R E R 244 Acta Tabacaria Sinica  http://ycxb.tobacco.org.cn
doi: 10.16472/j.chinatobacco.2015.492

121

iR E KR EESHERWEM . EREONT LK

> 1,2 3 iz 3 3
?B%\%ZE 9 ?{% ’ 5& ) %%ﬁtﬂ
1AM K A5 B, WK AR KIS 410128;
2 IR AT AE], WIRKI R #6285 410004;
3 EBREEAT, JEREHPEIRX T %14 K895 100055

WE. it PRAT IR SCE RS E MR RO AREA, REES VIR RE R BISIEM, IIHIEE 1A R B e S
PR RISEA TN, 3] S A T 30 re Ak SR B WID TARSKER, fEUbHEal B MEST . AnilE. BRI I T BERE

KR B B MR, R HESE Bk

SIRARST: #EX4H, A, KM, 5. i BCE IS AR R AR HEZR AP SR (1], AR 2R, 2016,22 (6)

EE B T AU SR RN R B A
EHARIRZIAZ R, B 00 FAALK, MEAT
M AT AT AR, BT 0 EOE Z LA 2
LR N A, AR A AL T A R B i
AR M EARS A E MBUH B A FIENTRE, N
ITHALEE R TR PR 8, AL T iR e A
PURTLE AR . 2014 4, EZHELSER (A7)
JR B IRE T IR s, B IR SR A T
AUA R BURE I E SR R (LU RIFROY “4RR7 D
AT 37 0 5 16] A6 M0 B Ak R AR P 2 T R ¢

TR R IR B AAT W U SR I s B 4, 5 IR T4
AR RGNV EIEZE, BT
A FREEAT R GE. KRN 2 HERAT LI
FEREIR, BARXARME K R AT . 28]
KT EHEROSCRE TS, HEEREWRESL
. Wi AR RO AAZ, HIEZEERE
TR WG #E, B4 “#iERErE”
HIROUAY 5546 5 o AARTER NG HE 'S B AR R B AL IR,
Ay ZCHERE A RSB ? 2 24 B8 D) 5 ZE g 5 1 1]
. B, WFFCA R HEZL, SR, IRl
WL e Se s s, BEAEROME, AR

1 FRMEAIEIRERM

Hifx T EMEmE Rz, EZEEPELA
Jitl: R RHLIEN, EEA I EEE B

WROIET N TR 7tk BB
SRR, THRRIWEKREA. HEARE. “RUHTE
A TARAES, ATUMEE N “PURS—7 (R 2375,
P ERCSE . WEER . W EEERD MR g
M—RERIRS R R =R TIAE R RER,
TEAFE . M. RS T BB, T
FEWE T BT AR RISATHI AL, WHRERAETE 0 8
W, TREEMRERE 5. LR RE RN
XS DO E IR 7 AL B SR
IRAERE TRy RS, et e i st A B 55 . Ik,
W LR N RRE . RS EH. mEOEH.
R E BT T R 1 ARHE T

fE EIRWE T LAY b, ASOR 207 AR A
BER IR IR EAT WL A 2 G N SEE O TR S
i AR AR SR AN S N 4, TSRO R R E
SRHLRT IR S
11 £FAEHER

GITALE R R AR LA X B oK, BR T RS
M IRIE 2 Ah, 3BT TR A A BR 1), 57
—HMZ RIS SLARRE ST, Ba AR
BRMZE, EREREES AR BRI AR A
B ILBISRRIERI A . BB R SR, 2%
ZAERIE M E B T e A J SN T 4T s
EHEL. Wk 1 P

PEHRIIr: MM (1982—), LT TcA, S5IW, FF7E oA A5, Email: 37735960@qq.com

Igfs HE: 2015-11-19



122

H [ JF 5 52 4. Acta Tabacaria Sinica 2016 Vol.22 No.6

12 HME#EEEE
DA Ak o3 P AR AT B ™ Al 57 55 11—
RO “RUENE” WaIEE . AR S e

TS ERFEHE RSN E MR R, A A
HA B HIME BRI, SEIL T S EBE b “ 8RR
girgIE “ PR SEFRAR, SRR E B R AOC R ik

AW RGN, SEI AR AE I S EE N

PER K. WEHE S BORE, RS X

®1 2FMEHEREERAM NN PESEEHERIE

IRCHE” FRPR “HRATY FAR. Wk 2 fo:

Tab.1 Logic of full range marketing theory and practice of Chinese cigarette marketing system
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Tab.3 Framework of market-oriented modern cigarette marketing system
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Basis, framework and preliminary practice of market-oriented modern cigarette marketing system
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1 Economic College, Hunan Agricultural University, Changsha 410128, China;
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Abstract: In order to study the development and variety of cigarette marketing system after market-oriented reform, this paper summarized

the basis, framework and principles of the system by taking the preliminary practice of Hunan Provincial Tobacco Company as an example.

Five policy recommendations were thus put forward.
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