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Fig.1 Distribution diagram of listed tourism companies
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Table 2 Registered distribution of listed tourism

companies in China
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Industry Differences of Spatio-temporal Situation
About Listed Tourism Companies

LIU Bai-ping, LIU Qing-guang, WEI Chuan-hui

(Tourism Department of Hefei University, Hefet, Anhui 230601, China)

Abstract: The article collected samples of listed tourism companies with a site in China, to study the industrial
differences in spatial distribution and development changes of listed tourism companies. The sample compa-
nies belong to three industries respectively, such as accommodation-catering industry, business-services indus-
try and public-facilities management industry. Spatial distribution features include: 1) Aggregated distribution,
and the characteristics of “roots”. Distribution of the accommodation-catering industry and the business -ser-
vices industry points to the high-level center city. Beijing and Shenzhen are the best. Distribution of the pub-
lic-facilities management industry points to the high-level tourist attractions. Its distribution is very fragmented
inter-province. 2) Comparing the ranking of tourism enterprise and institutions inter-province in China. There
are dislocation distribution between concentrated areas of listed tourism companies and tourism enterprises
clusters. 3) Investment distribution of main business is affected by industry characteristics. Investment of the
accommodation-catering industry and the business-services industry is in other places and scattered. On the
contrary, investment of the public-facilities management industry is localization and concentration. Analyzing
changes of sample companies number and industry attributes, the artide draws some conclusions: 1) Industry
attribution change easily in the accommodation-catering industry and the business-services industry. Industry
development is slow and discontinuity on the time series. 2) Industry attribution is stable in the public-facilities
management industry, and their industry development turns to be slow after “the sudden increase”.

Key words: industry differences; agglomeration distribution; listed tourism companies



