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(2011) MRS %, J & 1005 A
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We RS IR %, S & 10480, (] 4R FH 8 9
By (Likert) HRUEATIE, 40H 1~810EM
A ARE" 2] AR, Lok flm 7 r
Fha7[al% (Weisberg et al., 1996) .
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— AR RIS A R, T 2021 4F 4 H T R i i
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7%, RZOERIERRE (F1).

2.2 HEWE
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WA AT L BRIV SRR LT IR R R
S—/NF) VRS, T E U AE A
KU . AL R KRR . 1R
JER IR 1) 3 5 BT R /N A AR R T
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PR I 629 3 R4, SR E 50— BORITE
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K 85.69%. MMENIFIEN: @tk 76.2%, B
PG FE 23.8%; W1 K LLUR A0 5 H42.1%, =Y
R/ 27 5 1 38.0%, Hifth 5 1 19.9%; HHy
F, MRZE & AR 32.3%, RE G H25.2%,
oy FEVERGY A 12.2%, R RfRL N 10.2%, i
8.3%, A7 11.8%; ZZkE IS 000G (% Lk
60.1%, 5000 7t < %K £ H I A <10 000 JC (7 [t
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3 ZERAHT
3.1 BEUERRK

o F SPSS 25.0 K 50 A% 1 o] S, BT A
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x1 BRBFESVESWER (N=539)
Table I Results of reliability and validity analysis of the scale (N=539)

A5 i 5 PR 7 2 A1 (CR) R 4G 3E (AVE)
HeWEEIPL(T™M) 0.949 — 0.945 0.590
TMI:AfFF i i T DAL 553 8K — 0.839 — —
TM2 WF2F I o] L3R o % TS kg ) — 0.849 — —
TM3 Wit i 1] A5 4% 5 IR 2 0 A — 0.751 — —
TM4  BF2 i i ] LA F5 4% 1 A B A — 0.823 — —
TMS PR e o] LA T4 S N 45 54 — 0.877 — —
TM6 : it i ] AL F 4 & i — 0.877 — —
TM7 - BF2E it i oT LAT L 4% 75 S 4k fiE — 0.834 — —
TMS : fIF2ite Ui oT LA A7 Wi 1 B — 0.730 — —
TMO W2 e °T DA% T 28 i > R — 0.770 — —
TM10: BFF R i T ARG 57 4% e A% — 0.767 — —
TMIL: B2 I E AN AT 2544 1 D7 52 SCA ol 5 — 0.602 — —
TM12 WA iE H U8 4 H 28 X4 — 0.632 — —
TMI13 : WF4i it B 1% 107G Il ) 2E 06 XU — 0.618 — —
BRI (VP) 0.917 — 0.914 0.517
VP1: TSI iRie 2 L FREE O bk — 0.639 — —
VP2: T B E i e 2L TS — 0.605 — —
VP3: TSIk E R i 2 L TR 3 2% — 0.701 — —
VP4 ZF S ik i 2 1 LIRS O £ 1 — 0.656 — —
VPS: %S Al liE 2 W (i — 0.815 — —
VP6: % T IR R I TR e HE 25 LB 5 2 — 0.807 — —
VP7 : BiF 2t i (8] 4% 1 2 15 B4 U i IR 55 — 0.812 — —
VP8: Z 7S kA A B ik R At 2 A ) — 0.757 — —
VP9 ¥ S i i e E 3 A AL A S A 1 3830 — 0.732 — —
VP10: AR Z A 42 T WS T B2k i — 0.625 — —
BARBH(CP) 0.861 — 0.860 0.508
CP1: % TS Bt 2Eik i RAF AL A Dk — 0.751 — —
CP2: % TS IMBFE R 5 X K25 L A — 0.628 — —
CP3: JR 5 T AL 2R I )37 121 W 3K L1 i 1 00 — 0.783 — —
CP4: oA 5 ik i = A% - ~J i ) A2 /> — 0.688 — —
CP5 : FRTHEAEL RS 1 T 4% IR U 14 T R 2 — 0.740 — —
CP6: T O T R 8 2 B AR — 0.674 — —
R (RP) 0.913 — 0.900 0.476
RP1: %F n] fig il 2 2 ) S — 0.611 — —
RP2: A A8 A 323 Sl 3 3 4% 132 i — 0.597 — —
RP3 3% T T nl fR IR B e il 2 — 0.604 — —
RP4: 5 X i i A FIHLA AT RE AR e 22 2 B — 0.598 — —
RP5 & hag H il il (5 SR 2 — 0.786 — —
RP6: 9% 7 i REXE LA 1 oo 63 fer it — 0.766 — —
RP7: 55t X L% 4232 B e 55 T e 22 — 0.783 — —
RP8: 1] GRS 2% — 0.741 — —
RP9: i it o 4% 1 1T AR IER 1) £ AN Xk — 0.727 — —
RP10: A GELL S AN FRAT 7 i B ik — 0.645 — —

RGBT 4 A28 B () AVE {1 >0.45, CRIAEYI > 32KV, KK EBA RGBT, 1t
0.85, RUTEFEA RIFMSEUE (Lam, 2012). Hh, >R I Harman 5. R 28 K 50 J7 v A 36 2 [m) 5 2 i

N Amos24.0 PEAT5E PR RL LE XA B0 f e X 25 R, S5 WOR A BT — I i A SRR
MR (FR2), SHABBIRAHLL, PUEFEILG g ORI T R =R N 33.67%, ik
fe 8L, RMSEA 5 SRMR ¥)<0.08, NFI. IFI.  F50% 0 BI{E, U B ASFEAE B 0 0 2L [R] J7 2 d 25
CFL. TLI¥>09, &£ EMGIISIERY AR R,
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x2 BETENRIEMETFIHTER (N=539)

Tab.2 Results of confirmatory factor analysis of latent variables (N=539)

FEEY 22/df RMSEA SRMR NFI IFI CFI TLI

B F 4 (TM+CP+RP+VP) 10.228 0.131 0.158 0.572 0.564 0.596 0.597

KA FA# (TM+CP+RP . VP) 6.862 0.104 0.149 0.720 0.723 0.750 0.751

=W PR (TM+CP .RP \VP) 4372 0.079 0.113 0.824 0.841 0.858 0.859
YA 7% (TM .CP .RP \VP) 2.473 0.052 0.044 0.902 0.930 0.939 0.939

3.2 XML x4 ERE. PAYEHEEAFITER (N=539)

X S B gk R AT AR G 0 A O B BEHCAH 5 &
Moo WME. priEzE, BlRZR (GR3) oK, &%
REFAERFERMECR, NS RS i
IHARTE

®3 BLEMHE. REZFEXMESHT (N=539)

Table 3 Mean, standard deviation, and correlation analysis of
latent variables (N=539)

mi m g Y e e

L iicliFshiFl  7.570 0.848 1 — — —

2. WA 7.170 1.143 0715 1 — —

3R 3.012 1.919 0237 -0.367 1 —

4. KRR 2,782 1.747 -0.20577 -0.343"7 0.6147 1

TR P<0.01

fem

TR
s

3.3 [EEAL#H

331 EamAAK B HEKIENE R R
HLXT A (RN B %2 (Baron et al., 1986), B4,
DI E A AR &, 4B 5], 2207, Bl . Ik
AL FLIAMERAE AR RS IAM,, SRIGHR
WEHLEIA M, (F4), ELE M, M, B
“F e AL (BB NG B35 1 IE VBT (HEARE
2%k 0.877, P<0.01), BEFH1HST .

332 WA B AR A B TR AL
B, KFH Process #£7 ) Model 4 17 Bootstrap £ 5%
(Bootstrap=5 000), Z5%H (WL3k4) Win. #F22R
E ST A BN ) L2 2 (AEPR UL R %K
4-0.515, P<0.01), JWAEBHAG I EIERAN H Y
b2 (AEFRIEILRECN-0.119, P<0.01), Bk
TiE S AL Ao AR J% R X A0 {1 R 2R 19 i) 2 20 I {1 Ay
0.061, 95% & {5 X 1] 4[0.032 9, 0.092 9] (AL
0), BIPRASIREN By A 2500 3, H2 BT IEAh,
1 TR Ui S H L (RN ) B sk B % (3
FRUEIL 2R 0.816, P<0.01), 1A BN 7E it
TESAL-S M B Z (AT &R 43 T AR

333 AV AEAAT AR I KU R B IE AR

Table 4 Results of regression analysis of main effect and
moderator effect (V=539)

. NN £l
i JE‘/Q{%D{?/P JE;%[TIEP Fﬁﬂ{ VP
M, M, M M,
B 6.993  0.172 7.073 10117
4531 0.122  0.074 —0.244  0.045
- =30 -0.015 0.014 —-0.060  0.006
,),t = Ji1A0YI%4 0.011  0.023 0.066 0.031
A -0.017  0.007 0.104 0.020
LR 0.035  0.064"  -0.135"  0.048"
AR (X) REESIHILT™M — 08777 -0.515"" 0.816"
P AR (M) JEARIRAICP — — —  -0.119™
R 0.005  0.425 0.268 0.680
F 0.495 65.609”"  6.881"" 65.147"

. TFERP<0.01, TFERP<0.05, ‘FRP<0.1, RECHIEAR
WL RS, TR

H, R H Process F£ ¥ Y Model 15 #£17 Bootstrap £
5% (Bootstrap=5 000) , Z54 (Fk5) Wix. Bk,
JRU B JR8 R0 T [ 8 755 8% 272 e 5 2 AL XoF A0 S R 1) R
WAER (AEHRMEAL R 0.081, P<0.01), H3 L
5o SRS EBHKCE A (RO (R 0.615,
95% B {ZE X [H] K[0.487 4, 0.741 71), & KUK BT 7K

x5 WTHBMEFSTER (N=539)

Table 5 Results of regression analysis of mediator effect (N=539)

fif A AR CP M {HE VP
M, M,
H 0.165 6.765"
51 -0.244 0.039
E35i] -0.060 0.007
Jr il 2 A Bl 0.066 0.033
A 0.104 0.033
AELH -0.135" 0.050"
19745 8 (X) JiiEEh AL T™M -0.515™ 0.757"
AR (W) KA RP — -0.100""
AR (M) AERSN CP — -0.091""
. TM*RP(X*W) — 0.0817"
R CP*RP(M*W) — 0.030""
R? 0.268 0.702
F 6.881"" 51.341""
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(3 75 3500 1l 4 0.898, 95% 1% X 1] 24 [0.801 0,
0.995 81) o HR,  XUBS IR 12 1) 55 )l A S8 S X
B ER CEPRMEL FR % 0.030, P<0.01),
HAWI ST . SRR BEAK SR H GRAT R A
H1-0.144, 95% E {5 X [A] 1 [-0.202 0, —0.085 2]) ,
e X JE N 7K S 2 ) 553 o8 AR SR T i LR R ) 71
AER (V85 20% (5 4 -0.039, 95% B A5 X [6]
[-0.090 1,0.012 2]) . {HASEREATE, HRUSEHIK
Pk B — s e A, X AR ST 5 M (L O B
PR RN B2, 33 B R B0 31 XU 7K P-4
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PR (E12), ATE A A0 XU B X BF 2 e
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Fig.2 The moderating effects of risk perception on tourism motiva-

tion-value perception (a) , cost perception-value perception (b)

N, TERUS BRI E T, AR s pLiE
AR ST A (F R0 ) (B 22800 . 2 (Index {54 —
0.015, 95% EA5IX[E]} [-0.027 2, -0.002 6]), #i
WA BB RS o X TR B R,
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FA, AT A SN 1 ] HE ARV (R 0.020, 95%
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Wke 55—, MFFKimdh R TRt ss i fm, 14
BT ZREKMA T /N A 2E R ESIHL S R
MR, DR TR SIS A (BB 2 8] 2
R HEIR L, HRAEL (8%,
2017; Z7Egh 250 2018; T &5, 2018), A
TR AR AR R N, AR A I ) /)N
SRR IS DL A E A A ET B, YA
FAKS TR = A B R e 4 T 582
(XMR 45, 2020), HXTHFRIERE, ZEXN TH#F
Z 514kl 2l B N AE T R 5 SPLRB A S Lk
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fif 5 SRS SACTERT 1] | O ) A R S AR
R, SRR AL T O RRME L R AL 2
PEM (B A AR AR, DA a] B2 i i Y 2 S5 M (BT
. XA T Hi M2 ME AR RAR —ERE
BRI 1 r [ A TR e e A (B S8 (K]
B4, 2020), {HIEE “BPNA" MEGRHAFH L
MERT, ZEXMNEZFRIHZ LA R T 2EE]
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TE 8T 3T S AR B2l e T 37 K e i e ) PV il
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SO RS SR R VR FH ST (Snoj et al., 2004;
IhVBE 45, 2016), A THF#IRIFIE R AL -
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ISR SR T DA S G AU 2 3R SpL
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Motivation, Cost, Risk: Research on the Value Perception of Study Tourism

Products from the Perspective of Parents

Wen Tong*", Li Simin®, Su Haiyang"® and Xiao Kaijie'
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Abstract: Under the guidance of national education policy, the demand for study tourism has increased
significantly, and it is worth paying attention to how parents, as the actual purchasing decision-makers of study
tourism products, reflect their needs and attitudes. Taking nature education study tourism as the specific research
context, questionnaires were distributed to parents of primary and secondary school students to investigate the
causal relationship between study tourism motivation and value perception from the perspective of parents'
perception and incorporated cost perception and risk perception into the research to analyze the internal
mechanism and boundary conditions between study tourism motivation and value perception. A statistical
analysis of data from 539 parents revealed that parents' perception of study tourism motivation significantly and
positively affects value perception. Cost perception has a mediator role between study tourism motivation and
value perception, and parents' perception of study tourism motivation has a positive impact on value perception
through the path of weakening cost perception. Moreover, risk perception negatively affects value perception, but
a positive effect was observed when exploring risk perception's interaction with study tourism motivation and
cost perception, respectively. Risk perception significantly enhances the positive effect of study tourism
motivation on value perception, while suppressing the negative effect of cost perception on risk perception.
Specifically, compared to low-risk perceptions, parents with high-risk perceptions perceive a more significant
positive effect of study tourism motivation on value perception and a lower negative effect of cost perception on
value perception; that is, risk perception plays a moderating role in the relationship between tourism motivation
and value perception and in the path of the relationship between cost perception and value perception. However,
when risk perception reaches a high level, its moderating effect on the relationship between cost perception and
value perception is not significant; that is, parents pay more attention to risk and safety issues than to cost issues.
The main theoretical contribution of this study is that it forms a theoretical complement to the investigation of the
relationship between motivation and value, thus revealing the importance of the value of education for the
average non-only-child family in China and cost as an important consideration for such families in their
educational investment. It verifies the positive role of risk perception in the context of study tourism, which
promotes further understanding of risk in the academic community and enriches the theoretical research on study
tourism. In addition, this study provides a valuable empirical basis and practical enlightenment for the
development of study tourism. It is necessary to design study tourism products based on demand, highlight
product value, increase publicity and marketing efforts, control the safety of activities, set reasonable prices, and
gain the attention of parent groups, all of which will be important considerations in further expanding the study
tourism market.

Keywords: value perception; study tourism motivation; study tourism products; cost perception; risk perception;

primary and secondary school students



