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Fig.2 The countermeasures and problems of network virtual tourism
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Fig.4 The future prospect and direction of network virtual tourism
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The Prospect and Direction of Network Virtual Tourism from
New Style of Home Quarantine Dwelling Life

Liu Peilin

(School of Economics and Management and Rural Vitalization Institution, Changsha University, Changsha 410022,
Hunan, China; Cooperative Innovation Center for Digitalization of Culture Heritage in Traditional

Villages and Towns, Hengyang Normal University, Hengyang 421002, Hunan, China)

Abstract: With the rapid development of information and network technology, as well as the increasingly per-
fect home service system, a growing number of people are unwilling or unable to go out to achieve their travel
goals. According to the Statistical Report on the Development of the Internet in China, until the end of 2018,
there were 829 million Internet users in China. Thus, the realization of virtual tourism through the Internet is
the most ideal solution for a large number of “residential” people who are unwilling or unable to travel. The re-
search of online virtual tourism at home and abroad focuses on: 1) The development of virtual tourism; 2) The
application of virtual tourism technologies; 3) The value of virtual tourism and its marketing strategies, 4) The
education of virtual tourism and elderly services. The online virtual tourism started late in China and it began to
come alive until after 2016, but it has developed rapidly in recent years, and has shown the characteristics of
product diversification, technology integration, entertainment demand, user popularization and leisurely func-
tion. At present, the main problems need to be solved are: 1) The technical realization of improving the effect
of 3D high-definition dynamic simulation, and solutions can start with improving the effect of 3D high-defini-
tion dynamic simulation of virtual tourism; 2) Using the advantages of new technologies such as AR to solve
the problem of lack of on-site experience, and solutions can be found in taking advantage of new technologies
such as AR; and 3) Solving the problem of how scenic spots benefit from online virtual tourism, and solutions
can start with improving the benefit diversification in the scenic spots’ online virtual tourism. With the rapid
development of information and network technology such as 5G, even the future 6G, the online virtual tourism
is embracing new opportunities, which will for sure bring about great development of new industries and busi-
nesses of the online virtual tourism. The future direction of online virtual tourism is: 1) Online products are be-
coming more and more realistic and high-definition; 2) Tourist market is becoming more and more popular and
pluralized; 3) Product content is becoming more and more diversified and demassified; 4) Display platform is

becoming more and more shared and universalized.

Key words: network virtual tourism; virtual reality (VR); augmented reality (AR); home quarantine dwelling
life



