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Tab. 1 Validation of selected new cigarette products
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Tab. 2 G value strategy evaluation system for new cigarette
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Tab. 3 Attribute recognition factors in descending order
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Tab. 4 Validation of new product launch effect improvement by G value strategy over traditional star-evaluation strategy according to in
terms of data
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Tab. 5 Validation of new product launch effect improvement by G value strategy over star strategy in practice

o kb AR FERATIEARTHE /%

R REIRTHE /% BT T IRESR T /%

RS CRIER ) 96.63

il (R ERD 187.55
LTI GRr &40 252.65
ZRl (R 422.75
sl (iR 4L 258.45
B (s ) 266.73
F5RTE 276.62

128.25 45.8

162.52 88.75
104.24 152.8
547.73 254.77
358.44 208.56
256.52 274.75
259.54 170.91

MRS LR, S N1 X G E
FEWEIL LG, 6 K M G A HEws X 35 1) °F 33
T, P37 SR8 AT 37 W OB R T B 95
W HR A BRKSE T, PR E 0N 276.62%-
259.54% F1170.91%.

24 4 G ERMBBIR S

FRUE AR S 28 ER S 14 DX IR B8 801 S i 9 7
TE I T G {E S B AE T 2 R 2 AT R
HEE AT Bk, (AHREGE —DERAeN

T B8 G H WS LT BRI ACR . Rtk AR S
PL 2014 4 1 H IR 4 ZCEHEFEAR, 1R T
A E T GAE BB 1% 53 A AT MAT N 2%
Mo AW LI G AE K/ s 2R HES,
HUHT 50% M2 P A8 AR, TG 50% % P A4 B
ZP. BN A R B BRE ST E.
By R EACE T IR, B4R R G E SRS 1%
R ——F .

R 6 GERMTH S0% R (A) #MFE50% FF (B) MBEILL

Tab. 6 Efficiency comparison of leading 50% customers and remainder under G strategy
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Study on strategy for new cigarette products launch based on retailers’ sales potential (G value)
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Abstract: A G value strategy for new cigarette products launch and promotion for cigarette retailers was proposed. Cigarette retailers
were measured by G value as for whether new products launch would be appropriate. Such value was put forward through evaluation of
the importance of new products by data mining method and assessment of marketing and sales potential by fuzzy integrated valuation
of retailers. The empirical results showed that G value strategy worked better than traditional methods in new products marketing and
promotion.
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