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Main tourist spots and range of X{ an tourist destination district (TDD)
1
Table 1 Oversea visitors of all districts in Shaanxi Province
2000 2001 2002
() (%) () (%) () (%)
479818 88. 78% 672015 88.52% 743282 88.53%
( TDD) 25177 4. 66% 32005 4.22% 22802 2.71%
13772 2.55% 20801 2. 74% 15012 1. 79%
7818 1.45% 14065 1.85% 6354 0. 72%
3511 0. 65% 5074 0.67% 34434 4.10%
3008 0.56% 4952 0. 65% 5797 0. 69%
779 0. 14% 462 0. 06% 2605 0.31%
4513 0. 84% 5663 0.75% 6814 0.81%
1034 0. 19% 2001 0.26% 251 0.02%
1023 0. 19% 2159 0.28% 2191 0.26%
540453 100% 759197 100% 839542 100%
, 2001~ 2003.
2 (
Table 2 Domestic vistiors to Xi an T DD since 1995
1995 1996 1997 1998 1999 2000 2001
750 880 961 1058 1205 1502 1685
662. 66 748.02 818. 84 850. 64 872.55 942 1058
178 198 212.3 256 347 409 482
102. 4 121 146. 8 186.9 261.9 308.7 368
80 91 95 102.2 108 163.3 194.2
1773 2038 2234 2454 2846 3325 3787

,2002.
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Fig. 2 Lorenz curve of main tourist paths
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Table 4 Some indexes of main tourist routes
(km) 35 120 80 150 125
2001 P( 672015 20801 32005 5094 14065
- (km) 2520525 2496120 2560400 764100 1758125
- (%) 24.96 24.72 25.35 7.57 17. 41
(%) 6. 86 23.53 15. 69 29.41 24.51
I( ) 3.6 1.05 1. 62 0.26 0.71
)
5 2
2
1) ; ,
, TDD , , -
2
2) '
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Tourist Destination District and Its Spatial Structure

YANG Xir Jun, MA Xiaoc Long, HUO Y ur Pei

( Department of Urban and Environmental Sciences, Northwest University, Xi an, Shaanxi 710069 )

Abstract: Tourist spatial structure is a com plicated topic. In this paper, based on the study progress in China
and foreign countries, some ” spatial models of tourist system” are proposed by single factors, such as behav-
ior, tourist zoning, tourist attractions and tourist flow. Then taking X1 an as an example, Tourist Destination
District is defined and analyzed. By using” One day Tour Circle”, the range of TDD in X{ an is proposed, irr
cluding the district with 250 km as a radius (2. 5h traffic time distance) . Based on zoning of TDD in X{ an,
the distribution of highr grade tourist spots (up to 3A) is analyzed. T hat agglomeration of highr grade tourist
spots is convenient to develop tourist attraction cluster, which is concentrated on Xi’ an urban buil-up area
and its adjacent districts. By the analysis of Lorenz curve, serious disequilibrium of different tourist routes in
TDD of Xi an is concluded, which indicates that different routes has different intensities of utilization, ag
glomeration of visitors in the eastern routes has strengthened the capacity of destinations such as army ruffian
and Huagingchispring. Main conclusions in this paper include: two components are very im portant to the sus
tainable development of regional tourism, which are tour nodes and travel paths respectively. Scale, spatial
distribution and tourist flow of tourism industry is strongly influenced by tourist spatial components, especially
spots and routes. With the integration of tourist market, redisplay of tourist routes and connection with
strong and weak tourist spots, the best tourist products can be brought out. Improvement of competition of

tourist products is the key of T DD.

Key words: tourist destination district (T DD); spatial structure; Xi an



