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On collaborative marketing between cigarette manufacturer and distributors
in China’ s tobacco industry

QIN Qian-hao' LI Sui-ming® WANG Hong' JIN Yi-bin®> ZHANG Shi-gang' ZHU Ming-quan’
1 China Cigarette Sales Corporation Beijing 100055 China
2 Hongta Tobacco Group Corporation Yuxi 653100 Yunnan China

Abstract Basic framework of accurate orientation” of producers and distributors was clearly defined from three aspects ac-
cording to the status quo and marketing division of producers and distributors in China’ s tobacco industry i.e. orientation as
producers and distributors on cigarette marketing value chain orientation as producers and distributors on market process of
cigarette marketing relationship position of producers and distributors based on two sides. Baesd on this basic framework im-
portant points and thinking were described about the docking of producers and distributors from strategic and tactical respects
which was expected to provide a theoretical reference for further research in' cooperation between producers and distributors in
tobacco industry” .
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