DHEER 2022, Vol. 54, No. 6, 684702
Acta Psychologica Sinica

RIEIEZIEE? XL LTERIN T X
X E IR SRR AR RS0

T % OB AEWoT? I K4

(RGO RFE B I AEBE, M 221116) CYLIRIM R =B E R, M 221116)

WO ERARIEAR R BT MARHME ST SR Z R — B . DIMERTSE M TSR AE R
RS IEA Ay S0 B S AN TR ROR )y Z [ A DEC PN, o A SCHRN SCAR AT AR ORI (I AU v 41234
TP YRR A b 1 B AR IALER . BEFE4h SRR, IR S A (vs AR 2) BT KT8 24 38 S i 4 T (vs.
PRy URR ), e R R A S S A (vs AR 2B IR, ANMACTE ISR 2 1 R A TR PR
VAW P R s S5 P B, B S B R My A4 1 (vs AR MR R, DT SEC I i R (vs . BRPEYUROR )4 o BEAh, B
it EAE ST AR AN e o PR X P SR i e O 2 M PP b2 B0 1 1 P o FEAS i 35 BT 22, SCiefifA:
FRAS T SR o W B X 5 R R Al e S PR WA P RO s T > 8 Bl S BT 2, B A RO 3 o A
SCHET ORI AR Ff H 7R T BT S ) 5 VR SR AR A (9O BRI 5 30 2R, S A AR SCAR AT A= AU g

© 2022 H[EL B2
https://doi.org/10.3724/SP.J.1041.2022.00684

S RE o Y SRS ST T PR PSR A

KR SUERTAERMBULE, T s TR, MR, &R L2

SEE  B849: F713.55

1 55

1.1 [EERH

A R B LU PR T . —WEST
e E SR AN RS, e, TR
TR AHE, o fdrlE, T M, H—n) A
SUBR I S B R AZ SRR D, LN, < BURE Y A A
Be, Rk Ss, 20, Xt iR AN [H] iReR
()4, R AR — D e 7 ZESR AL T e
4R, BRI ARE TR AR TS AR T
PeB W WSEARER . BRI 5 1A R TEAR KA B I
I T 2 8 O BRARRAE 5 T 5 UF SR Z ) A — B
(Liu & Mattila, 2017). I, 7F) 5 EE
SUGE R — T T A A B BRI T A B T B
XF H BRI SRR O BRAFAE
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il AN [ T 2 6 [A]— ) i S i 25 e B OGS T
ANB &R VoK 5 52 A0 BARHIE 2Z 18] 19— S0k
Fre T —surs, Fln A RER RIS S,
2020). 1815 4E S (Septianto et al., 2020), XM, AL
SEAT AT, T AU IR S i - S i 2 3L
IS AN BT, — 7, AR
P& (Approach-Inhibition Theory), &AL /1 Ji&H 2%
%E?@E%ﬁﬁ@ﬁﬂE‘Jﬁk%%ﬂi}ﬂ%?\x(Keltner et al.,
2003; VLLLHE %, 2018), PRk i AT B4 FT g
2 I 4 1T LA 2 S RITASE A4 I R R U
K. B—Jdrm, fesh - A S s A
(Agentic-Communal Model)# H} 55 A 77 BTN
FKERESIE B, HlnsEE . 8% (Dubois et al.,
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2016), DA I AN 7 B A A 1T B8 2 T [ 1 BEE
VRsRT o miH, ATABESEHR B SO R 2 5
P4 XA ST RS (Winter, 1973; Torelli & Shavitt,
2010), Torelli A1 Shavitt (2010)3%&TAS[A] 1) SC AL H
], K AU IR — 253 43 S A AU 3R 5 4 25 A
TR MeAh, BB R W A2 2 ) SO AN DU
IR N/ 2 L KT/ ELE XS T R
SR FE I L B A B E 0 (Nowak, 1990; Shavitt
et al., 2011; Pineda et al., 2015), Zi b, AT AL
PRI ] 235 A A AS SRR, 0 1T T R 5 30T
BB R B BRMEVRSR ) W I 0 7 A 25 5
SR, AT X g A —
SCAAT A AU IR, 25 58 SCAR AT A AU IO AN T
VESR T e MRt S, LA R M i e B R S v
RAERT. A, X FIESR A, fE H R 2
W2 I A GIE R B2 kR, I HLbER
A AT I PR HAYIAF] (Hong & Chang, 2015),
FH AR 3035 52 4 B4R T 22 an el 98 1 SCAR AT AR i AL
7 IR A i R R X AN R R SR T AR AT s 25 |
A S 3 A IR Y A 2 e —— SR AT AR A AR
TEGIAB) 55 BARERN g, ik —5 T
Ff T B R T A TR SR A 1 S TP R TR I L
fir S f, A EENIENSE X, FR, S
o7 TH, A AT R E A U ST AR AU Rk
YERN—AEZENTZHAM s TH, SR REIRC B
TR R B e 5 AV R ) ) 5 B AL (RS, M
T E AR
12 XuEmME5RIZHES
121 CHHTAERIR AR (culturally-derived power)
BT EBGRHE ARG A S fb AN Re ), &
FEAT 38 I 4 4L s 4E 4 5 A 40 1 B8 8 %) =Xk 51
H(Galinsky et al., 2003; Keltner et al., 2003), PIf:
SCHR & BIAL B (5 vs AR) 2352 Wl 1 2% 35 X0 A5 28 1Y)
Pt Ai i, 17 ELE B 2RAY(BE ) vs R BB ) &7 H
KAEW AT (Dubois et al., 2016), 1) 45 UFR1E
MR AL 3 A% 05 B (Aaker & Norris, 1982), 18
G AT T BE S5 )5 B Uil s o kg
RIS AT I B % A M T (vs T M )
YRR A SN B AU (Liu & Mattila, 2017), Wang
1 Zhang (2020) W] 45 H5 AH X T3 2% # N 1% 04 S
(Should) B 7= iy, K FH A KT =0 15 (Assertive  Ads)
(#n, Nike“Just do it”, Z5%1“Obey your thirst”)H
31 B A0 S (Want) A 72 i X5 1 AU S 2%
BATMmMURS . SRS, L@RFRCHE .

IRA T3 B B e A AR (R 5 ), 2400 T TR A2
1o AU A A F SCAR B ) R R AR BT RE X 45 F
KA AT AAAE 25 57

Torelli A Shavitt (2010)F§ H} ™A 2R 12 il fl A
(R RE TR IR — AR, RIRE ) ik, 10
RIAE AT IR EL A ey I B2, A [m] A A ARAR ]
A2 F H B2 IR SIS R 1 H A o DRk B0 e A Uk
AARIE H STE R, AR O AUE &, BT
fE RS2 A C B b 9 F Bt (Galinsky et al., 2003;
Rucker et al., 2012), 2R, WAHWREH, SAH
TR 2 R T 2 TS T R, SO AR 2%
(e.g. Chen et al., 2001), I i B AL BEAA G AP AS
[F) 2% B AT BE A2 B AT TAE AN [A] SCAR B ) R X6 8 AT
LA A T[] (A HR A 2 T i 5 RS Y (Torelli &
Shavitt, 2010), #t52Z, SCALHL R MRS )
JEAR Y — R IFEE HFR A3 L(Torelli & Shavitt,
2010), Torelli #1 Shavitt (2010)F IR N A F X
(VD) 57K SR 3 SC(HC) ST, 2K H 5 AU &
BESAIES G, 203 SO AR AU JRX — T
AR I, A A AT IS 4 S AU IR A 2 A,
HRm, A A SCSCRIUR (VI) T AN AT
TR T N AR ) T B, 34 AR H]
5, BN B A A N BT I8 (personal  power)
(Torelli & Shavitt, 2010), N AR IS T, MK
BATSEZI A Zh AL, %5 01280, H 3R R oo i
HAw, RISl A2 I AS W7 45t e R0 ORRE 1 O A b 7
(McClelland, 1987; Winter, 1993), i 7E /K 844 3=
SCSCAR U (HC) R, A5 98 A5 Bl Ath A JF R fih A
F #5455, BIASR A #E S AL J7 )% (social power)
(Torelli & Shavitt, 2010). HEEFAMAEA 58 Z1 A #1 2>
b, ERoEAES BbR, AT A AR HBOR]
% (Winter, 1973), HIL, AS[ESCIEHER AT B9 2% &
P XA 7 14 SRR SN [i) 17 TR i R AN ] 265 28 g A
J IR RPN A 7 I A AR 2 AL 7 8 (Torelli &
Shavitt, 2010).
122 XHTERRNBRE T HiIFKEFHEE

TE] VR BYARSCAF G, 22350138 5 )
53 R B R SR AR R SR (Kotler & Keller, 2006;
Grigaliunaite & Pileliene, 2016), HH, HEPERR A
PROAE ., SRIE SRS BB A REE LSO 2
MR RE DA ) A 25 4515 S8 2 (Septianto & Pratiwi,
2016); TIEAME R R LS i) FRG 25 31 9% 3 () 28 BE K
TR B o, RO R B L O B R
(Septianto & Pratiwi, 2016). AHFFEHEH, SXILfiTA
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(A 7 J% AT R 5 B0 2 It AN Rk i . B
IS, N ABERZMT, AEREEAS A E i
(S 3R (Torelli & Shavitt, 2010), B 3 61 A K
T B A2 TR AT 0 e S P A
B, MR GBS SR I W SRR, S
H FR Bk & N 5% (Cacioppo & Gardner, 1999),
WM P T S T A G v ) AR, R DR S R S AR
#51H C AT 25 FUEE (Chang & Hung, 2018), itk
AR SCIN A B A AT A PR A P 3 3 2 T
SR IR, X M i 2 5 BRI S B A SRR TR
I IR P BN o ELAT At S AT SR A A
SN TR 25, 54023 ST 2 AH 2Bk (Torelli
& Shavitt, 2010), 7E#k 5 4 B 22 7% Al 1)
F 25 o A WG UER A AE Do ot 7 v B 22 DG
L ESE, B i A0 3 T B DA £ Bl 3 (Tetlock
& Kim, 1987; Hong & Chang, 2015), FEItA SN A
AL SRR, MRS R AUk
S TR A, DT 7E P 5 3 i v B 22 b 1
PESTHT, XESRIE = AR S A S B RR
A ER Y . 28 EERH DL B

H1: AT & 69 A A Bk AL % v 7 3 4 25 R B
FRTEGRET., Bk T, A TASR A R,
SRS BAEFF K e - F A AR 4F B M (vs 204 ) I
R4
123 MEEKFITIER

M i B (arousal) 2 i AR FE A 1 B T B3 2%
By I B S )RR (Russell & Mehrabian, 1974) .
SISO, ARWFFERT G 12485 (elated) . 3 3h
(excited)5F H FMeBRRAS, 1°F-Fl(peacefulness) 1%
#r(calm) &5 R IR ML BLIR 25 (Chim et al., 2018) BF5E &
B, ASRIE SR B bR CE R T 523 A H bRk 2
byl N TR AR R ) 23 5 A A ) e i K - (Tsal,
2007).

A ABESAETT, AMARSRASL L A A
O BAR, 32 AL At it fin 5% g DA A2 3R
T8 (Torelli & Shavitt, 2010), PAFEAFIEIEH, 44
AR 3R 308 e Xt i o B i DA SEERAS N H BRESE, 1R
FERBLH N 24 Ey . 3o 55 e B ¥ (Tsai et al.,
2006), [FAEAMERTEBSRA N BAR i fe b, 24T
SR BEAR 5 R LAAS W4 3 S A A, DTS A
[ R B (Lim, 2016; Schwartz, 1992), Hilt, {1
IR, TEADN AR, AR & E [ 3R, 51
iE FAAU SEBLLL A B A oL ) B AR, T A TR T
VI W T B & W 7 5 A2 (Torelli & Shavitt,

2010), MR SR AT . PBHF m iR

MZ T, BRSBTS AT nsR iz
AR # Bl N, At A4 R (Torelli & Shavitt,
2010) ARG E AL GERER . S5 GVERT,
2 1 22T At N R AR, S TR Y%
i S M IR 25 (Moskowitz, 1994; Bradley et al.,
2001; Tsai, 2007), 1 H., BFFEHE AT IE K 1Y
H 5 57 2 At N5 2 K%M DG, AR £ i R
FEVE A RS DU A b o Al B RS By, X —
L PR B A= G A T R AIK (Tamir et al., 2016;
Tsai et al., 2007), Karandashev (2021) L UESZ¥4
S TR e R S A A R TSI RE 5 At A
AT OC R LA R A AT 28, 28 b, FRATIAA,
TEAL AU, MRG58 1z FIAL
J1 5 B At T R Al N3 AR FI] (Torelli &  Shavitt,
2010), B FOREET-A L R ER I RS . £
R LU R

H2: SCACAT A 09 ATy % K AL % v i 3 4 0 e B2
B B E, A TAASR A B, MRS B
00 9 e B R

MAMRTER LS B E e KO J5, AR TS SRR
PEM R 1) £k 2 (Schachter & Singer, 1962), [ARf,
T R e KA R () 24 AR B0 25 5 e A= e B, A
1] F Xt 0 B PR 85 4 H 5V (Bryant & Miron, 2003),
fan, e KB AR TE 2 b T S T i
Mt JEE ) i SRR SR ARG R, AR 9 & TN
SR AR Ay S R R R A 2R, R I R
H4 B K ) i 4 (Storbeck & Clore, 2008) , A% T HRA4:
VRRT 4, BEVRR T A Rl 45 T8 o 3 T 2 R
FA 175 JEAAC 16 (Septianto & Pratiwi, 2016), RIS SCIA
R, v M R AKOT- T 3R A S A B A R
e M B LR 2 e 8 301 5 Wb 5 AR 1 ) PR TR SR )T
wh RIS 0 A S R SR T TS A AR TR
W SP-BSF, AT R A R g HL R i ] hn T A B AT
IR R(E S, I Hal i H o0 B 4% (central-route)
ATRE a5 20 T, M B B 25 & (Sanbonmatsu &
Kardes, 1988) . ¥ 4fi /il T. £ # (Elaboration
Likelihood Model, ELM)IAK, .0 B§A% 248 1H 2%
T IR 5 E BT R A RS R R
M, ELEEH IS s . TERE . FESUEIE
B G S B (Petty et al., 1983), i FEPEVRR )™
3l A T S IS A S W L AT
WUEPERAE ., Bl S As . DIAESE (Bansal &
Gupta, 2014; Okazaki et al., 2010, 2013), Hitt, Hi:
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VERAR B AT IR R o B AR 1IN TR R 45 iRk,
A SCIA IR M BEIR 2SR, 3 2% 3 B O v ™ L R
PE. EEHFPOLR, HITAZEM . EHE R
TN ALEE, T IR B R . DR
VAN R

H3: %82 Hrhil & % xR B F R 2016
5o R AR T AR B BOH B A AR T Rk (vs. L) I
Ky %,

CEAARSCRE HI L H2 A1 H3, X FAE &AL
B, A ARSI 3 A N F e
(vs B MR 3= CSCAb) i) Ry B SR IA Ty, T 2 iE K
AN 2R, 8 SRk AR A M AS T4 2 A A oz
57 B (Torelli & Shavitt, 2010), Pt 5 25 50 4k 5
M RS (AN 24y . B, E— 2P T O 0 d g%
PE(vs JRI)URR T 4o 25 B4R DU R

H4; w5 B 2 % P A ALAT 4 09 AR ) B 26 ) 3
HHE AR IR H 6 RiFan.
124 SEAFZENREATIER

G TE B (need to justify) e Fg A At AGIE
Bl A LS A PR T 2 (Hong & Chang, 2015),
F 5T e B A3 BRAL 75 2245 45 A PR SR AIE B P 3R 5 11
(R Ty, ST A A A FE RS e A e o 22 Wl 2% S A
AT A OSSR 1 PE FHA AT (Xiao, 2017), [FIH,
YLk A PP PRI (Decision Justification theory)tAhy
AR TE S 35 5 B 3 25 SR R JEL R Y DR 0
R F A MG MR, JEim AR
S E O PSR A BRSO S0 HE B RTIE B (Connolly
& Zeelenberg, 2002), 44N Il UFE B YL ok A BEAY
JE AT, FEAE S 74 F B e e 488 LAl /D e 3 1Y
AN 7 P (Tetlock & Boettger, 1994; Buzzell et al.,
2016), 2B AL Y e i B 7K SF-(Chim . et al.,
2018), PHCIFRATHED, A4S 3h & HALTE 20, A
FoAt AU, B A AU BRI T 2 3 B n G
A~ N H b7 (Torelli & Shavitt, 2010), 384 % %5 &5 ) e fig
B MR, Yash AT, HEEBRTNA
Ok A BRI OB B R 1, TGl R A
TR B A PR AT ) T R R TR AR S
KA BRI TR WA P, DI R 3 HH AH G AR
ARG P K, 28 B4R DL R

H5: A3 4L % B3R 3 STALAT 24 609 A F7 B X e B2
BW#h, ERBHEENE B, Mt TR
N B, NABHBEBKTHE O RBEERS, @
BB E Bk, mAPAR N B AT A ek
BEERAERHET.

454 H4 5 HS, ASCA R &R 2R 0k
A A2 B A 7 JRH o 3 % 5 M i B 4 R R D
FEAE R, BB T B R SR A B () 7 SR B T,
N i J82 A SCARATT AE AU JEOSAS [R) R T 5 A 4 1Y
S TR A A ROV o PRI, FRATER LA R

H6: &AL % B3R ¥ SALAT A& 09 A Ay B it e
BE JE % vA R B KT 2R 69 P A2

g b, SISO SRS HESL, W 1 AR

H4

- M R
(RiBhvs. R ) (Fvs45)
H5&H6 H2 H3
SCAATHE A 1 IR T URsRAm AT
P AvsAtE) HI Tl (B vs. 2 M)

K1 FIpHELR

2 TAEWESE

AR P £ A 5T H BFE TR 0T S AT A= AU
T BLSE AR [RIRSR T i 4 i 04 o PSRN
DS 36 A E L K EER AR E ST F A
BRAr, Hob s 15 67 B 41.67%).
21 MRH#PREEE

Bl B e T T B 4 A A SRR i R
(Torelli & Shavitt, 2011), HrHpAN A I 5 4~ 15
0k <FRAN AN 7 2B AT LR F 3R ATl R i AL
B < FRINRB FZ AT DU IR B T
At A (- = 0.85); A2 AU BRI Sy
“FIN AT FZZ T R GEREF], A E R
A C AR 55 TN B EEH TR,
MARSEI AT (r=0.81), “— S W AR ZEC 157,
“SEREIL 7 57

e B A S I R H S, BFSE A
B AR R IR 300 Sk BT H B R, i 300
kS B R R E BE | A8 S R Rl R TR AR
SR A WS AL B . B TR ARG A A
B HSURSZ TR, BT Bk 300 5k
P, 1 AR AER, 7 RERAEHE
o HR BT ZAE T Bk 300 sk 58 )
YRR SRR A o . 5T A % Townsend F11
Sood (2012)fMF5E, (LA T WEHEAT ) 5 kR
TR0 3 o B — LR VRR BRI H 1 AR ERIT
TREPE”, 7 AR IR, 5 IR R )
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oL AR T RetE, 7 AR RS TIREE
22 MIRGR

Ry 85 B a0 A R SR ) 5 R A A A A B 2
S5, H SRR R SEL T DA Ab B A0

HAEH T 300 5K B R s BEALEHL, B
RN GURYE 36 2 W%t Aok K R iy BRI 41
IR AR S E B 2218, H% 300 5K A H 22 1H
MK EN/NHES, b HEP T 1/3 55 1/3 /)72, B
3 200 K745 GEAET 100 5K K A KA R R
PEASA 4, J5 100 5K8 B 28 SR E B4y
Yo MAERCREAS ¢ K IGAS TS0 A 28 e Rk
ST S YRR BB 97553 (M s = 3.07, SD =
0.8 EMLT B 3 (Mg »r = 4.14, SD = 0.84;
#(35) = 9.86, p < 0.001, Cohen’s d = 1.27); [a]if, A 2§
A R T SRR B L AR (M 5 =
494, SD = 0.61) &= T B 2K (M »u = 3.51,
SD = 0.85; #(35) = -9.60, p < 0.001, Cohen’s d =
1.93) M, AHFFORE A 8 AR B URR )4,
B 25 SRR R T

Hvk, 5T N GRS B B — 5K T 5 w1
K= T T RS 2 = 90 07 N T 1 R e O SO
i B AXT IR 100 5K T 4 4545 4 PIE
W25 100 GBI IR A AR o YEROR o e 4q5
1) 1) BIO(EL B v AR AR X B VR R T8, Bl e &
BEMERRT

R RIE H, FATT43 50 LA A Sk A
AR IBAS A AE  Bi AS i, TS R AR R
gERAR R AT NEAT . SE R B, AN AR ST
AR R SR 45 M F A5 3 B A 34 2 b 2 1 [n] Bl 4R
(B =0.32, p=0.055<0.1), #ilAEmeS A S
RN F R o 7w =Lk A mw S (T [ S R N
KT, WPV SR A ) 5w A A5 0 B ey, B
JENE (vs BRME)URSR T 45 o [, 4 SR B A [
YRR T O - A5 4 HLAA 8 3 0 B BOAE FH (B =
—0.40, p = 0.016 < 0.05) HIATE S WAt 234 T 7 JFdii
o] R 1 AR e, R W ) T A AT
T, TR RSR ) R A R e, R e P
(vsJBME YRR o £5 1, SUI AR AU kR
2T 2R X AR RIRSR T S R Ar, S HI £
HETHI25 WA S ST UE 3
2.3 NG

AT WS I EE R B, SCALAT A AL 7 J& T
DAt 2 F00I 9 2% 3 XS Rk T B A, B8
UEAS SCHR 0 HL o R, STARAT AR A ) J8E AN

[RIVFR T 5 I g i N FE DL AE A58 i AR 4R 1T o
I, 768 =50, B8 N B R FH SE gk,
X SCAATT AR BT IR A THR N, BRI SCARATT A A
TR ASTRIRSR )45 i - 0 52 i) S HAA R LR, it
SIIFFEN BRI SCAG T S5 1T 2 3 T e SR R D,
I BRI vs AR50 1402 1 1 S Ak
B A 45 & )7 3 (Wong et al., 2014), #E—2Ei1i8
SCARAT A B AL IR R BRI D i i S

3 SEE 1 SUIRAT AU 3%
07 K P FEE ) R A

ARSI AR — 20 A 5 SCARAT AR AL R
ARV VR SR 25 O 2 (R 5 ), LA B e g B 1) vh A AR
o AWFFER B R GO A U & A
W vs AL SBUEOBRA R S8 ¥ 1, A
SRR AR O AN RIRSR ) R AT
31 FALIE

TEIE S 2 i, Bk A 80 R o e (ks
FEMEYRR T ), Dhd E b R 2 AL K2 A b
AT RIS . 2% Choi Z(2016)UHTST, 25 A
BURIVE TR, o a |ITT A S EBETRSR T
b BT A N EERR T A (A E 2),

NS = E S TN BEEYNRS

R %
FREIRABIR (REESERE...
SRR

SERIRES N’)\: -] FERBENFE

a JEIRR) T b HPEYORT
B2 RTREVRSR T & R R R 1)

AHWFFEXT Choi Z5(2016)HF5T 4 15T 3E 17 24
G, FEHILLE 34 7 G 30 I gl on) b 34 g )
HURR B L, Horperge = A v oy 40 R
“ETRL BRE VR R R E DT, TR = A
Tt e 43 ) AR 3R <2 SR B A IR SR /6 IR T SR T T
(0= 0.82), ZMEBARACFT IR R 5 R e fii 1)
TREMEVRR, e S AR ) 6 R R R
] F IR VRoR o R TE I P T ) 4 5 K A i
H B RZ IS4 5] 451FR (Choi et al., 2016)F1t:
A2 M {E (Sweeney & Soutar, 2001) AT & = 3% .
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TEWSE G, Bl AL 2 T 8 P 2 43 3] 2R A 7 Jk
PEYRSR T 5 A EIRR ) pgil i, il 82 4y
BREm A, B 42 £4(51.22%), SFEAER R 21.5
B ARIEISTREAR ¢ K IR ZE R R . FET R
SR, a BT 5450 (M, wwmers = 5.23,
SD = 1.10) 0 # & T b BIT] & My newers = 3.93,
SD = 1.22; #80) = 5.03, p < 0.001; Cohen’s d =
1.12) BbAk, RPN 5 AEE A8 M (8 77 1 G ik 2
255 (p = 0.233), LRGSR, PR BT
RRAR R INT, W] IR Ry F2 5250 A R Ak
32 FZWigit

SEES 1S E L R A AEAS AR AR R S
i, SRAL T ZAA R G 7. ARRPFR IS
FAEMAE 101 4y, KB4 55 N(54.46%), 3
TR 223 %

B BE ML 43 B B W5 A AS 8] 1 SR A A A
R (ARSI vs AL AT T =i . i
115 B AT LLBOTE T 2% 35 5 A OC i i A
(Chartrand et al., 2008; Fitzsimons et al., 2008;
Rucker et al., 2011), FtFAT1Z% Torelli F1 Shavitt
QO ERGAIARY, T8 2o 1) 93 Ji 7R B o A 2
BHED ST A R EE XS N (vs AL 28U
TR, O R T ik O = AU B SR A
NF 255 % 8 (vs. 35 B A s At )RS IAHT. SEE6 A4
AR UL I 45 R R SR 1o

BARTEAT Al Bel 2 S g B Z 5, WA T
BN a BT (R TROR) ) S0
JTE R b BT R YRR ). BR R
s S A B B2 RZ 58 T A DU (e &
Sinha, 2017), &8 HRH 7 SmERIEA, 114
T EHER a BT E, TRETEFERbET

7 o A ARG R R i A Sk R SR ) 4, 4
LR v AR i e B R T

56 IR PR ER N R Je, BRI A T A S i
)5 AR 7 JE% P T o e R 0 5 4 SRk AR
A C Y T RO BRRESATEZ, B HE4E Berger
1 Milkman (2012)FIBFFE, P8k 3 4> 7 SR (F
BRI/ 15 107, “URARY 24 AT R, DL RN/
TGERIR”) (0 =0.83), 1 PIRFRAMRNESE, 7 HFCR =
M s X SCARATT AR A 7 JRR ) S 55 2 i A
€ P R A I SR ]

33 WIRLGLR
(OHERG K 55
GLRVA S VNI O A NS T VAN I E S 3w I

A AU S A ] () I AR AR B 22 5, A
WEERE (M 1w = 4.85, SD = 1.15) B E 5
TSR (M 2mne = 3.11, SD = 1.38;
1(99) = 6.90, p < 0.001, Cohen’s d = 1.37); [alf}, W
2H DY TE S Wt 23 A g IR 1) 1) R L A5 S A7 TR
BEES, NAATEYGRA M une = 4.16, SD =
1.82) o ZR AL A S B (M 200w = 5.01,
SD = 1.32; #(99) = —2.69, p = 0.008 < 0.01, Cohen’s d =
0.53). Hiltk, SCARATA AU B AL )

Q) FERY 3T

AR Ry 220 I a5 R W, TEA TR ST AR Y
WO AR vs AL SR BO KM R &
XA YR E MR EZRM e =
3.18, SD = 1.29; M sz = 5.00, SD = 1.28; F(1, 99) =
50.86, p < 0.001, > = 0.339), E{&ifiF, X T4k
ST, BA A AR I 9l 0 o s 4o 8
K4, SRR HIL

)R

RS HTUE ST SCAR A AR AL T JER I 2 R
TH D XA RIYRSR T e i o Sk i — 20 G 0 e B
e FaR w2 & KR AAEN, AR
PROCESS Bootstrap Y Model 4 #4745, Hrbik
FRAMBERECH 5000, 2559 WoR, SCIBATA: BA 778
Xof M i BE ) S (25 (B = 0.83; SE = 0.12; 95% CI
[0.591, 1.071], AHLE 0), KilF H2; M g x4
YRR A i3 i) [) B 5.3 (B = —0.41; SE = 0.10; 95%
CI [-0.606, -0.216], A5 0), ZFF H3; Mgy
H AN B (B = —0.34; SE = 0.11; 95% CI [-0.598,
—0.173], AL 0), R e B 78 SCAATT AR AU T J8k
XPAN TRV R T 4 O - 14 52 ) v % 4 k225 1) R A A
H1, H4 15 3] 551k .
3.4 NG

SEH 1 ST A AU R, TR T SC
AT HE AT IR (A AR vs AL S AU BORTAS
[FIUFR )5 R B s, DA R e it B e — 8 22 [l i
S R AE PR o M AL SEOT IR, B
A BT 7B 2 3 T ) T 2 Bk i (vs AR ) Mk
P2, T T g d SR (vs PR UROR T4 o SR
FESCARAT A WA BT AN [R) R 3R T 45 fh 47 1) 52 i)
Hh] e 32 B A R AR B B P - 45 5 B 2 (rational-
= Ik T (hedonic
motivation)/Z BEP: B HL(utilitarian motivation)52 1 .
) LA AF 9 I 52 T 2% 2 AR A AN [R) A% B — 25 0 SR A
02 1) 2% 2% AN [ B4 7 b v, DTS B 1 g S 1

experiential thinking style) .



690 N H
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L

7= S - (Kergoat et al., 2009), HAKIMH, #T
55 IR 5 6 SR A T 2 A S T 4 ol R M AR
i, T S A S ] ) 9 2 B DG 7 o B D) e
JE Ve, DT 7™ it A8 B 22 () HE BT (Kergoat et al.,
2009). MAMIFFE R BT EA AR M S LAY AT fin
Pt 4 B A R R B ), X T HA ThRE sl
FA) T e 7 DU B0 i - BH 0 44 38 IR 5515 8 9 ) 45
(Liu et al., 2019). HILMARTRES Z B B -4 5
SN SRR D REPE S HLAG R, AT REAS [l R 2R
I AR 2 S . IR S 2 v, AT AN B3 X
FRVE-22 0 e . IR/ ae bk LT LA, i
— 2 B AT AR A T BT AN TR IR R T 4 Ot
HISEIA o HEAM R T HR I SCAAT A A A Ja% 1) SR A
B AAUT BN S B B R A AT, A
T IR SRR e TSI 25 4L . itk
TESCE: 2w, WFE N BL it — 2D AR AL BORE ), i
AR IR AR BT BRI — 2

4 S 2. LIS RIRERADLEHERR

AW 5T R B 2 GO A AU B A A
WO vs AL BB SR SR B, A
MR, YA o BEVE L0 A L AR/ RE
PEIAL, PR S AN [FRR T 5 AT

BEAR, SE5G 2 TR I 5 7 SCAR AT AR AL
T AN TR YRR T 4 O - 14) 52 i v 2 5 & A 1
Mo AR AR, BA SO EAMARIN
55 FH AR 7 2 At N 35 AR #1) (Torelli &  Shavitt,
2010), TERTAMFGE P3G B R4t ST M &
B IR K K (Batson, 1991), 5% &4 A F 45 3
ATIUIE UGS AR, 275 B gk [R] &
%, M5 &34 (Batson, 1991), ik, AHXHT4
MBI, B SBUNEA R R T3 2 1
FEM N &G, S AR R VRR ) 4
WM. #0752, I AT BeJE SCIR AT A= A T G
Wl AN R URR 5 D 4 R BL A o A S 0 44 4 30 O HE B
X—#EEHA
41 WL

FEIESUICIG Z R, A 50 i b R R A AT 8K
(R /BMEYRSR ), [RIBHERR 7™ e 5 7 il Jak
RS T4, A SC DA A b K2 FEARS K 22 A
FEATTF TR L . 2% Choi Z5(2016)[HF5E, 256
ANBUHRIVE TR 45, Hod a sKART 45 R B RoR
I, b KRR SRR (K 3) A AE
WL WG K AR5 5 B A A A SR IS A T

HUYRR(G 8 1 AN H —80 . 77 R
P4 (Franke & Schreier, 2008)F1/E A1 X[ (Stone &
Gronhaug, 1993)/) & &

LRI | N BB A P4 A LRMa g TR
oSk 360° /i BRRAAT AR A TEAS FTR AR
J \ DALS _ N > LS J

i

L M 2 MR

Vit SEHE—%

= BUAE AR 1 A
BEAUTIFUL >
360°
,,W’_ IGHT
4 110g@4215
LR T Y

a BMEIROR b JEPEVRR TS
K3 ORIRIRR T JEO R L5 2)

FETRI R T, BEFE N GLRE B BEAIL 53 B 4 53
ST YRR T B TRSR T I A, S5
s lal 86 Al As, H IR 45 £4(52.33%),
PR 20.8 % o ST EEAS ¢ Kp IS5 R : HE

YRR I |, a KR 54590 (M, sveenrs =
3.71, SD = 1.45) . FLF b K™ H(My seevmprn =
4.60, SD = 1.40; #(84) = 2.89, p = 0.005 < 0.01;
Cohen’s d = 0.62), [RIBF P 076 7= Sl R P (p =
0.202) 5 B0 XU (p = 0.758) 7 I o ik #2255 . Hillk
iR EURRER LT, BB A
F2 S0 I R
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42 FILIiFit

S 2 [R)RE DL B R 2 AR AR AR AR Ry 52
i, @k b S5 RO A R A Y I
7o ARWBFFEIL R 147 fyin) s, Horb 4 4548 1)
BA B R D F 15 B, HICREIEEN 1, Wik
PIGIRE, A3 81454004 143 4y, Hh B4 73 A
(51.05%), “F-YJ4EWH 20.6 %,

1 Bt AL 3 E 2 PR A A [R] B SCAR AT AR AT
TR (M AR vs AL S AT 1K) o WF5E N B RS
SEG 1 AR A O AT SO AR AT IR
(Torelli & Shavitt, 2011), £ XA A (vs. 412 A7 JEk
2, AR B e R g S AU TR SRAS A
Fl 25 5 A J (vs A5 B RS A8 A O PN o (EAS
MR TERR AR BT, 28 1 A SO B RHE A
2N [ o AN B K s e B S T B Ef)
AP RIS PR A, PSS 2 TS N B AR AR
UEFR IR A BUS T — BRI ETR T, B AU R 90
MR — R AL (ITAC 4 B2 7RI A 24 . AR,
FEBY M BT A58 N BUS AT BE Al P R a5,
G ELA 1 R B TR S R g A R, L
PRI L DL I 45 R B 57 10

BARTEAF A BE 52 R BRI B Z 5, T A
PO, LR g — I S a KR (B R SR
I SIS b KRR (B ETRSR T ) .
AR ) A S A B SR EZ SE T R 4
D (5 5058 1 A I R — 30

SER RIS, W BT B A R A
T S M AR Y0 RN SCAR AT A B R T e e
JEE RN SCARAT AR B A JER ) 5 S8 1 Hpfel A
AR 7RSSR =3, MK S A &
4% (Batson et al., 1995) (o = 0.87) . FilPE—2 16 4k
(Pacini & Epstein, 1999) (FEMEEZE. o =0.73; 25
BYE = 0.76)FI== Rk M 5Ptk 3l (Jahn & Kunz,
2012) (BHREMEZIHL 0 = 0.82; ZEIRMESIHL: a = 0.82)
A 5 A, i Je TR N B IR BN T G i 2R
IO
43 WRER

(OHERG K 50

MR ¢ KB PS5 R W . P2 Bl 7 S B
A N S A 5] (R I A3 A7 e B 22 5%, A
WEERA (M 1o = 4.64, SD = 0.94) &= T
FE AU BRER (M 2w = 4.06, SD = 1.36; ((141) =
2.97, p = 0.003 < 0.01, Cohen’s d = 0.49); [a]}, P
BT S WAt 2B 7 B [ )RR A5 A A S 3

Z5 AN SBYGRA (M one = 3.98, SD =0.95)
B E R TS B M o = 4.52, SD =
1.50; 1(141) = —2.60, p = 0.010 < 0.05, Cohen’s d =
0.43). ML, STIRATA AU B AL Y]

Q) FERY 3T

W SCAAT AR B A A A8 i, PR 00
S IR/ DIRE M L E AR, RIEIRSRTT
Ve A AR, AT R T 22 0. AR
AN, TERE IR RS ST, AN F ST A Y
BB AU vs AL 28U BOX AN R RR )
HARIFAIRAFAE R E (M s = 4.34, SD =
1.60; M w21 = 3.14, SD = 1.63; F(1, 139) = 13.32,
p <0.001,n; =0.087), HIAIX FALSASE, HA
AN AL T3 3 vy i S I g e iR v R SR )T, S
H1., PMEEmgs a7, e— R s LA [
VRSR T E M A e 2% . E3UW(F(1, 139) = 5.33,
p =0.022 < 0.05, n; = 0.037); Z5e—HM:E AT A
[RIVF=R ) 4 TG 2 2 52 W (ps > 0.1).

() B

IR AT UE S T SCAAT AR B AR T IR ik 2 )
TH BB XA RIRSR T 5 R 0o Ay g — 25 30 e it 5
TE B o2 & R A AR, AR SE8 DL SR
A R IEBAE Dy A 5, W BEAE S A A8 B AN
RS A R S (O Res R N O B L R 22N 5
e FIRYEM I BEE I HAE A AR B, R
PROCESS Bootstrap i) Model 4 #£47 %00 4387,
EACHIEE OB 2 5000 K453 B, SCfbfiid
AR T JRk R P B2 1) 52 ) i 2 (B = 0.32; SE = 0.11;
95% CI [0.112, 0.530], ANfLF 0)KGUE H2; Mg
XF T YRSR Al S5 el [R) R 1 25 (B = 0.38; SE = 0.11;
95% CI [0.172, 0.594], ANALF0), SZHFH3; Mg
B FR AR B2 (B = 0.12; SE = 0.05; 95% CI [0.046,
0.259], ALE 0), RPma A S AT AR AL T JEk
XPAS TRV YRR T 45 Ot - %) 52 e v e 6 k235 7 TR AR
FH, HA S E50E . IbAAIE B A As e, Hogy
R RN ST TR A SO0 AT, A5 A R A
AR A BB =0.01; SE = 0.03; 95% CI [-0.057,
0.081], G275 0), P AT DAHERR HAF 1y A 52 .
4.4 NG

SEH 2 RS ATAE AU, i A B
S IR/ DIRE T S AL E N P, 1
YGIEI 1 3O AR AU IR (S AU IR vs 4234
T AS R YRR T A A i s i, LA B e 1 35 7
THZ MRS R AR . RSS2 HE
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BT X — A B A o SR T IR R i HL R A
TEN TR A R . TEG LR EEE T,
PRI UE B D3 A BRAG e 7, B ) T AR R i
TR A/ DR TR B ASH S P (Tetlock & Boettger, 1994;
Buzzell et al., 2016), M3 i AH X HAIK iy noee i
J£ 7K F-(Chim et al., 2018), KItt, A OK 4k &4
ME A AT, SO AR YA ) R o e
FEXTAS [FIVFR ) 5 g i s e 2 5 & AR AR Ak
Tk, SCARAT A A T B AN [l fRsR T 25l 4
(5% e T AT BRI AFFE e A A . BFSE R RT3
S ) AR ERAN A SR EUE T B 1717 A V% S 2 R ) P (R
Ik, 2019). ST M AR AR 2301 PR R HRA 7
N EE H & AU E E (Kazén et al., 2008); #H)7 24
AMEAT B T BARET, AR R G B 4E 4 0T B AR KR
PR, £ FHHAF 40 AT PEAL 4T 33 R (Ruigendijk
& Koole, 2014), HIFRATHERT, B AL
Jriget, G A S BEORSEHA N H R, A
MR BT 8, R &7 T 0, Sk
WAL S BT BRI, A B (5 AL 7 2 A N 3
TR A TR R AL ROEAL B & ATk, M
KB BARAT S R0, 5 — T, PR KBTS
S A B TR AR DS A AT N A A S AR B
it (Norman et al., 2003) K ILFRATIA R ARXS FAKAT
PR (= ) B S R O N ) 11 S S R e R R AS T
PSR, AT REEE MR A DU T LAt 45 1 B 2 0
FE L AR50 B ROR T o I, A SCHERF S
B 22— DK IR AT B T ) 2 T AR ST AR AL
TR RIRR T4 O 1 52 i v e 31 eh AR

5 L 3. SRR EN

51 FasEIg

Sty N 51 3% Septianto 1 Pratiwi (2016), %
HUEF X6} ] — 7= i [F] — @ PR AN ) 35 B AL T Y
D7 2T E VR RN . S N B AEAHL )
TRV, o a BHL oAb ReR
b AL B VR R A (R 4), S5 A Bt
T[] AR R 27 A T J T 512 305 D I Ay 5601 3 o R b
LR B i R PR BRI )RR BB AL 43 T
FBRBEVRR TS A REEERR TE A, AEE T )
HHL 5 5 IR T SRR (55050 1 A 7ise
g5 B O R H — 20 . RS2 M H (Sweeney &
Soutar, 2001)5 4% Z P (Etkin & Sela, 2016)fY
I e srae Stk ] 82 Iy ARk %, Hodh BN
43 £(52.44%), FHFER K 199 %

o
JMEREZ R0 R T

YIABET | o ETWE | ek PRI | Ll id | R AEpe

=~
4

.
4

(= e
a BPEVRRT b HMEURR T
B4 ARREVRSRT 5 iR RH LR 3)

MSTAEAS ¢ K IR R . IRk
I, a B 5 (M, wwnsrs = 4.56, SD = 1.46)
WERET b B & (M, swwrrs = 3.67, SD=1.03;
#(80) = 3.18, p = 0.002 < 0.01; Cohen’s d = 0.70),
PSR R b T PR (B URSR. vs BMETROR)
EPER 225 o BI04 B AS TRl R R 2 9 T,
(] B 131 52 95 HEBR AL S (B (p = 0.778) 5 K50 ZHE 1
(p = 0.48)AYFEMT . UL R EAHL &0 LIE N 3
SIS BRI R

AN, S2E A5t 5% Hong Fll Chang (2015)fY
WF5T, W AR [ O RS i, I
e B a) At A TE P Sk 8 ) A M X — EEOROR JE B
AT E, K5 sh AT E st 3a -
WER A X — RN TTIL AR S ) B A 3k
T, SIS A B R R R 2R AR B, MR AT s
55 o FEWSEE Y, BFE N DR R BE AL 2 B 4 (U
PEHUTE vs ARG G AT L), Pl R
KO b3 TS 56 v ) W B 4, SE BEAIL)
g e e DA B A PRAR TR B Horp A AL TR
D RRIGR FH 9 Gt 3%, <22 ROFR B b A\ Ry i 22 )
il AIE B A R W0 A B A BEPE 7 >, T ARER L EE”, 9
RFEM T (Lu et al., 2017), FSLE i [A] 85
AR, Hd B R 40 4(47.06%), 4K
h 21 % e A LT B O L, R R sh A AL
T BB AF (M epmampme = 4.02, SD = 2.70)
BEMRTHDEHEATFTEHAM voonnsz = 5.73,
SD = 2.33; #(83) = 3.11, p = 0.003 < 0.01; Cohen’s
d= 0.68), FRZEREH, FHIFTFENRIINER
R, W LMESR 5250 s A TR E RN
52 FXEigit

AR 2 G A AU S AR
JE vs AL SN x 2 (FHALTRE . Bl vs. AN
s R g e, AR AR RIRR T
U o WFFE N DL R ZEAR K22 AR TR R SC80 . 7 595 1
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Bk rh, Bk 370 A(62.18%), “FHIAEM 20.5 %,

B, PO RENL S P (S ARG vs.
FESBUTIRAL) o X TS0 AR AU G — 78 i
AR, DO T RTINS SE 5, 52 3 RITIMC S 1R
£ (Torelli & Shavitt, 2010; Wang & Sun, 2016), i
b AN R B #R A T5 ¥5 D B SCARAT A B AL ) IR v
gEinmiafdrt, BRI W R % 1, 58
WA BRI Z S5, BT AR S A 5T R
SRAWG . MeEREE . SCARA AR AU B AR A 50 (S5
SEBG 1Ay A T R — 30 . e
HRAE 1 O L5 1 SR AZ 58 AT SC DI fig /5 SR A fH (Voss
etal., 2003)., f&F/#LiEE S 7] (Lockwood et al., 2002)
(PEHFM . a=0.92; HEEFMH: o=0.90)F173)F
] FR A8 H (Jiang et al., 2014) (r = 0.76).
53 WIRGLR

(DHFERG K 55

MSTEEAR ¢ IR Z5 R BN . PR w7 S e
NAT 7 B ) 9 R L AR AP A i 2 5, AL
TR (M s = 522, SD = 1.06) &= T
MUY A M anns = 4.54, SD = 1.42;
1(593) = 6.58, p < 0.001, Cohen’s d = 0.54); [f]i},
A 2H T i et 2 A et i) 0 o AT |- 753
FAEREZES, DTABUNEIAAM wns = 4.75,
SD = 1.25) 8 F L F4ESAITEBBERH M o =
5.29, SD = 1.05; #(593) = —5.66, p < 0.001, Cohen’s
d=0.47), FISAATHE BT BRI EY)

) A3

G, AN S PR 9 i R ) AR, ]
B HEBRAT 8 R 78 _E RN i R AR . SE5G 2
% F§ PROCESS Bootstrap Y Model 4 #:56;, £
FERELEE N 5000 K S5 5 & B, il & 1)
Ae/EARME . AR /BB R 1 B BL T, ST AR
(AL 7 JR% I 2 S IR R B E (B = 0.22; SE = 0.06; 95%
CI[0.115,0.331], ANELE 0), CHF H2; M i [H £E
WS YRR R EF(B = —0.13; SE = 0.05; 95%
CI [-0.223,-0.028], AL 0), Fuilk | H3; Mg fs
B H A SO0 3 (B = —0.03; SE = 0.02; 95% CI
[-0.067, —0.003], ANELE 0), FXKIIET H4, ThiaE
A R/ T A 1) XS TR R R T e 4 G B 3 R )
(95% CI[-0.196, 0.104], f1 % 0). HAMTEN S
AN B2 (95% CI [-0.030, 0.010], f475 0), A
AT DAHEBRAT )5 ] 4 Fh A 52

(3)A WY B H AU

B RS A P T A R VR, SR

AT RS 5 4 BRAL T B0y 1 AR B, Wi i UK
SRR AR AT 2x2 T 25508 o 45 SR R I SCAR T AR
FIA IS A P TR ZE S BAE R 3, F(1, 589) =
5.79, p = 0.016 < 0.05, 12 = 0.010, HE— a7 B
Kige 2 B, MASE s A BAL F B, S AU
PR, B e A 53 I 3 e T At S AU SRR
%@Eﬁ%%(ﬂlﬁ\)\ﬂﬁ@ = 5.13, SD = 1.06; M iizmms =
4.40, SD = 1.04; F(1, 589) = 22.07, p < 0.001, 12 =
0.036), HVAHXT THE AR, DN ARITBEMT,
TH o3 i o] TR B = e S B A BT
BEAT, Bl i e R KO YRR, N AEAE B 2 R
(M 4pne =4.54, SD = 1.55; M yomne =4.41, SD =
1.56; F(1, 589) = 1.64, p = 0.202, n2 = 0.003) (VLA
5), H5 A7 o

7~

2.
~§<2_ % g

Bl s SCARRTAE AR IS o B 2 X e [ 32 ) 52 )

PR, it — D& AT Z TR,
A S5 R ] PROCESS Bootstrap 4 Model 7, 4T
TR B R R 5000 K 45 ow, AHbTR B4
A3 R R T R T SCAR A AR B AN 7 RO S [ R R
I Rt B TR A ZON.(B = 0.03; SE = 0.02;
95% CI [0.004, 0.093], NLF 0), BRI, A
Je Bl A BRAL TR B, MR B AR SCAR AT A AU B
AR 5 R SR A 452 w0 1) A 2800 $8 2 (B = —0.05;
SE = 0.02; 95% CI [-0.098, —0.006], {15 0); 4
A B A AT R, R A RON AR BB =
~0.01; SE=0.01; 95% CI [-0.052, 0.006], £ 0), %
I, AR T VT SO AR A ) JEGE Ao e
T XA [RIFRR T 5 R i A5, B H6 BT
54 NG

ARSI PRI S T SCAR AT A= 1 AL B R[]
YRR 5w i 052 m, LA K e B A R PR, OF:
HHEBR T8 M A EH . o EEAE, 5
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5 54 4%

L

6 235 JRLIE 52 A B T B T LAV S M I A S AR AT
A AL G N [E R T 4 D 4 56 & b 2 4 A
YEF 1 46400

TE FRSEg rh, FRATE SR FPAS [7] AR AT
A A SO ) R A i g e, B e AN A
TR AU B, RAETT AR C &, K
BT BT SCAR IR ) X6 T 2% 25 it it 28 750 i 4 Gl
R (Wong et al., 2014), #A 11§ @ A A 5T R 3RATT 5
R S UE A B0 AEARAY 78T AR B 1 SCA IR ) i %
BT AN TR A R 75 23 X 2% 3 T 4 U oK A 4 7=
o, ARPEHT ARG, ST AU B Ak 2 T
DA o 45 N o IR SRR I A A g S Ak B )
FAHLE A BT RS TER T (Wong et al., 2014), H
I, ASSCAERE N ok 10 5230 v 41 B2 SCAR TS 50 L
AETH BB A AR AR, BRVTE & L ARBUT IR S A
T, AR SO X T R SR A A S

6 SEEG 4. FETESSCIBREASH) 324K

ARSCESRA 2 (B & ovs AR x 2 IR
SR R vs R x 4 ORI s A AT L vs.
T EHAER E X vs KN N FE X vs KERERE L)
SHERRA LR, R B R UE S /AR
B, AR SRR AN R R ) 4 i 4 e 5
6.1 Fikis

SIE N 512 % Septianto il Pratiwi (2016), LA
W75 AR SR A e o AR R SR T v g
HH T 2 AR R P R T LRI 3 A SR (TR A2 1K
PRI B I ), 7 B DR R T A U R e
WE ) o i B3R (U8 [ AR A WIHE ") (Septianto &
Pratiwi, 2016), a MIMES 2 Rtk iRk 5, b minmME
IS R YRR TS N 6). A E N5 E AN
i, BN G5 )4 v i SO R T S S S
PR, | BTN 5o URE, EIER SR
UG Z T, X AR R AT I . BRI A
fic 2 B VRoR A A R ER R VRR T A, i R T
YUWLE ), IR T YRR (5905 1
B 00 S 6 H T 0 A8 H — 20 A A {E (Sweeney
& Soutar, 2001) 5K 5 Z#EPE(Etkin & Sela, 2016)
A e R L AR YR TS B R T 89 1A Ak N, M
YR 55 44(61.80%), T4 R 33 &

MSTREAS ¢ R BG2E RFRI  JhURoR I
L a WMMETT AR (M, gk = 4.73, SD = 1.20)
BT b WIMES 5 (My s = 4.05, SD = 1.58;

| 2 |

AR IR S
(s . TN |

| ENJOY |

Leisurely good coffee time

| PRODUCED |

From the best coffee beans

| AE] |

U o

b YRR 5 (H SCRR) b BPEVROR 5 (PESCR)
K6 AIRIURR T BRI RHCE S 4)

1(87) = 2.26, p = 0.026 < 0.05; Cohen’s d = 0.48). A
LT DU IREO L R (JBPETRSR. vs BPERSR)
FIEREZES . RN B EHEBR M E (R = 0.447)
SRS ZHEE@ = 0.315)R 52, BI I 45 1A
[FIUFR LT, aRmnmE) 5 a] LUE R E 5250 1Y
A L
6.2 EFXWigit

ARSI 4333833 MTurk Y 15 (Amazon Mechanical
Turk) 5 [7] & 2 F &5 (https:/www.wjx.cn) Y £ A [A]
AR ST R EE, R 2 (BUIE: & vs.
) x 2 5 URR s BE vs M) x 4 CCAEHH]
M EANTF X vs B AR E L vs KA AN E L vs.
KPR T SO =R RIRG LBt A5 7E ]
& R 300 (3 50E, MTurk V& U S] 350 4
Bl o W — R (A A R R — A 1
PEFE 2022 5 HA), SR A E A P17 I o) 0 £ di
FEAS, AN E i A AR rh 430 U5 A [ A e (L DA K
KA 58 AR A I BR o B A5 3G U A
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618 17y, B B 7E S50 5 2645 3 JE AR B 0.5
FKICHIHM . LS 5 A 229, W 293 A,
PO A alid T % 33 A, 6% 17 A, HeFhik 46
No TE 618 figlilrh, Bk 346 N(55.99%), Fi%
JLFEITE 18~69 % (M =32.77, SD = 8.91),

Bk, PR RN H P (B AU vs fIRAY
108, T8t WS E AR AT R AR Y\ (Galinsky
et al., 2003), EAREEGBA L UL 2 B 5% 2. 58
AT BN Z 5, g B AL 4 B S8R (vs. B
PEYURR) 54 FEAFAIE ) 55, SR i
B IS (Holbrook & Batra, 1987), EARfU3E
A BN BFHXAT s X XA S EF/
ANGF; TR XA T 45 B B 2 1 T A/ Y 3X
AT EARLEAF (0= 0.79) o B BRI 58 B2
T 1Y SCAL B TA) B % (Triandis & Gelfand, 1998), —
16 AN, AL 4 FOSCIREUR Y 4 A>T R (R
BHMAEXVIL: a = 0.73; KFEPMPAELHIL: o =
0.79; MHEKFEL VC: a = 0.84; KFPEAKRF X
HC: o = 0.76), ELAARI UL 45 MR 5% 3o IR
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Emotional or rational? The impact of culturally-derived power on the preference
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Abstract

The effectiveness of advertising depends to a large extent on the consistency between the consumers’
characteristics and the advertising appeals. Previous studies have neglected the match-up effect between
advertising appeals and culturally-derived power, which is considered as one of the key psychological traits.
This paper examined the impact of culturally-derived power (i.e., personalized vs. socialized power) on the
preference for advertising appeals and its inner mechanism. The current research proposed that consumers with
personalized power (vs. socialized power) perceived high (vs. low) arousal, which led to the preference for
emotional (vs. rational) advertising appeal. Furthermore, the indirect effect of culturally-derived power on the
preference for advertising appeals through elevating consumers’ arousal was significant when consumers needed
to justify their choices and not significant when consumers had no need to justify their choices. Our research
provided empirical support for these predictions and ruled out action orientation and empathy as alternative
mediators.

In the pre-study, a total of 36 consumers were recruited to report their perceptions of culturally-derived
power and their preferences for 300 random advertisement images. The results showed that culturally-derived
power significantly predicted consumers’ preferences for advertising appeals, which initially verified H1.

Experiment 1 included a pretest and a formal experiment. In the pretest, two advertisement pictures were
selected and were verified as stimuli for different advertising appeals (rational vs. emotional). Meanwhile, we
adopted the same layout and text length in the emotional ad and the rational ad to minimize the confounding of
experimental results. In the formal experiment, a group of 101 undergraduates were randomly assigned to a
condition in a one-factor (culturally-derived power: personalized vs. socialized) between-subjects design.
Culturally-derived power was manipulated through reading the stimuli containing personalized vs. socialized
power themes. Then, Experiment 1 investigated the mediating role of arousal in the impact of culturally-derived
power on the preference for advertising appeals.

Before Experiment 2, we conducted a pretest to verify that the two cup advertisements could be used as
different advertising appeals stimuli. Then, 143 undergraduates were recruited from a large university in China.
Participants were first randomly assigned to either the personalized power or socialized power condition, in
which they completed a task identical to Experiment 1. Then, participants were asked to complete the
measurement of empathy and covariates (i.e., rational-experiential thinking style and hedonic/utilitarian
motivation). In Experiment 2, we verified H1 to H4 and ruled out empathy as a possible rival explanation by
controlling the above-mentioned covariates.

In Experiment 3, we conducted two independent pretests to select the appropriate stimuli for the main study.
Specifically, the first pretest was to ensure that the two earphone advertisements with a fictitious brand could be
adopted as the advertising appeals stimuli; the second pretest was to verify that the manipulation of need for
justification was effective. Then, 595 undergraduates were recruited to participate in a 2 (culturally-derived
power: personalized vs. socialized) x 2 (need for justification: no need to justify vs. need to justify)
between-subjects design experiment. Culturally-derived power was primed via a recall-and-writing task.
Consistent with our hypothesis, the results confirmed that the need for justification could moderate the
mediating effect of arousal in the relationship between culturally-derived power and the preference for
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advertising appeals by controlling the hedonic/utilitarian value and the promotion/prevention focused. In
Experiment 3, we also excluded action orientation as a possible rival explanation.

In Experiment 4, we recruited 618 adult consumers with different cultural backgrounds to participate in a 2
(power: high vs. low) X 2 (advertising appeal: emotional vs. rational) x 4 (individual-level cultural orientation:
VI vs. VC vs. HI vs. HC) mixed experimental design. The results confirmed a significant interaction between
power and cultural orientation on the preferences for different advertising appeals.

This research provides some theoretical contributions. First, the study investigated the important role of
power in the effectiveness of advertising information on the basis of the two-dimensional perspective of cultural
orientation, which provided a new research perspective. Second, the current research explored the construct of
arousal as the mediating role to explain the influence of culturally-derived power on the preference for
advertising appeals. Finally, our study further expanded the application scope of Decision Justification Theory
by introducing the need for justification as the boundary condition. In addition, this research provides important
practical enlightenment for managers to design appropriate advertising information and formulate advertising
marketing strategies according to the variance of consumers’ culturally-derived power.

Key words culturally-derived power, advertising appeals, arousal, need to justify
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Totally disagree-Totally agree

Item
1 2 3 4 5 6 7

I’d rather depend on myself than others

I rely on myself most of the time; I rarely rely on others

I often do “my own thing”

My personal identity, independent of others, is very important to me

It is important that I do my job better than others

Winning is everything

Competition is the law of nature

When another person does better than I do, I get tense and aroused

If a coworker gets a prize, I would feel proud

The well-being of my coworkers is important to me

To me, pleasure is spending time with others

I feel good when I cooperate with others

Parents and children must stay together as much as possible

It is my duty to take care of my family, even when I have to sacrifice what I want
Family members should stick together, no matter what sacrifices are required

It is important to me that I respect the decisions made by my groups
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