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Abstract; [ Purpose/Significance | As a hot application, online knowledge video dissemination effect such as dissem-
ination broadness, recognition and participation is crucial to the platforms. Based on the heuristic—systematic model in in-
formation processing, this research examines the factors affecting knowledge video dissemination effect. [ Method/Process |
12301 knowledge video data were collected at BiliBili and the corresponding fields of each factor were extracted. Data were
analyzed using STATA and the moderation effect of fans number was examined. [ Result/Conclusion] The results show that
host features, title features, cover features, content topic, video length and tags significantly affect the video dissemina-
tion effect, and the number of fans plays a positive moderating role. Thus, the video platforms need to be concerned with
these heuristic and systematic cues in order to improve the dissemination effect and achieve competitive advantage.
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