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Tab.3 KANO model demand classification assessment table

1 i)

FEin LIRSS TR
i g N eem eRm AKX
it
=904 Q A A A 0
N

%-E ik R I I I M

1] -
i TeHTiE R I I I M
ez R I I I M
EHR R R R R Q

R M RRIERTTE R O KR HER T K
A FORME TR RERUFITR, BIHREAT
BIXM TR, HEFIZFERERE 1R
REETENR, REX—HELE: QRKnfkE
AR, —RAS ISR, R BIT R
BT el BTN E T P BB R B R
EYNGS) b A

I R R S R T et R TR
HEXWNEP TR RICER GRD .
33 HBEEFKTENEERE

MR 1) 5 R A G vk 8, FRAT AT DA &/ 5K
TH T M EERE, B Ay: HEE =
(O+M) / (A+O+M+ D) , BEEFFMZIT 1, RniZ
T 2 EE R Y. R S,



o TR Y I [ B 0 2 IR R R BT

125

R4 FEBMHSERICER (n=316)

Tab.4 KANO attribute result summary table (n=316) %
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Tab.7 Consumer-orientation of customer classification and evaluation system
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Construction of consumer-oriented customer classification and evaluation system
based on Kano model

ZU Qiang*
Marketing Center, Fuzhou Municipal Tobacco Company of Fujian Provincial Tobacco Company, Fuzhou 350013, China

Abstract: In order to better serve consumers and improve consumer satisfaction, consumer-oriented marketing system improvement was
made to reduce the distance between tobacco companies and consumers. A consumer-oriented retail customer classification and evaluation
system was constructed based on Kano model. The application of the model takes into consideration of such aspects as consumer demand
study, demand project classification, evaluation criteria, and practical application and management.
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