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Fig.1 Lazarsfeld two-level communication model
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Fig.2 Corrected two-level communication model under new
tobacco environment
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Tab. 3 Sales amount of first class and long filter cigarettes of Liqun
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Tab. 4 Sales growth rate per box of Beijing Tobacco Company and Liqun sales growth rate per box in Beijing market during 2009-2013
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Tab. 5 Sales forecast per box of Beijing Tobacco Company and Liqun sales forecast per box in Beijing market during 2013-2018
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Study on word-of-mouth dissemination of cigarette brands based on two-step flow of
communication theory

ZHANG Yiming
Marketing Department, Zhejiang Tobacco Industrial Co.,LTD ,Hangzhou,310009,China

Abstract: A word-of-mouth dissemination model was established on the basis of Lazasfeld two-step flow of communication theory and
was proved applicable and feasible by marketing practice of cigarette brand Liqun. This model could improve brand building of tobacco
industry in the face of increasingly more constrained environment.

Keywords: constrained environment for tobacco industry; two-step flow of communication theory; word-of-mouth marketing;
popularity gathering; opinion leader
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