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Abstract: [ Purpose/Significance] This paper focuses on investigating the causes and mechanisms behind users’ in-
tention to avoid artificial intelligence—generated content( AIGC) information, aiming to provide theoretical guidance for us-
er information behavior, optimization of AIGC technology, and iteration of AIGC products. [ Method/Process ] Drawing
upon the C—A-C framework, this study constructed a theory model to examine the influence of controllable degree of infor-
mation, transparency of information, and Al anxiety on information avoidance. The study collected sample data through vir-
tual experimental design, and analyzed data using partial least square structural equation modeling( PLS-SEM). [ Result/
Conclusion] The findings reveal significant differences in users’ avoidance intention towards AIGC information based on its
transparency and controllability. Additionally, Al anxiety exhibits a positive relationship with information avoidance behav-
ior. Notably, it is important to acknowledge that Al identity threat positively moderates the relationship between AIGC infor-
mation uncertainty and Al anxiety.
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Tab.5 Reliability and Validity Indicators of Measuring Model
T & D 5 750 PRl Al PR 2 Ay AVE CR Cronbach’a VIF

AT1 0. 893 2.457

AIGC & B2 AT2 0.931 0. 828 0.935 0. 896 3.335
AT3 0. 905 2.732

AC1 0.939 3.086

AIGC W5 & AC2 0.941 0. 885 0. 959 0. 953 3.778
AC3 0.943 4.188

AAL 0. 887 2. 366

Al FE & AA2 0. 885 0. 805 0.925 0. 879 2.273
AA3 0.919 2.842

AIT1 0.759 1.910

AL B 073 g AlT2 077 0.653 0. 882 0. 834 1962
AIT3 0. 833 1.559

AIT4 0. 864 1. 898

AIA1 0.939 3.621

AIGC {7 5. [ AIA2 0.903 0. 868 0.952 0.925 3.120
ATA3 0.953 3.637
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Tab.6 KMO Values and Bartlett Sphericity Test Results

Tt H g R
KMO K 30 {f 0. 84
IERIT 555. 454
Bartlett BRIE K6 55 df 120
P{H 0

AT XRS5 (SR T) 8w, B
AR PR AR AL CRLAARTE 73 ) 3K T AR AH A
i, UERR G R A A R X
4.1.3 LM

TEIEAT PLS-SEM 23 #r i, L8P iEAl 2 —4
FE TR AR, L S TR T 2 R A SR
B RETRE S IR 2E . Sl e bR T 2K
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Tab.7 Square Root of Latent Factor AVE Value and Correlation Coefficient Between Factors

L 1 2 3 4 5
AIGC B B 0. 909
AIGC Al 8 -0.712 0. 941
Al 28 -0.752 -0. 651 0. 897
AT S5y B -0. 829 -0. 631 0.763 0. 808
AIGC 17 2. In skt -0. 681 -0.499 0.616 0.514 0.932

(VIF) PGSR, — ke, 4 VIF {EAE 0~
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Tab.8 VIF Value of Internal Model
AT AC AA AIT AIA AITXAT AITXAC
AT 3. 662
AC 1. 005 3.194
AA
AIT 1. 008
AIA 1.018 3.476
AITXAT 1. 006
AITXAC 1.018
X (B=-0.65, p<0.001), AIGC A[#5JF 5 Al & {Ri% H5,

e B U A (B=-0. 617, p<0.001), AIGC i&
WIS AIGC 5 8 [l &2 o 25 17 [a] AH G (B=-0. 215,
p<0.01), AIGC AR5 AIGC {7 B ikt &2 i 3 11
AR (B=-0.244, p<0.001), Ky, Widh [ 7ArH:
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Tab.9 Path Coefficients and Significance Levels of
Structural Equation Model

WFSELE R SHF AL 0 B 4T AIGC iE W] EE S
AT 58 2 ] 9 671 1] 56 22 58 B A9 1 1) 9 55 VE (B =
-0. 122, p<0.05), AKX} AIGC A[#% 5 Al #E
Z[E] A 671 1 O 2 5 B 1) A [ 1S VE (B =-0. 174,
p<0.05), B AT B0yl P2 48T AIGC BB |
AIGC AT E 5 AT fE R Z MR L RIRE, Al B
JER MRS i B NFE L, P ATGC R 137 WY R 1 Jek
AT B KPS AT FE BRI 2 B K, H6, HT )
WAL, AHFFE A5 H0 7 B R B A2 A B 4 SR ] 4
FIF7R o

AIGCIEH E

AIGCAS B 83

KRR BERE ﬁ?g TH BEH Ty
AA—AIA 0. 655" 0.646  6.063 T
AC—AA -0.617°"  -0.615 7.747 W F
AC—AIA  -0.244™  -0.251 3.276 W %
AIT—AA 0. 164 0. 147 1.426 ANEH
AT—AA -0.650""  -0.644 8.453 W F
AT—AIA  -0.215"" -0.221 3.772 & ¥
AITXAT—AA  -0.122° 0.027 2.082 B F
AITXAC—AA  —0.174" 0.088  2.085 i

FE: s FIR p<0.001, * FIR p<0. 05,

ARG HLET AL FEJEXT AIGC B E S AIGC
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TE: ##x R p<0.001, * FIR p<0.05,
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Fig.4 Path Analysis Diagram of Structural Equation Model
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Fig. 5 Moderating Effect of AI Identity Threat on the Relationship Between AIGC Transparency,
AIGC Controllability and AIGC Anxiety
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