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Tab. 1 Comparison of ice and snow tourism features between the Silk Road International Ski Resort and
the Changbaishan International Resort
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RN T . FRER, WRERELIHEAN T 0.037~1.183 Z [a], IEE R BG4 %
fHAF0.007~2.305 Z [0, £56 “IMEELXHE/NT 3, WBELXHE/NT 107 FERM, F
I B A IR M IEZS 20 A o AR Mr B B, WA AT — I IS {E /N T 3, B0 RR 56
Z% (Item-Total Correlation) /NT-0.4 H MBS )5 Cronbach's afE2=¥a ., Kk, 83 ~MIm
PR TR — 25 T BRI AT AR EAEL 1 4B T i dsfe, BEEU Koy
Z AT IE e . 45 R, KMO {E 4 0.888, Bartlett BRI K 56 (19 8 UL+ 7 4
12101.117 (P=0.000<0.001), H I dffE M 3403, FIAKIGE SN T8, BIELIT
AT B . QD $a2 R far K/ MM BR AR UE S5 F A TR T 1 I s () RSB Iied% Ja A
FHfar/NT 0.5 PN ; B P B 38 LA F#far/NT 0.5 RIS @) 78 [/ — B R 7
DU P R — S0

M2 FrR, L $e H 20000, MR T 23 A 1E f i, Fl4xir) 60 48
B R ISAHET (B T “BERERT 5457 34 (BT KA R
s “HEEREER” PR MM T ), B 5k E N 75.130%, Hid 60% )
PEWCERUE, UL B (R BSR4 BRARSY AR 26 PR -0 5 () BRI T Ny 25,
HAOoRa4 R, SAEMARKEE . S, B, 44 WEmE KT, H5. Bk, &
EARS S, e E . HEEE, A, BIR. B%R. T/EAR. A
R BRI Cronbach's of HIATE 0.7 L L, FMHEALG R E Eitly, manl
UL ZE B, B 60 NI, 15 AN ERE P IR X R R R
2.2 HEFEISIE

AR SR I Harman S PR K6 56 77778 0 W g5t 1) U6 22 (4 ™ SR AR R . K 1) v i A /g
PWAHFard, BRI ANREEERKT IR T, B—1HFHFEMBERN
32.429%, T 50%HIIG FHE, ULEHARIFGE AN A7 7™ B (R B0 TR R Qi 22 1) RS . AR S ik
SmartPLS 3.0 XF7E 4+ (1 11 [ PR R IXCRE M REA (FEA ., n=330) #1750 UuEYERH T4
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W ONT0.7) MRS, XTFF 89 59 AN EIFSGE— 408, &SI Ak
A HAL T 0.715~0.924 Z [1] . WK 3 s, £54ERE A Cronbach's o R &AL T 0.774~0.916



376 o B WE 5T 42%:

®2 RIEUEFIRER

Tab. 2 The results of exploratory factor analysis

T R EAR 5 WA AR T 2ZTIR(%) BRI 22 5Hk(%)  Cronbach's a R 5L
T3l (SL) 19.290 32.150 35.261 0.889
SL-1 4 21 0.775
SL-2Fp 4 0.836
SL-3ahfouim (TERE, SO, R, 0.759
PN R TNES)
SL-4 313 0.657
SL-5 FF Al (et (o R 1) 0.571
SL-6 HA #AE 0.565
SL-7 BA Pk 0.514
E® (MC) 3.669 6.115 41376 0.891
MC-1 &= 2 0.837
MC-2i54PIRZS R4 0.764
MC-3 Fe A PRI AT 38 0.808
MC-4 %R I RDE B 0.804
fE15 (ACC) 2.888 4.814 50.343 0.890
ACC-1 {1 e 0.727
ACC-2{ETE6FE 0.834
ACC-3 {15 {HH] 0.779
ACC-4{ETE IR A 31 0.775
H01 (COo) 2.284 3.807 68.594 0.889
CO-1EMl K- 0.797
CO-2#f . F3h 0.779
CO-3H T 0.800
CO-4 WA e 0.743
&K (FB) 2.094 3.491 53.834 0.842
FB-1 il 5 0.783
FB-2 JE0RT] 1 0.776
FB-3 %4 T/ 0.661
FB-4 JH& 5L R4 0.637
FB-5 fir i & 3 0.535
ANCHAEE (HE) 1.974 3.289 75.130 0.852
HE-1 837 2 &35 1) 47 ] 0.641
HE-2 852 BIUCR U 0.769
HE-3 A L1 0.780
HE-4 i WA #R A 0.695
TAEALL (ST) 1.948 3.247 71.841 0.915
ST-1 A8 ACH 0.802
ST-2 EHAMA (PR 5 T 0.730
ST-3 Fh A% 0.700

ST-4 Il 55 =iHom 0.687
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HFR2
EESTUTI i e RAE Gt
SAERA SRR (CN) 1.867 3.111 3.111 0.865
CN-1IE AW EAE (R, L. IREF
EE) 0.770
CN-2 eS8 0.796
CN-3 W H il 0.782
CN-4 =BT R AT 0.650
afgEAYE (AC) 1.706 2.843 62.300 0.839
AC-1 BTl [X [ B B 0.824
AC-2 1T L i 25 Fh 23 Jy 2ok 1) ix L 0.594
AC-3 TR 5 A ke 25X HLITAE SR B RIS 3 0.787
AC-4 TR 3 At R 25X U AR R SR G 8 0.622
IRIR (EN) 1.492 2.487 64.787 0.822
EN-13CIBTR sy CrpRTess, Huip (il
) 0.667
EN-2BURTESIEH 2% (THEEIE. SE%) 0.682
EN-3PRPHFEFRIGE SN ZAE (WHEss | e, AR 0.724
W5 )
EN-4 4R EE LERBURITH OLESRSN, = 0.668
AENGES) ‘
4% (CA) 1354 2257 43.633 0.843
CA-1 7 HE7E 2 0.632
CA-2IB P IRE R 0.765
CA-3 JeAL IR B0 i3 0.667
CA-4 15 [ 3E 0.560
LARFEEH (SM) 1.250 2.084 57.718 0.888
SM-1 By 7 Rt it 1 4 76 /2 0.719
SM-2 Llb % A PR A b1 38 0.757
SM-3 AL RPRIR B E T4 0.702
WEIRS AT (SH) 1.138 1.896 45.529 0.839
SH-1 DAEMEE R4S (T4 i) 0.648
SH-2 jhE5t 4 0.714
SH-3 2174 % 0.754
RS 5EH (M) 1.080 1.800 55.634 0.762
IM-1 241k [ BTk 55 0.740
IM-2 AT S — Rl A 0.755
IM-3 42t B BT AE S5 0.554
HuEH (DM) 1.043 1.739 59.457 0.727
DM-1 1] AP ik A 25 X 33 0.598
DM-2 i 40l . CR S EHET) 0.646
DM-3 5[ AR E W . B 0.625
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?*E* l%] ﬁ\ F 0.870~0.941 > Tab. 3 The results of confirmatory factor analysis

L ¥ T 0.7 f B A, T Cromadiver AR T

f Eﬁﬁ%%ﬁﬁ&ﬁ? M R A RIS (CN) 0.867 0911 0.720

”K—ﬁ‘& I E T - %UE il (SL) 0.885 0.913 0.635

Kﬁ—%\{lﬂ }_%ﬁgﬂlﬁtiﬂ e JEE (MC) 0.906 0.934 0.781

il LZ I R kAT A v iz % (CA) 0.840 0.894 0.678

AR IR 107 22 2 M KIT (SH) 0.858 0.914 0.779

f (AVE) KT 0.5 128 75 (ACC) 0.835 0.891 0.673

Een R IITUE M, wiy rm) 0.899 0.925 0.712

PR AT AF G 20K . HT- e S 0.774 0870 0.690

MT J& 30k DO i —Ff - (M)

WA R AR T ZEREEEE (SM) 0.885 0.929 0.813

AL SR —KHTHig H HAHL (DM) 0.779 0.871 0.693

A EM LR, 2655 ATHEAE (AC) 0.855 0.902 0.698

% B, HTMT {8 ¥ % T PR (EN) 0.911 0.937 0.789

0.85, MM T R4 IX #ekl (CO) 0.916 0.941 0.799

VIR (F4), A, TAEADL (ST) 0.900 0.930 0.769
ASCHEE (HE) 0.867 0.910 0.789

F 5N, BAHFAVE
T3 HR T R A A
fE— B Z (8] A AH o R 50

, PRI XN AR P B N o b — 2B B, 15

AT R R R BIIMET 0.75, KWK BE N 7~ Z A 271 7 — > E s B i 2L R 1
PRI, SR 154 R AR R A Al e

F4 BRRME-FEEEXE
Tab. 4 Heterotrait-monotrait ratio of correlations (HTMT)
CN SL MC CA SH ACC FB M SM DM AC EN CcO ST
SL 0.669
MC 0.455 0.618
CA 0.593 0.527 0.635
SH 0.430 0.433 0458 0.588
ACC 0487 0.533 0.576 0.674 0.711
FB 0.347 0.470 0.443 0.346 0.400 0.490
M 0.481 0.376 0371 0.548 0.643 0.617 0.373
SM 0.496 0.487 0392 0.531 0.560 0.577 0411 0.774
DM 0.475 0.553 0.524 0.522 0.629 0.700 0.483 0.724 0.815
AC 0315 0.401 0454 0412 0323 0.467 0410 0.355 0393 0.529
EN 0.280 0.395 0466 0368 0324 0435 0564 0359 0466 0497 0.581
Co 0369 0.414 0380 0313 0.393 0405 0315 0382 0470 0488 0371 0.412
ST 0.433 0415 0467 0461 0519 0.566 0.287 0.543 0.602 0.625 0.509 0.399 0.713
HE 0.455 0466 0378 0.502 0428 0.564 0.424 0.572 0.616 0.544 0.520 0.492 0475 0.604
1E: SLIREIE; MCHRRIEE; ACCHIREN; COFIRALR; FBARERI; HEFRASCREE; STHIR

TAEANG; CNFRAER FARIE ;. ACKRIHEAME; ENFIRBUR; CAFIRSIS; SMIURL ARG, SH
PRI NIT ;s IMBORE RIS S DM AR 0 R 1L
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Tab. 5 The results of comparison between correlations for constructs and square root of AVE

CN SL MC CA SH ACC FB IM SM DM AC EN CO ST HE
CN  0.848
SL 0588 0.797
MC 0404 0.555 0.884
CA  0.508 0.460 0.562 0.824
SH 0371 0377 0.404 0.500 0.883
ACC 0413 0458 0.501 0.568 0.601 0.820
FB 0309 0422 0401 0308 0354 0425 0.844
IM 0393 0314 0313 0445 0.526 0496 0312 0.831
SM 0436 0.433 0353 0461 0488 0496 0369 0.643 0.902
DM 0396 0464 0441 0431 0516 0565 0.403 0572 0.688 0.833
AC 0276 0352 0407 0356 0281 0.400 0368 0291 0347 0435 0.836
EN 0247 0356 0424 0327 0288 0379 0509 0301 0.420 0.422 0.519 0.888
CO 0330 0375 0347 0277 0349 0356 0286 0324 0425 0418 0331 0.378 0.894
ST 0382 0372 0424 0404 0457 0492 0261 0458 0.541 0529 0451 0364 0.648 0.877
HE 0394 0411 0335 0431 0373 0481 0373 0474 0.544 0.459 0452 0429 0425 0.540 0.848
TE: SLFEREIE; MCHRREE; ACCHR/RMME; COFMALS; FBIRREIK; HEFIRASCIEE; STHIR
TAEAG; CNFRSEM FH R ACTIRTHEANE; ENFURIR; CAFIRSIE; SMIURLLHREEM,; SH
FORW RS KT IMITRE EARSS 58, DM /R HESE SO i K7 AVE BE iR, i
Xof A1 LA o 25 IR ] AR G 2R 4

3 T EARIX R AR 2 B i)

3.1 FRTEIRE

8 i R AR UE RIS AR, AR SGEPEEWAE 2 . DURIRER | XER AR iF A
B TR L IR AR I RS R e O S R R X R PR 2 R AR (IR
XJEPEm RN PR, JREWT . Be, BUAESD . DURIREEY T e R A
GHOT W REEECY | IR 1) R A R ) ) I SR ) B R A AR 5 11 O
P e HLUR, IR AR B 1) M 5 R DX 2 ol 1]y 2 U ) AR T R T 1) =2
M, X EAEAS R AR eI 3 AR BIBGUE, Bilan, 283 mRuE . Dy s SCibfl KRR 1
2510 = 5 ANERIR S B VI G o TR 22 )~ 5 TR 2 H 0 PRI B 2R & B
155 28 BRI EE B R AR R AR R, X EA S| 1 Bk AR 2% 2] i s
DL PR ER TG sh7, IS5 G B 28 2 I R M DR ARG o YT A e e A 65 P 3 i [ 28
FEALUFHIZE: IR RO Z R H A S s iR 55 R R, 1T AL 2 Z
PERR S, Ui 20T AR DX 1 ) SR S ] R 2 P AR RO, s (LA [ A2 A e U
REG 9 R R WA H ARG 5 (BN 5 2 B R F AR 4 3R, 4 H p st =
i SRS SR, A EMIBE SRR, ZE LT, ABFER AR
g, UURARLE: . MESPURRIEARLR: . WA . B M O B RN S A 5, K
6 25 P AR DX X AT B R )
3.2 EF5H

A5 B T (1T 35745 0K Al 2 X AR R A ol B 1) AR PR 7 32 T SPSS 25.0
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TSR IEARES . TR . EEIERE A OO R 2 A R E B R R (P<
0.01). B, DUZMSISAYEEIE g R A g, RS S e AR e iR A £
JCIEIEAERL, IR 6 TR, Bk ITREE R AL, WS R X R A 5 A A i (R
Wl 2t . DRSS . MERAIRIEIRR: . W . HUFE M) AR SK 5 30% 0 I,
Ul BT 5 B A DX R X X S AN AR T — S E R . 7R T X 8 MR B T G
W, SRR SRS . NSO S BB MBS 25 . DURIRSS . MRS AR AR 56 Fn
TR m o IbAh, B4 MR X R E 26 7 A W M s H O A BRI R B 3 R iR
RES s B4R . IR TE S XES AR AR S0 =2 g m s 4845 . TAE AN R ALk 5
LIRSS N B S R B B % A SR A . MR R IR R, IR R BUOAKE]
WU ASCHAEE . F/iE . TAEANG AR . 2T OMERERE R, SEaiE (NFiE) .
B IR G BoitE (AR . ZE B BN T AR A DR A% HL = A i 25 R AU B
3.3 HARNLE

iz JH SPSS 25.0 811 PROCESS #fiff-, BEFE 5000 FUEEA T, 7F 95%M ELAR IX 7] T 18
i Bootstrap J5 %, 0 AR 26 . DURARES | METS B e e 44 365 ARt 12 5 R A AR 1
DIAEMERH SRR . S84 . U450 . TAE AN SR A SO A B AR &, dE IR 1) Ay PR AR o
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Tab. 6 The results of regression analysis

Ak T2 PUBRARE:  MER AR W WIFEN R R
SR SRR 0.146" 0.144" 0.135' 0.067 0.119° 0.119
ESpi] -0.027 0.075 0.118 0.206™ 0.067 0.176"
JEtE -0.063 0.008 -0.080 -0.049 -0.087 -0.023
Hite 0.160" 0.050 0.080 0.070 0.205™ 0.103
WS RIT -0.018 0.080 0.049 -0.001 -0.031 -0.003
{15 -0.007 0.097 0.017 0.125° -0.064 0.077
IR -0.027 0.075 0.151" -0.008 0.047 0.114°
B EANRSS HEH 0.048 0.024 0.071 0.047 -0.046 0.091
AR 0.047 0.073 0.058 0.102 -0.022 0.180"
ERGgEgt] -0.031 0.215™ 0.074 0.039 -0.047 0.020
aJ ik AVE 0.041 0.102 -0.056 0.085 0.071 0.059
IR 0.128 0.177" 0.182" 0.048 0.053 0.054
AT 0.036 0.055 0.113° 0.006 0.128 0.087
TAEANG 0.041 0.032 0.049 0.193" 0.161° 0.204™
NI 0.302°" 0.257" 0.246™" 0318 0.209™ 0.090
F 36.526™ 43.814™ 43.957 61.284™ 38.619 27.802
R 0.310 0.350 0.450 0.430 0.373 0.255
WIS R 0.302 0.342 0.439 0.423 0.364 0.246

e T 7L TR 10% ., 5% 1% BEHKF,
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Tab. 7 The results of mediating effect test (revisit intentions as dependent variable)

- SEE TURAARLS: MELA IR IR IS R
BN RERON ECEAON  REEARN  EREAUN  (AHEALN.  EAERON RSN
SARFIEHARIREE 0324 0.162° 0.280" 0.206" 0.260" 0.226" 0.177° 0.308"
EIED 0.382° 0.163" 0.350" 0.195" 0.336" 0.209’ 0.239’ 0.306’
R 0.276" 0.100" 0.288" 0.148" 0.210° 0.166" 0.159’ 0217
TAEAS 0.398" 0.130° 0.345 0.183" 0.338 0.190° 0.198’ 0.329°
N SCHEE 0.392° 0.170° 0.325° 0.236" 0.320° 0.242" 0.158" 0.404"

e UL TR 10% . 5% 1% i E K,
RS HNYNKREER (OBEEEOAIRTE)

Tab. 8 The results of mediating effect test (word-of-mouth intention as dependent variable)

- A e TR MERA TR WA T
NEE 2 QAN ETE /27y VAN /27y VAN ITE £/ VAN /23 AN 1 77275 AR 7/ VAN |1 £ /25 1V
i 0.343" 0.091° 0.286" 0.149" 0.224 0.211° 0.150° 0.285°
BIR 0.210° 0.066" 0.155" 0.121" 0.096 0.180° 0.125° 0.151°
B4 R P 0.363" 0.098" 0.304° 0.157° 0.267° 0.193° 0.177 0.283°
TAEAD 0.370° 0.100° 0.322° 0.148 0.275° 0.195° 0.156" 0.313

WL UL TR E 10%. 5% 1%AY B EEAKE,
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Abstract: The 2022 Beijing Winter Olympic Games has promoted the development of the ski
tourism industry in China. At the same time, this emerging form of tourism has widely attracted
a growing number of studies, which are still in favour of the, so-called, structural dimensions of
perceived attributes of ski tourism resorts and the potential impact, hereby, imposed upon
tourist experience. Based upon the geographic rationale, which mobilises the inter-relationships
among human, emotion, and place, this study aims to scrutinise the structural dimensions of the
attributes of ski tourism resorts. Equally, we have examined the extent to which these
dimensions have influenced tourist experience, especially, in terms of the positive emotion,
immersive experience, memorable tourism experience, satisfaction, revisit intention, and word-
of-mouth recommendation intention. In this study, we select dichotomous ski tourism resorts,
namely, the Silk Road International Ski Resort in Northwest China's Xinjiang Uygur
Autonomous Region and the Changbaishan International Resort in Northeast China's Jilin
Province for data collection. As this research umpacks, first, based upon the scale development
and validation procedures, we identify and analyse 15 dimensions of perceived ski tourism
resort attributes by developing and evaluating a measurement scale, which consists of 59
measurement items. Second, the measurement result manifests that climate and natural
environment, ski slopes, entertainment, staff, and cultural environment are the most significant
factors predicting ski vacationers' experience. Third, positive emotions, immersive experience,
memorable tourism experience, and satisfaction play a role in moderating the relationships
between ski tourism resort attributes and vacationers' revisit intention and their word-of-mouth
intention. Notably, the role of these factors is not even. In the declining role of moderation, the
factors may be reordered as satisfaction, memorable tourism experiences, immersive
experience, and positive emotions. This study is significant, inasmuch as it provides a solid
theoretical framework, apart from a useful measument tool for subsequent empirical research
regarding ski tourism resort attributes. Also, it contributes in deepening our understanding of
the interactions among human, emotions, and place in the context of ski tourism resorts.
Keywords: ski tourism resort; destination attributes; scale development; ski vacation
experience; human-place interaction; influence mechanism



