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My Humble Opinion on the Development Strategy for Chinese Meat Export
after China’s Entry into WTO
Lin Rongquan
ABSTRACT As a big country of meat production and marketing, China face not only opportunity but
also challenge after WTO entry. Some advices on developing our meat export and participation in

international competition are put forward based on the analysis of advantages and disadvantages.
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Analysis on the Prospect of China Meat Industry under the New Situation
Tong Junfeng
ABSTRACT Some new trends of the meat industry after China’s WTO entry are introduced,and several

concepts for the development of meat industry under the new situation are given.
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