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The influences of live E-commerce on rural residents’ online consumption behavior: A case study of
Heilongjiang Province
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(1. Research Centre for Modern Agricultural Development, Northeast Agricultural University, Harbin,
Heilongjiang 150030, China; 2. College of Economics and Management, Northeast Agricultural University,
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Abstract : Boosting rural consumption can provide strong support for expanding domestic demand and achieving
high-quality economic development. Based on 430 rural residents’ research data in Heilongjiang Province, combined
with persuasion theory and the SOR model, a structural equation model is used to analyse the influence mechanism
of live E-commerce on rural residents’ online consumption behaviour, and the differences in the factors influencing
the online consumption behaviour of rural residents with different characteristics are explored through multi-cluster
analysis. The results show that: 1) Anchor professionalism can indirectly influence rural residents’ online consumption
behavior through perceived usefulness and perceived trust; the quality of commodity information can directly influence
rural residents’ online consumption behavior, and can indirectly influence rural residents’ online consumption behavior
through perceived usefulness and perceived trust; the live E-commerce interactivity only has a direct influence on rural
residents’ online consumption behaviors; 2) Perceived usefulness has a significant positive impact on perceived rust;
3) With different gender, educational level and annual income level, rural residents’ internal perception reacts differently
to external stimulus, which results in different online consumption behaviors. Based on the above analysis results, this
paper suggests: strengthening the supervision and management of live E-commerce broadcast to enhance rural residents’
trust in live E-commerce consumption; increasing the publicity of live E-commerce consumption in rural areas to
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promote its’ consumption; taking effective measures to help rural residents increase income and enhance their live

E-commerce consumption power.

Key words : live E-commerce; rural residents’ consumption; persuasion theory; SOR model; structural equation model
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Fig. 1 A theoretical framework model of online consumption behavior of rural residents in a live E-commerce context
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EAERL CIQ — PBR 0.385 0.177 2.175 0.190 0.375

CIQ — PBR CIQ — PU — PBR 0.037 0.010 3.700 0.033 0.046
B HEEA5 N CIQ — PC — PBR 0.069 0.024 2.875 0.042 0.091

CIQ — PU — PC — PBR 0.064 0.029 2207 0.054 0.073

SRR IDB — PBR 0.393 0.095 4.137 0.206 0.424

HEAHA IDB — PBR 0.270 0.069 3913 0.198 0.372

IDB — PBR IDB — PU — PBR -0.015 0.038 0.395 -0.033 0.031
[R]85 07 IDB — PC — PBR 0.027 0.028 0.964 -0.042 0.026

IDB — PU — PC — PBR 0.030 0.029 1.034 -0.051 0.044
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Héb BT .

3) AR E SR R RAELIH T AT A
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H Z(E¥/NT 196, Kk, BAHA A SEAEE
P ELRE ) B3t 5 Aeb B RAEZR T 24 T R (A & 4%
HAMER, B HSc. Hée AN X ] RES2 N 0 B
T ] R4 A0 B Bl 4 T 25 2 B ML T 2 2%
RAS, FE—E R AN 9% & AT IR S )
IO B DR A ARG TR 2R R

i LTk, MRS ERRLLYE. RaE R .
AR A BB i RAEZIH 247 i AR
SIS, A FIYE SR EAETE R Lk
a5 BB SR fE RAEZIE 9 TR (8] 4351 A4
et WA AER, (AR G R B Eh T SR
E RAELIE S A T AR AP A E R
3.4 EFANOSIHHEM S BAST T

o T 2 T A AR R AMARRRE T 7R
LR TR IR R, A5 BT R R

JE R BRI AT AR A K 3 ASFRifEdES 40
YT ZRERRIS K AT, RIRZEIRANGR 4 PR,
Hrp, BHRMHER &KL 47.2%, iR
JERE Y 52.8% 5 #H K DL R 24T b SR L E 78.4%,
L B2 21.6% 5 AFWCAKSE 5 T o0 R LA
T i MR 50.5%, 5 J7ICLA F i 49.5%.

341 MWAKTELE T AN e R,
R Y L BOMEAT, RS R
SRS FITE . BT . R R AR T T,
T XTI AEAT . A TR RAEL I AT,
BB AR AN B RAELIE 94T e 2RI 9% & v
Pk 5% DL B R BEMEAKE, FREL b XA
JE RAELIE AT, LR R B3l M BT A
AR, XS5BT G. EHREE
BT RIS 2T o DS A MR S R
KENT 5% LL B EMKSE, T B AT R
MIRAATE S350, 3 AT BE e RN 7 AR T h otk
of J BB AR BT INOCH:, TH 2R UR ) 22 FAbIH
B IVER TR, 1B AR i B AR > Sy
B8 SSEATARXT ST T ST R, TH SRR S A%
JE PRI RS A 2

342 FHAEZERIT AN EZHERE
T, EREO R EAE Y, RS
AU MBS A B RAEZN TR, A
R H hk | A FYE . JBAE XA A E RAE
LRI BAT R, SR S RS AR T 2
. R PEXTRR E R AT,
BRI S B T L B SR AN 3
X EGHRARKT AR & o B LM B E 52
Wi 7E R S DA 22 D A b s R A b 3, TiE

x4 SEHASWMEITER

Table 4 Estimated results of multi-cluster analyses

- 51 TZHERE AR AIK T
)( B ) ) A B— A I
s 3 UL fuLsyavan 5HICKUE 5 otk bk
Hla 0.429%* 0.394:%#x* 0.462%** 0.491%** 0.479%* 0.503%*
Hlb 0.368%* 0.596** 0.188 0.464%** 0.641%* 0.592%*
H2a 0.382%%* 0.521%* 0.420%** 0.593** 0.567** 0.418%**
H2b 0.569%** 0.483% 0.371%* 0.362%#* 0.409%* 0.593%*
H3a 0.253 0.297 0.155 0.264 0.138 0.128
H3b 0.178 0.125 0.131 0.187 0.131 0.164
H1 0.111 0.148 0.149 0.162 0.182 0.152
H2 0.336** 0.473%* 0.393%* 0.424* 0.491%** 0.526%**
H3 0.494%* 0.229 0.490% 0.573%** 0.332%* 0.472%**
H4 0.537** 0.641%% 0,498 0.586%* 0.551%** 0.184
H5 0.494% % 0.712%* 0.426%** 0.505%* 0.409%* 0.413%*
H6 0.553%* 0.477%** 0.392%* 0.527%*%* 0.523%*3%* 0.475%*

TR L 3 IIFOR P<0.01, 0.05 101,
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