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Application of "whole process interactive R&D" in improving cigarette quality

ZHANG Ying , ZHAN Jianbo, YANG Xi, XIA Weiping, AN Ke, DONG Congcong
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Abstract: A concept of whole process interactive development in cigarette product development was put forward. The application of this

concept in product development proved to be effective in quality improvement.
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Tab. 1 On which aspects different brands are focused
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Fig. 1 Smoking quality index
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Fig.2  “Three-dimension” model of product development

EX A R ZE MRS RSN, BH “=
FE” BRI R = M (D) 3T IO IEAY, SR A
10 734757, SRKHLRIGER M () fER %K
WA SETT A TEFRI, #FEfE. . &5
JAKE S P T A2 BE SRR AR U B 1 8w R IR R VA
BEARFFEHBHE AR Ok,

223 bwmiwi

e Bz, BT EY, MR
HEE P, G—HEE 20 B ARE E 77 ik,
BE— DWCER VPR L, TS P i A o, e 2%
SE R T R

P T, BN GUER T SRR AT T
Fro e BN ERER IR I, X7 AT b S RO VR
ENESTPN GEC DRV N E ==Y s un
Ja B BT, RRAESRE IS M ) i A,
HAEHIRIREREK. N 2010410 A5, HiE
WAL, TG EETE, B3N 6 22.5% ETHE
39.3%. VEILKE 3.

1,400,000 1286541 [ 50%

1,200,000 - 50.3%
40%
1,000,000 - 923553
& 753617 0% &
& 800,000 < KY ° @
= 606918 =
600,000 472318 1% | a 20%

400,000 - 345298

10%
200,000

0 2006 2007 2008 . 2009 2010 2011
B3 =M (%) HEEKERE
Fig. 3 Sales growth trend of Yunyan (purple)
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Fig. 4 Flowing chart indicating whole-process interactive development of cigarette products
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