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1 1990 ~2003 . ( : )
1990 39, 500 1, 360 21, 294 6 799 28 093 %907 4 121 5, 786 1, 500 11, 407
1991 42, 850 1, 075 22, 810 6 190 29 001 11,069 4 913 6, 156 1, 706 12, 775
1992 45, 790 1, 155 25 678 5 561 31, 239 11,323 4 997 6, 326 2,073 13, 396
1993 46, 150 970 25 082 6 329 31, 411 11,759 5 299 6, 460 2, 009 13, 768
1994 44, 544 1, 190 20,170 8 277 28 447 12,892 5 807 7, 085 2, 016 14, 908
1995 45, 793 1, 074 20, 695 8 919 29, 614 13104 5 697 7, 407 2, 000 15, 104
1996 47, 233 1, 248 21,373 9 375 30, 748 13224 5752 7, 472 2,013 15, 237
1997 49, 437 1, 121 23 061 9 989 33 050 13 263 5 666 7, 597 2, 003 15, 266
1998 51, 987 1, 098 26 201 9 229 35 431 13277 5 294 7, 983 2, 181 15, 458
1999 66, 286 1, 018 37 141 12, 693 49, 834 13023 5 061 7, 962 2, 411 15, 434
2000 72, 945 A7 44,721 9 237 53 958 15671 7 313 8, 357 2, 371 18, 041
2001 77, 845 795 48 361 10, 475 58 835 15313 6 944 8, 369 2, 902 18, 215
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1990 709. 7 164 3 525.0

1991 6945 179. 2 510. 0

1992 718 5 205. 6 500. 0

1993 661 0 195.5 485. 0

1994 725.5 2202 486. 0

1995 746. 5 231. 1 487. 0

1996 7545 243.9 487. 0

1997 719. 6 217.0 480. 0

1998 679. 7 201 3 465. 0

1999 606 6 151. 4 435.0

2000 594 6 148 3 430. 0

2001 562 4 1339 425.0

2002 497. 0 127. 4 415. 0

2003 499. 4 121. 4 400_0

Comparison on cigarette expenditures between China and USA

Liu Jialing
Institute of Tobacco Economy, STMA, Beijing 100053, China

Abstract

Comparison was made on the trend of cigarette expenditures and the distribution between tax, manufacturers, whole-
salers, retailers and famers in China and USA. It was shown that a reasonable revenue distribution system must be found to

assure respective benefit.
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