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Impact of emerging cigarette retail business on tobacco
monopoly administration and the corresponding strategy

CHEN Xue-ming WANG Ming
(Tianjin Municipal Tobacco Monopoly Administration, Tianjin 300050 )

Abstract: The rapid development of domestic cigarette retailing business has had great influence on tobacco monopoly manage-
ment. On the basis of analyzing the characteristics and impact of these new business, it is suggested that changes in retail
business should be led to right direction so as to strengthen tobacco monopoly system by taking corresponding measures, such
as encouraging, guiding and standardizing different retailing business, normalizing internal operation behaviors, enforcing retail
license management to address the request for reasonable layout, exploring an effective way to participate in teminal sales, and
studying changes in different kinds of business.

Key words: cigarette; retail business; monopoly administration

’ 1
, 1.1
) , 26 116
1.
1.2
1.21
2002 2004 ,
35 B 301 ’ ’
: 300050 ’ N N N N
Email: am2908 @sima. com
: 2006-04- 01 5 29 %’ 58 %,

64%.



2002 2003 2004
( ) % ( ) €Z9) ( ) <%
1 57 9446, 5 12 85 65 12670 6 13 01 74 22159. 4 13.29
2 214. 7 13. 57 2 390. 8 14 10 306 0 15.75
3 3 578 9 9 50 3 1170. 5 979 1137. 7 10. 21
4 66 2844. 8 11. 57 68 4170 3 12 01 74 6055. 0 12 37
5 155 7217. 8 9 12 208 9538 2 952 245 19419. 9 9.79
6 151 3386. 5 8 42 182 4986 7 8 57 249 10547. 1 8 97
434 23689. 2 11. 98 528 32927.0 12 20 650 59625. 0 12 85
29320 229303. 7 8 09 27850 266190 8 8 80 26116 415048 8 9 88
1.2.2 2002 2004 , » 3« .
1.2.3 2002 2004 3 .
4 .
. ,
« » 26
2 . 50
2.1 . . . ,
2,11 , ; .
, . . 2.2
, ; . 2,21
H ’
2.1.2 . ,
(D .
«“ N N N ”, °
2.22
o « ’
« »e .
. . ” 2.3
2) 2.3 1
’ o H ’ H
4 » 25 « ; ;

(



10

2006

12

12

2,32
(D

2

”»

2.4.2
D)

)

3

3.1
311

312

313

3.1.4



11

: , @

o N
’ . ,
’ ’ H
° b
3.2 . i
3.21 . . .
D) 322
’ o N N ’
’ N °
N N y s
° b Al M b
’ ’ ’ . N N
o . i
b ° b
) « 7, .
)] N . . 3.23 s
o N ’
N o N ’ N N
N o
° 4 “ ”7
) . , «
~ . . . ”;
’ ;
’ ’ ’ N
’ o .
3 N N 3.24
o N
N N , ,
° ’ o N N
b . o
’ H 3.25 s
’ . ,
H ’ . . ,
’ o
H ’ ’ ’
) N N , ,
o . , ,



