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Personalized Recommendation Rationality on Content
Platforms: Construct and Effect
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Abstract: [ Purpose/Significance] Personalized recommendations have played a significant role in the commercial e-
volution of diverse content platforms, with users” understanding growing deeper. While existing research extensively evalu-
ates recommendation algorithms from a user—centric standpoint, there remains a gap in assessing these algorithms from an
ethical perspective. Therefore, this study focuses on the ethical dimension, explores the rationality of personalized recom-
mendations on content platforms and its impact on users’ intention to continue using these platforms, aiming to fill this re-
search gap. [ Method/Process] This study, addressing both user interests and public welfare, employed normative analy-
sis to introduce the concept of ‘ Rationality of Personalized Recommendations on Content Platforms” , comprising Technical
Rationality, Content Rationality, and Ethical Rationality dimensions. Drawing from prior studies, the paper devised opera-
tional indicators and constructed a scale to validate a theoretical model regarding the impact of recommendation rationality on
users’ intention to continue usage. Empirical research methodologies were utilized to investigate causal mechanisms. [ Re-
sult/Conclusion] Findings indicate that the newly developed scale for evaluating the rationality of personalized recommenda-
tions on content platforms demonstrates high reliability and validity. Additionally, it reveals a significant positive influence
on users’ intention to continue using the platforms.
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