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Fig.1 New quality productive forces of tourism on places by video-based social media
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New quality productive force of tourism and its mechanism on
place: A case study of the field of video-based social media

Xie Xiaoru'’, Zhu Hong'?, Hu Ruichun'?, Chen Xiaoliang"*’

(1. School of Geography and Remote Sensing, Guangzhou University, Guangzhou 510006, Guangdong, China,
2. Guangdong Provincial Center for Urban and Migration Studies, Guangzhou 510006, Guangdong, China;
3. Guangdong Province Research Center for Xi Jinping Thought on Socialism with Chinese
Characteristics for a New Era, Guangzhou 510635, Guangdong, China)

Abstract: In the field of tourism research, due to the distinctive nature of industry develop-
ment and interdisciplinary paradigms, the study of the new quality productive force has unique
characteristics. As China experiences social innovation driven by these forces, there is a press-
ing need for scholars to explore the theoretical construction of tourism’s new quality product-
ive force. In the context of China’s innovative development driven by new quality productive
forces, it is crucial to critically explore how the tourism sector, as a unique and integral part of
these forces, should be conceptualized and theoretically constructed. Given that tourism is an
interdisciplinary field involving multiple sectors, understanding new quality productive forces
in tourism should be considered within diverse socio-economic contexts and specific scenarios.
This study aims to understand and conceptualize these forces within the context of China’s
modernization to achieve high-quality development. It focuses on the role of tourism in diverse
socio-economic settings, particularly in the experience economy and innovative development.
Through literature and case analysis, the study examines how the new quality productive force
impacts local tourism by enhancing core attractions, introducing new elements, and integrating
resources to strengthen local identity and emotional governance. It puts forward that, the new
quality productive forces in tourism influence places by deepening existing core attractions and
reinforcing the foundational tourist allure, while also adding new tourism elements and creating
new highlights. Furthermore, they integrate resources, invigorating the service awareness and
territorial characteristics of local stakeholders, and emphasizing the cultivation of place sense.
In the era of video-based social media, the new quality productive forces in tourism can be
defined as the capability to make previously overlooked places visible, the ability to transform
non-tourism resources into attractive tourist assets, the power to overcome spatial barriers and
facilitate the movement of tourists from their place of origin to the destination, and the capacity
to enhance the duration of tourists’ stays, fostering a more immersive and poetic dwelling.
These capabilities collectively shape the transformative potential of new quality productive
forces in the tourism sector, driving sustainable and innovative development in alignment with
the broader goals of high-quality growth. Ultimately, the study highlights how these forces,
fueled by social media, can boost local tourism appeal and contribute to China’s modernization,
offering insights for future research on how innovative technologies can enhance local sustain-
ability.

Key words: video-based social media; tourism; new quality productive force; place construc-
tion
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