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Exploration of the coupling relationship between flow and place

Ye Chao'?, Yang Fuduan’, Yan Minghui’

(1. School of International Relations and Public Affairs, Fudan University, Shanghai 200433, China; 2. Col-
lege of Geography and Environmental Science, Northwest Normal University, Lanzhou 730070, Gansu, China;
3. College of Earth and Environmental Sciences, Lanzhou University, Lanzhou 730000, Gansu, China)

Abstract: In the digital age, network flow has profoundly altered both production and daily
life, presenting new opportunities and challenges for places as well. The flow economy serves
as a significant carrier of new quality productive forces and a vital means to drive place devel-
opment. Developing new quality productive forces tailored to local conditions requires a key fo-
cus on the coupling relationship between flow and place. This study focuses on the relationship
between flow and place, summarizing the impact of flow on place development trends. It ana-
lyzes the restructuring of place by flow in spatial, emotional, social, and economic dimensions,
constructing a schematic representation of the relationship between flow and place develop-
ment. Three types of coupling between flow and place are delineated: strong coupling, weak
coupling, and decoupling. Based on this analysis, suggestions for collaborative governance are
proposed. Geography needs to enhance its interdisciplinary integration with other fields,
delving deeper into the mutual shaping and construction processes and mechanisms between
flow and place. This will facilitate the innovation of place theories and serve the national
strategy of modern governance. This endeavor seeks to provide a new theoretical foundation,
practical strategies, and experiential insights for the localized development of new quality pro-
ductive forces, thereby promoting the sustainable development of the tourism industry with sta-
bility and long-term vision. Simultaneously, it aims to offer a fresh perspective for expanding
and deepening research on the relationship between flow and place.

Key words: place; flow economy; governance; new quality productive forces; social space
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