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On brand cultivation in China’ s tobacco industry

7ZHANG Shi-gang
(China Cigatette Sales Company , Beijing 100055)

Abstract: Analyzing the problems which exist in our country’ s cigarette brand cultivation system, the paper puts forward that
the primary reasons affecting the system are the lack of consummate cultivation system, the dissymmetiy of the benefits distri-
bution between the industry and commerce, and the uncleamess of the brand property rights and suggests that it is essential to
make all quarters responsibilities clear, confimm the brand localization, and build the cultivation platform in order to create

competitive cigarette brand.
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