10 2002 12 8
()
\\ a A
2EITHEZE R 2
: TS452. 4 : 1004-5708(2002) 04-0010-04
, ; . 11.2
, 20 N , ( .
. ) ( ) C )
3 . \ WTO, i
1 o« 2 “ 2 [43
11 .
1L1.1 ’
140 , 900 . : ’ ;
[13 2 (43 2 (43
4 2 b ) '
E3
26 B, , 100053 N
: 2002-08-08 5 5 °



() 11

\ . , 2000 “ 7
113 100 ,“ 770 , 10

[4% 2 (13
” [13 2 (4% 2 (43 2
2 2 °
.
L1.4 . ,
. .
, 117
2 9
° 2 2
2 2

. , . ,  “Marboro™ “ 555

115 121

2 2
2 2 o
2 ° 2
, .
. , , 15mg/ ,
) Al 2
2 o
) 2 2

. 2270 s « 77‘ « 7" 43 ”‘ 43 ”» 4



12 2002 12 8 4
7. o , (Marlboro), s
) (BAT)
“ 7 ( State
Express 555),¢ 7 (Kent) ” (Viceroy)
o ” (Hilton), (RJR)
1.2.3 « ” ( Winston ) “ ” ( Salem ) “ 7
WTO, (Camel) , )
« ”(M1d Seven)
; , 21.2
(1) PM [13 2
1.2.4 ) )
: ( 2) RJR « ”
WTO, ’
( 3) BAT [13 ”»”
2 2 2
2.1 N , ) )
(4) [ 2
21.1 s ,
, 2.2
, 20
Philip M orris ¢ 7 ) ,



, 3 , Po (- 2100 , ,
) . 200 ~ 300 / ,
, S~ 10% ,
118 , 150 (
% o)
, ( L5
s )7“ ”
> , PM
, “ ” (M arlboro)
? N ) BAT “ 7
10 , )

On the Direction of China s Cigarrette product Design
(Anonymous )

Abstract

The future direction for cigarette product development in Chinais suggested based on analysis of domestic
product characteristics and consumer demand. Itis recognized that the consumer prefercence is mainly deter—
mined by the safety and taste of a product and hence product design should adjust accordingly. Low tarand re—
duced harmfulness both in the development of Virginia and blended type cigarette will be the key area as well as
environmnentally friendly packaging. Effective measures need to be taken to enhance leaf production and basic
research work and to support wellknown cigarette brands.
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