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Study on the value creation and price formation mechanism of Japan’s domestic beef
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Agricultural Resources and Regional Planning, Chinese Academy of Agricultural Sciences, Beijing 100081, China )
Abstract : With the intensification of competition in the international market of agricultural products, how small-scale
agriculture in East Asia can create new value for consumers based on the value of traditional agricultural products,
and through the emotional marketing methods such as product external factors, scenarios and socio-economic factors,
building a market competition strategy that is differentiated from the large-scale agricultural consumer goods supply
system in Europe and the United States has become a key to sustainable agricultural development in East Asia. Based
on the framework of consumer value theory, this paper takes the Japanese beef market as an example to analyze the
diversified value creation of Japan’s beef and discusses its value realization mechanism. The study found that in order
to cope with the pressure of low-cost competition brought about by the globalization of the agricultural product market,
the Japanese beef industry is trying to utilize the diversity of agricultural products and establish a diverse beef value
composition. A system to compensate for the high cost disadvantages faced by small-scale farms in East Asia. It is
found that the Japanese beef industry has created a diversified beef value system through a series of value creation
strategies, including quality improvement, psychological value addition, social and cultural enrichment. However, some
of these values are hidden and difficult to be recognized and paid by consumers. There are also some values that have
public goods attributes and external benefits, and consumers tend to be free-riders. In this regard, Japan has promoted
the establishment of a value exchange mechanism centered on specialized beef grading and a diversified price formation
mechanism based on market auctions and bidding. These policies and measures have made achievements in enhancing
consumers’ value cognition and making up for insufficient willingness to pay. For small-scale farms in China, which are
also under the pressure of international competition in East Asia, how to build a diversified agricultural product value
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system to overcome the disadvantage of cost competition and enhance international competition power is instructive.

Key words : food; value theory; cognitive value; beef market in Japan; price formation; emotional marketing
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Fig. 1 Japanese beef market supply situation
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Table 1 Consumer value factors of beef
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Table 3 Grade of beef quality in Japan
P AL HNE (%) PR BT A2 RN SE 2 RE Rz RS EHDEE AR ANERRE Bl R B
A - 5 w2 e b b EIRE 58
4 e 4 By Bl Bt
3 rhag 4 rhag 4
B 69~72 . ]
2 B — & — — &
C <69 1 I B2 B B

T« RS B AR RSP 2 PP ARIE (www.jmga.or.jp/standard/beef ) il . ARIEA MR 3 = M EAFER S R ITH 5 SFRAE, e

TER 15 b IRERGE D, AEAISEAE 5 I M el

WYt + WAE Bk EEOR X T A LRI
IR RN, —BeRIE IR
TASZIE R T A VR A, N R BURE IR 37
TSR A E MiAs , BIAHEA P SL
AR A, RITE LRI DL AR
HLEEHIIN B AL RAS, AR A PLARSE A I ik
HUE ATB. FERXFMAHEIE AL T, SRECREIR S
BUHTHY B E T LA AR 2 9

JEARSE ik 2 BB R AN A I A S5
Yy, M5 a7 By SO A I AR R
FEMT, HIHSE WS XA ALE
A R SE e B R OMERIHT, TR 4 o
o MR, FEIED A NBUAAERIEOL S, R
FOREM AL T BA AL 22 I B e 2 fs il
R flhn, xtF—e BAg A ittt &
FISCAEAN (EQET IS i) [ = A= A BAS , TF 23 ml
RERIBGAE I [ AR A 2E 11 4= A 72X, SRR X 5
R A SR

MALZEIR R AORE, X TR
SeUTE AR R, FEARPA 1525 I
IS AR E N . — A R A S
IS TSN W e . R T
PR T I AR AR, A R AR I v i R 2
SRAIESSE, FHEA A B 1587 (rEIA ),
TR LA M LA B o BRI T s A B o B
W — BT TR T IR AL Y B it
Friffli, SRR REGORASF R BIRAaRAL, FHtE
s, TSR REM R ARSI E S
PRSP RS B RIS (s, TS ),
B 21 A AR AR S RO MRS P i %, R
(FRBAIF ) 73 F0 A B 085 A A 240 75%,
WML A28 79% ., W AR Rl 2 5
TR D TR DR E S I AR BOR 2 S
FOPESl, — et BBE B HE DT A4 A AR AP X A1)
AP R RAY, RIRE, SN TR ROy
ARMUH AT, — B ER RTINS (2

H A O 5 TR A ) + I T s AR IR T A |
AR T A E RN . WbEDL, AP RRE
TR PR LR Tsa i + A ENIE T E ),
M T IE T Bl i R A A S - e 4
LWEFRIE T B IR, AN N AR
A BREERS

K 7 2 HARA A I R s e shia sy, &
SRAEfe i o i) AS R Y S w9 B2 LT AN Z
[IFFTEL) 3~ AR 22, (HUZ BRI AR AR S 4k
AR, RIEARFB A B Z (8775
—E RS . A A= B A AR E R 2
R AT SIS E, Zhgsemil
WA o e R SE AL R, AR IR
6 LRSI o R T LA P R
SR N, HAREE i O R R A RS IE A
HL

HIEAT L, 75 H AN 9 Z2 0 R i L]
A IAAASZAN R AR LR A% O A
fifle A MRRIAE AR BT A T Bsh, R4 A
AR Bl B T AU B o A A AR S A% A2 sh e
Foty LUFRIRFRA P R, TALTEBEN BE R WA N
T B E AT R ZHCRBUSAS B i 2K,
A RIS D B AT X LEERT A AR5
Blo X, fE AR IRCBORA R T, HaA5

3000

2500

Q/O/O\O/D\*
N
e

ek Mk (Hotkg)

1000

500 | —O—ALFAS  —o— AL LHAS
O RA LB O U LB

0

.
1995 2000 2005 2010 2015 2020

7 BERLRHENIEER
Fig. 7 Beef wholesale price trend in Japan
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