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Fig.1 Conceptual model of the study
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Fig.2 Distribution of surveyed villages
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Table 1 Results of confirmatory factor analysis
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Table 2 Mediating effect of perceived risk regression analysis
PRI Al B S SR AU
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Table 3 Mediating effect of entrepreneurial alertness regression analysis
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The Impact of Kinship Network on Peasants’ Tourism Entrepreneurial Intention
Based on a Sample of Pujiang County, Zhejiang Province

Zhang Huanzhou'”, Li Qiucheng’, Huang Zuhui’

(1.School of International Economy and Tourism Management, Zhejiang International Studies University, Hangzhou 310012,
Zhejiang, China; 2. School of Tourism and Urban-Rural Planning, Zhejiang Gongshang University, Hangzhou 310018,
Zhejiang, China; 3. China Academy for Rural Development, Zhejiang University, Hangzhou 310058, Zhejiang, China)

Abstract: The tourism industry has been acknowledged worldwide as an effective driver of rural development.
Thus, central and local government of China has long been supporting rural tourism as an effective way to im-
plement the Rural Revitalization Strategy. An important phenomenon is that small hospitality businesses such
as 'rural inn' and 'happy homestay' established and operated by local residents are a predominant type of busi-
ness in rural tourism of China. In addition, it has been widely acknowledged that these small-sized and fami-
ly-run businesses can ensure that local residents benefit directly from development of tourism industry, provide
differentiated 'authentic' products, services and experiences to the visitors, and promote the development of lo-
cal economy, society and environment of the host community. Therefore, these tourism-related small and micro
enterprises have been considered as a critical 'economic engine' of sustainable development of rural destina-
tions. Consequently, investigating the establishment and growth of small rural hospitality businesses has attract-
ed considerable attention from both scholars and practitioners. Examining the critical driving forces of tourism
entrepreneurial intention serves as the basis of subsequent measures to facilitate the start-up of such businesses.
In this field, previous researches have mostly focused on the effects of individual traits and outer socio-econom-
ic environment on peasants' entrepreneurial decisions. Although some has noted the important roles of social
networks in facilitating entrepreneurship, few researches have addressed the peasants' kinship network and how
this network would impact individual peasant's intention to start-up a tourism-related small business. The kin-
ship network, consisting of one's family members and relatives, is a basic type of individual social network in
rural areas of China. With emphasis on this social network inclusive of family members and relatives, the pres-
ent study elaborates on the impact of kinship network on peasants' entrepreneurial intentions in the tourism in-
dustry, as well as the mediating roles that perceived risk and entrepreneurship alertness play in this effect. An
empirical analysis based on a sample of 240 peasant households from Pujiang County of Zhejiang verified the
hypotheses postulated in this study. The results are obtained as follows: 1) All of the three dimensions of kin-
ship network, namely, network structure, network relationship and network cognition exert significant and posi-
tive effect on peasants' intention to establish tourism-related small enterprises; 2) Perceived risk has partial me-
diating effect on the association between kinship network relationship and peasants' entrepreneurial intentions,
and the association between kinship network cognition and peasants' entrepreneurial intentions; 3) Entrepre-
neurship alertness plays a partial mediating role in the association between kinship network relationship and
peasants' entrepreneurial intentions, and a full mediating role in the association between kinship network cogni-
tion and peasants' entrepreneurial intentions. Findings of this study revealed the importance and value of peas-
ants' kinship network for entrepreneurship in rural community. Accordingly, by mobilizing kinship network ele-
ments, local government and industry agencies can promote the emergence of small tourism enterprises more
efficiently, thus facilitating the endogenous and sustainable development of rural tourism.

Key words: kinship network; peasants' entrepreneurial intention; small and micro tourism business; rural tour-

ism



