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Abstract: [ Purpose/Significance| As a passive behavior, users’ intermittent discontinuance may make it difficult for
generative Al to retain users and achieve a competitive advantage. Thus, it is necessary to examine the formation mechanism
of user intermittent discontinuance and find the significant factors. [ Method/Process| From a C—A-C perspective, this re-
search examined the enablers and inhibitors of generative Al users’ intermittent discontinuance. Enablers include privacy con-
cern, information hallucination and cognitive dissonance, while inhibitors include intelligence, anthropomorphism, personal-
ization and emotional commitment. SEM and fsQCA were adopted to conduct data analysis. [ Results/Conclusions ] Privacy
concern and information hallucination affect cognitive dissonance, which further leads to intermittent discontinuation. Intelli-
gence, anthropomorphism, and personalization affect emotional commitment, which prevents intermittent discontinuance.
The results imply that generative Al needs to mitigate users’ privacy concern and reduce information hallucination in order to
lower cognitive dissonance. On the other hand, generative Al needs to enhance the intelligence, anthropomorphism, and
personalization in order to increase users’ emotional commitment and prevent their intermittent discontinuance.
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