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Foreign Trade Tactics on China Pork Production and Marketing
Yang Baixuan
ABSTRACT T he China pork production and marketing related to the general situation of import and export
trade are briefly introduced. T he reasons for obstructing the export of China meat are analyzed, and the tac—
tics for increasing the meat export are put forward.
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General Interests in Chinese Egg Production Industry and Technology( Part II)
Ma Meihu
ABSTRACT A summary to the current development in egg production industry and science & technology in
China as well as general interests in the related research is presented.

KEY WORD poultry egyg; egg products; science



