism Research, 1999, 26(2): 349-370.
Berger P L. “Sincerity” and “Authenticity” in Modern
Society [J]. Public Interest, 1973, (31): 81-90.

Eco U. Travels in Hyperreality [M]. San Diego: Harcourt
Brace, 1986: 5-60.

Culler J. Semiotics of Tourism [J]. The American Journal
of Semiotics, 1981, 1(12): 127-140.

McGregor A. Dynamic Texts and Tourist Gaze: Death,
Bones and Buffalo [J]. Annals of Tourism Research, 2000,
27(1): 27-50.

1. , 2008, 22(1): 1-8.

1.
, 2010, 25(4): 7-8.

[M]//Smith V L.
,2002: 32.
Hughes G. Authenticity in Tourism[J]. Annals of Tourism
Research, 1995, 22(4): 781-803.
Go F M, Lee R M, Russo A P. E-Heritage in the Globaliz-
ing Society: Enabling Cross-Cultural Engagement through
ICT [J]. Information Technology & Tourism, 2003, 6(1):
55-68.
Zeppel H. Selling the Dreamtime: Aboriginal Culture in
Australian Tourism [M]// Rowe D, Lawrence G. Tourism,
Leisure, Sport: Critical Perspectives. Sydney: Hodder
Headline, 1998: 23-38.
Turner L, Ash J. The Golden Hordes: International
Tourism and the Pleasure Periphery [M]. New York: St.
Martins’ Press, 1976: 150 .
Tosun C. Roots of Unsustainable Tourism Development at
the Local Level: The Case of Urgup in Turkey [J]. Tourism
Management, 1998, 19(6): 595-610.

[J1.
, 2000, 11(3): 46-48.
, . [J1.
, 1999, 19(2): 102-105.



(37]

[38]

[39]

[40]

[41]

[42]

[43]

[44]

[45]

[46]

[47]

(48]

[49]

[50]

[52]

(53]

[54]

[55]

Mathieson A, Wall G. Tourism: Economic, Physical and
Social Impacts[M]. London, New York: Longman House,
1984: 4.
[J1. , 1999, (6): 93-102.
[J1.
, 2009, (2): 53-56.

Taylor J P. Authenticity and Sincerity in Tourism [J]. Annals
of Tourism Research, 2001, 28 (1): 7-26.

Chhabra D, Healy R, Sills E. Staged Authenticity and
Heritage Tourism [J]. Annals of Tourism Research, 2003,

30(3): 702-719.

s

1. , 2007, 5(6):
124-128.
1. , 2002, (5): 617-625.
. , . 1.
, 2002, (6): 5-9.
(. , 2006, 21(6): 16-22.

Halewood C, Hannam K. Viking Heritage Tourism Au-
thenticity and Commodification [J]. Annals of Tourism
Research, 2001, 28(3): 565-580.

: [71. , 2009,
29(6): 840-845.

s s

[n. , 2009, 23(8): 24-28.

: [J].
, 2009, 1(3): 23-26.

Ahmed A A Shetawy, Samah Mohamed E1 Khateeb. The

Pyramids Plateau: A Dream Searching for Survival[J].

Tourism Management, 2009, (30): 819-827.

s s

: 1.
, 2004, (6): 301-306.
. 1.
2005, (6): 47-53.
[]. , 2006, (2): 39-46.
: 1. , 2007,
(11): 818-823.
1.

, 2003, (12): 132-136.

[56]

[57]

[58]

[59]

[60]

[61]

[62]

[63]

[64]

[65]

[66]

[67]

[68]

[69]

[70]

[71]

[72]

[73]

, Liu A, Wall G
[J1. ., 2005, (2): 254-257.
, , : [J1.
, 2005, (6): 414-418.
[J11. . , 2006, (12): 735-742.
[J11. . s 2007., (5): 37-41.
[J1. , , 2007, 21(1): 13-16.

[J1.

, 2005, (1): 41-47.
Steiner C J, Reisinger Y. Understanding Existential Au-
thenticity [J]. Annals of Tourism Research, 2005, 33 (2):
299-318.
Chaudhary M. India's Image as a Tourist Destination: A
Perspective of Foreign Tourists[J]. Tourism Management,
2000, (21): 293-297.
Wang Yu. Customized Authenticity Begins at Home[J].
Annals of Tourism Research, 2007, 34(3): 789-804.
Kolar T, Zabkar V. A Consumer-Based Model of Authen-
ticity: an Oxymoron or the Foundation of Cultural Heri-
tage Marketing?[J]. Tourism Management, 2010, (31):
652-664.
Herbert D. Literary Places, Tourism and the Heritage Ex-
perience[J]. Annals of Tourism Research, 2001, 28(2):
312-333.

s

1
, 2005, 16(1): 12—18.
: . , 2009,
24(1): 55-60.
[]. , 2007, 23(5): 463-465.

Garrod B, Fyall A. Managing Heritage Tourism[J]. Annals
of Tourism Research, 2000, 27(3): 682—-708.

Hall C M. Trends in Ocean and Coastal Tourism: The End
of the Last Frontier? [J]. Ocean & Coastal Management,
2001, (44): 601-618.

Lindemberg Medeiros de Araujo, Bramwell B. Partnership
and Regional Tourism in Brazil [J]. Annals of Tourism
Research, 2002, 29(4): 1138—1164.

Pratiwi S. Local Community Participation in Ecotourism
Development: A Critical Analysis of Select Published Lit-
erature[J]. Jurnal Manajemen Hutan Tropika, 2006, XII (2):
69-717.



48 S— ,4(1): 39-48 (2012)

[74] Tosun C. Challenges of Sustainable Tourism Development [79] Freeman R E. Strategic Management: A Stakeholder Ap-

in the Developing World: The Case of Turkey [J]. Tourism proach [M]. Boston: Pitman, 1984: 25-80.
Management, 2001, 22: 289-303. [80] Higman S, Mayers J, Bass S, et al. The Sustainable For-
[75] s . [J1. estry Handbook [M]. London: Earthscan Publication Ltd,

, 2002, 17(4): 38-41. 1999: 30-80.
[76] s . [J1]. [81] Sautter E T, Leisen B. Managing Stakeholders: A Tourism
, 2002, 17(2): 38—-41. Planning Model[J]. Annals of Tourism Research, 1999,
[77] . 26(2): 312-328.
[1]. , 2000, 16 (1): 47-52. [82] Carey S, Gountas Y, Gilbert D. Tour Operators and Desti-
[78] . “ 7z [J1. nation Sustainability[J]. Tourism Management, 1997, 18(7):
, 2003, 18(1): 21-30. 425-431.

Review of Cultural Heritage Authenticity and
Tourism Development

Chen Xianger'?, Cai Jianming'

(1. Institute of Geographic Sciences and Natural Resources Research, Chinese Academy of Sciences, Beijing 100101, China;
2. Chinese Graduate University, Chinese Academy of Sciences, Beijing 100049, China)

Abstract: This paper tries to explore in a systematic way the internal relationship of authenticity and the
sustainable development of heritage tourism, so as to bring some in-depth thoughts to readers on the development
of China’s heritage tourism. Firstly, the original concept of authenticity and cultural heritage are discussed from
the areas of heritage science and tourism science. Secondly, the relationship between cultural heritage protection
and authenticity are discussed from two aspects which are the criticism of “inauthenticity” of tourism and the
value of heritage conservation in tourism. Thirdly, the literature of authenticity and cultural heritage development
are reviewed, including the heritage development based on cultural heritage authenticity and the heritage devel-
opment based on tourists’ authentic experience. At last, the researches on authenticity and cultural heritage tourism
management are summarized in terms of management model and related interests bodies.
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