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BV AT S s . B E RO X
PR i BT g Sy i, JUHARREAE by 22 28 55 10 2%
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Tk, WIS T A O B oy PR i T
TR, IO 1 35 JBORITR B TR A 1 4 i A RIS
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TR AT M 7 ST e (t(117) =
2.12, p = 0.036, d = 0.38), HIAHE T LAt H A4
B PR (M = 3.77, SD = 1.32), BHRF AHR
PR B3 FEAR(M = 3.32, SD = 1.00), FFRCH
H1 o #E—2508 AR ALY 7= S vE A0 AT B
RN P EEIETHRREA t Kb, 48R BN,
AR T N 7= P B AR T P R <4
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D = LS E T LT AN &0 b s
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0.38).

AR RG I . SR X TR AR a < b i
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B 005 B R, <o AR 3 B 0 S S X
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B, RIS AR ot S B G S T L T 9
H By UM, PRI W T R A 7 PR 2
FRT LT otk gl R, 4RSSk A
LA P 32 L S 50 b S T I 3T S, MR T 325K
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(Median s« = 18~25 %, Mode « = 18~25 ¥)& 5,
FEL/NE N R AR S s . A SRS, Bt
B AL 53 BC 2 B R 2R (R A E AR . B
vs. Zebb)d ) SEgs et Horh, BEAUE AL 68
N, ZHEAHE A4 68 A

AL BT R ) B R B PR T AR AR,
Wy 22O, 349 R 5 0T Y HLAE 280 43 S 4R AT
B LFEAEEGL 2, k225918 J)Fy
P39 %, I 225 700 J7).
42 ZIWiRIE

TESE N FGe 12745 B o (8 DL IX B X
KARE, POXSE BT SHA

BEAREEMRLE L AR, FEHEARGHN
b LR T E AL B R (vs. K BV T ERML
ERREG T (NE 4 FTR)

K4 508 2B R A

B, 5905 1A, Bl os A O™ m vF
Mo, RIS PRz N A (1 = dE
W2, 7= ABRAE) . BENHZ A A Y R
(1 = AEHAETR, 7= EHER). “FERHZH N
KB (1 = EFHWMA, 7 = JEF W)
(Cronbach’s a = 0.962),

TR, 5505 2A M, #olES TAH
3 JEUMIp SR ) N e e, U ) Y 25 SBORN A4 o [
FELEAS ST A5 0 Sl AT I 28 (Yogeeswaran
& Dasgupta, 2014), EARMHE . “7e @tk E A0 =5
G, T R Lo HERTRE, DLk e Lt B
FTRAL™ | “TE LM F 0™ i T & A i 55 PR Ay,
IEPRE LR E AT . “TELPEFE 1
77 Al B BRI T e PE R AR (1 = dE
WARE, 7= AE¥F &) (Cronbach’s a = 0.689).
KT HEBR AT e R R A R, 5 By U R T
3, #OlIE T F R ZIHENIEE), B
ARG “AELoPE T 07 b S MR TR

BB E B AEL M R0 A B R L
A EER (1= EFANE, 7= EFRE).

FRIGZ AN, Bl B T3 I R RE
AR FE (Simonin & Ruth, 1998)JF1FHr T 151
71(Ohanian, 1990), MIE 1A R “IEHE HARXT XA
FTEPRREAAZHE (1= ARE, 7= 9%
;1= AR, 7= A 1 = T, 7 =
ZWriiid) (Cronbach’s o = 0.956); “iEX} 45 Ay
REF NI (1 = 25101, 7= EHAR
G101 1= AR, 7= JEH RS (r = 0.842),
43 HEHWELER

PRI . B, XM S E AR T
i (e tEmis N 0, BEmS A 1), HIHAE N A 2E
W, PR E R AR A AR t AR, 4
H IR ACE AR SR 3 (t(134) =
15.04, p< 0.001, d=2.59), HIAH& Tt E A4
B PR (M = 4.65, SD = 0.99), B EH ALY
PPN 2 R R (M = 2.25, SD = 0.86), FRIRSZES
H1 ot —20 AT AR 7= S PR AT B A
R RESE T AR t KT, 45 ER,
FYEARTE NH B 5 E U 2 B AR T () 4>
((67) = -16.65, p < 0.001), FHHIK 2B H LI H
W AR X T o M7= i PR A A S R T AR R T

WIER TR HLE . DACE ANPESID A28 5 . 43
TUA B EMMER N | 2Rk . 25 ik R AR R
MSTAEAR t I, SR BN, BT A8k
RS0 BN EI(M = 4.89, SD = 115 EH T
LVEARE N B 0 BB (M = 4.44, SD = 1.36;
t(134) = —2.12, p = 0.036, d = 0.36), BIALH AH
PR E 25 IEM = 3.74, D = 1.78) 5L EACH A
AW EZEFRM = 4.07, SD = 1.72; t(134) = 1.13,
p= 0.263), HHEAFH AL BB RHEM = 3.40,
D = .68 5L A FH AH T #E 27 (M = 3.56,
SD = 1.65; t(134) = 0.57, p=0.162),,

22 5 AU R 5 o R G ] 2 A 3400 ax b
B F 3 FhEE K 56 (bootstrap test) (PROCESS Model 4;
Hayes, 2013), Hrear QR Lot MAAHE AT
SO E R BN, bR
Oy UM RN 2RI 2 kRO 7 TR B R
(Hayes, 2013; Zhao et al., 2010) . fEREA E£EH 5000
W 95%MEAF X T, KW RAH AR B R
W5 | JE el Ar &, 0 bootstrap 43#H71 K BLE 17y
JA P IR 1) Te) 4 vh A 5O S B R ) (g < by =
—0.09, 95% CI [-0.26, —0.017), % 25y a]#E A
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BN B E (2, x by, = 0.05, 95% CI [-0.05, 0.27]),
ZE LB A R A SON AN 3 (3 % by = —0.06, 95%
CI[-0.24,0.02]). BT LM &1 E S0 B
M (a, = 0.74; t(132) = 2.10, p = 0.038), M5
i 2 25 J%(a, = 0.45; 1(132) = 0.92, p = 0.357)F1 25 Hik
(as = 0.53; t(132) = 1.15, p= 0.252). B {53 gk
HUOG = SR A G B Y s (b, = —0.12,
t(129) = —2.15, p = 0.034), Z5HEEXS 7= FhiEA A7
1E W E B (b = —0.12, t(129) = —2.12, p =
0.036), & 25 BRI 7= PEA A7 7F 255 19 1 [7] 52 i)
(b, = 0.12, t(129) = 2.23, p = 0.028), #&J&, LM/~
i AT N S0 7 TE A B R R e 2 (¢ =
~1.07, t(129) = —4.79, p< 0.001; & 5), % b, 52
55 2B 45 53R I B4y g BN i rh A VR HAE A
BERE TR T 2R, JFHRR T H 258 ZEHkE&
BRI A B, H2 PR3 304

ettt At |

~ “‘~‘_
.
& =0.45%
:
.

a;=0.53= "+ by =—0.12"

*p<0.05
El5  SEE 2B S s e AR

4.4 itig

W EAHERT R, AL UEH T E
ANBIEZm T T AL RT, BT Lt
AT5 SR X L 1 T B A 7 A VR A AE S 3 T
Wi, 5B T o AT, 35 T SRR AY B
N M A, ARSI HEFT T 2 EE A SO KR
HEBR T 5 25 8RN 25 Bk J nT BB A7 78 19 B4R rh A i R
UEBA T 5403 UMM AR S v A B A AR g . SR,
ARSI 2 A F NS 0 T g s ek AR
TH DR N B 0 BLSEME, DUIRTRE 7P i PEA 7= A R
BISEIN o S S B B P A N AR
1 5 R 56 32 A5O0E e f e, B SR T AR
()75 ok it — 20 e ML

5 SEH 3. BRI ER
ASIA = F bR H—, AR i —

AR AL (H2) R HEBRIE 5 5000 F SR, Sk
TN AT I SR 2 AN, S 3 RE TR AL

IG5 (Spencer et al., 2005), BT, 4045
T L= b 3 Lo PR 2 1) B R, TR
258 A P B A W 23X R R R . SR, A TR
BB 1 AR 2 ANA2 S0P 2 SRS, AL 2%
BTV P apilmsE. =, ALKS
Sy 2B WA A, EEETARE A SR
PRI R, KR T AN AR AR
51 EEIT5#HIR

K A Mturk -5 19 250 44 35 Bl 2 PR (M e =
36.49 %, D e = 12.03 ZHPREHL A BL R 2 (k™
iSRS B vs. k) < 2 (B EE
A ovs. WM LRI, H, BHRFA x
AL hiEcd e N, BHEARFTA x Tahsy
mEEH 70 N, WHERFAN x ALtEahEed
54 N, WHERF A x BatEGhiseEd 63 A,
52 SEIRIE

R S5 2A [RVREAY 7 48 5 L v bk
Wo 2Rk, M AT REHL > Bl 2 Lot B0 15 2 LR
FEHlA T, S hEEd D, A ERE T
H O Y Lo E A SRV (E 45 H P R (Fein
& Spencer, 1997; Steele, 1988), IMTETEHIL A, #
KPEORIE 20 A UBATZE S BN H & 8. B
P, woapl S A AT I AE D Y S A &, O H
FIE WKL, PEI 2 210 0T HERY B 240
WY R (vs. 21 55 B R AR 1 L0 44 L A AR TR
R 6 Fim). Bije, Bl E —ik 574 s
AR B . 26T 77 s PEAT ) 2 5% (Cronbach’s o =
0.954, M =3.94, SD = 1.50).,

Ko sEg 3 sIE A

53 HEHMEER

PR PR o BN A RS R IE T
TRV B (1(238) = 5.64, p < 0.001, d = 0.70), B
BHER T ANB =P (M = 3.48, SD = 1.62)1¢
FART L HACHE N E (M = 447, SD =
1.16) (WLIE 1), i#E— 0 5 HAE NI 5L PN
FUET L AR A R T A t AR ST,
ghL R, BEERE N SR KT )
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fl“4” (1(132) = =3.71, p < 0.001), FH52L 3 hHE
PEATE X T Lo M= S PP A e T AR R ]

PR o A 2 (LA AR
Bl vs. L) x 2 (WHEHMHEE: A vs. )
ANOVA H 36 2oV B 15 € (R E ], b L™
N IS faa R T YRl A=Y I
e B 5 B A BN 1 P B (F(1, 246) =
3.13, p = 0.078, n7 = 0.013), Zetkr= S tHE A5
B R 8 (F(1, 246) = 31.72, p < 0.001, 0} =
0.11), 4B 20 ROV A B3 (F (1, 246) =
0.44, p=0.509, 02 = 0.002), ML, LB HE
SE R 2 Lo M e AR T R R = PR R

AT BN A T 25 SRk — 20 R B, 7RI S
s Ed T, AL EH T Z RIS R, B
PEARE Lt i 2 S B0 BIPH FEARM s =
3.69, D grpzn = 1.50; M g a= 4.38, SD wwpan =
1.03; t(246) = 2.82, p= 0.005, d = 0.54), R 75 L Pk
B EEHAS, XFAFFZAAE] T INERM mpes .
=3.25, D sunsn = 1.72; M wupn = 4.58, SD v
L =1.29;1(246) = 5.07, p< 0.001, d = 0.87), #F—H
B B AR T NGB 7= S PE A R B R A
FESEATERAEAS t IR0 W, S5 BR, ERA L
PES R EA T, FBHEAE NN P bR i
FART P a4 (1(69) = —1.75, p = 0.085), 7EX&
PG e, BHERTE AL 5P 5T
FrH{E“4” (t(62) = —3.47, p = 0.001), FHI52L 3
o 5B AR TR L S PR T BEAE A A Y R
(AT AR S ], L3 T A 5 il Bl o L B 0y
SERAR TIN5 o

I BN, SR A R, Y R
REE, BEHIT LS 05 IEA W S
M toc = 4.58, D grapapne = 1.29; M wupupne =
438, D rumnpne = 1.03; 1(246) = 0.76, p = 0.449,
d=0.17). 881, &Rl H AR TR, S0
HEHN P HPEMM = 3.25, SD = 1.72)iFr B 3
% F £ 400 41 09 7= S E A (M = 3.69, SD = 1.50;
t(246) = 1.78, p= 0.077, d = 0.27) (JLI& 7), H3 75 %
T HE,
54 itig

SRS 3 FRREIE T ASHTAESE TR A A B, RIAH LG
HERRT, BT e i & S BT T R
Ko ARSCEHE—H 3R, MibtT &t B0 & B,
XFAFIRE I 25k, tAh, A & 5 e &tk
Siri e A, YEHBEREE, S0

500 mLHAREA 458
438 BHERFA
450 b
5
7z 400 - 3.69
= I
3.50 | 3.25
3.00 l
T tEhEE BELtahEe

B 7 2otk By i s e JER000 B 9 VR

TE St — AR dh A, BE— AR T B AEAE
L i B4 ST S 0 2 v L B I R T UK
o [, AR L EE ARG ™0, 5%
KT SE5 2B 1R BRE

6 USSR Y o

R T E— 2 5 B & 1 I RA B P X 32O 1)
SO, ARSCXT 4 ASSEEEER AT TIC S, B
650 ZHWIXSHT 4 Lk, H, LMRF A4
316 N, BIEACE AA 334 A, B, SHLER 4
WL BRI T IS AR t K, H—REE T &
B8N ¥ 2 (1(629) = 10.36, p < 0.001, d = 0.81), HIH
HACHE AL B PEM (M = 3.37, SD = 14D %
T L HEACHE N7 i PR (M = 4.40, SD =
1.12) #E—24 HHEHE AU ERE AL =
s VAT 20 R P - A 3R A T (B <47 E 4 T B A
At KT R, AR, BHRFE AN
S PR S E AR T R A 4" (1(333) = -8.16, p <
0.001), ZPEACE Ny wb PP 0 2 5 T b [Al{E
“4” (t(315) = 6.38, p< 0.001), FHIIC %8 5B 1k
R X T2t S AEAE TS G

Frib =z 4h, 103 BAIER L REHEM = 22.72,
SD = 2.73)Z A A SCI I A R Ry 2L 1R
B BEAR S5 « 2t AR 2 1 Lo M & i 1 FRL 2 P
16 7 SmE B RIIET TRy, DA N R
VE R o Sk 1RG50 3k S = R A ELAT o R T
FIRNEEE, B AR ™ 5 2o Pk & J@ P BT L
SRR E <4 AT BRREAS tR 0 AT LR, 45
RN, O, W-RHEBERS . kNt
LRI I B E S T riEE <4 (W3R 1); KRR
77 i B RA B PR DA T L S SR v R R AT
FREA t KA, SR TR, DL RAE M
B EART A4, EHRHEBE RS . L e A
ANV ) & 25 T a4 (W3R 2),

XPAN TR 7= it () 2 P Jag P e I S R AR R
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1 FaxETREURAESTREER I RRBER

77 il M D t df p
4L 435 177 2.00 102 0.048
R ER MRS 591 135 1437 102 <0.001
LA 6.03 135 1530 102  <0.001

2 FRULEEHREETREEA RRER

el M D t df p
4L 273 1.63  -7.90 102  <0.001
EFERER RS 498 1.64 6.07 102  <0.001
ZPENAK 572 138 12,68 102  <0.001

BT g, SRR, DOt d)grksH
M7= A B 2E R (9w ner = —7.13,
p<0.001,d=-0.99; t(191)xppnx =—7.67, p<0.001,
d=-1.07), 7 BHERBEMR S . ZrENARZ B 2P
LIRS ARE, Rt Gr=phE B R %5l
2 AR B L M S M R N o AN [R) 7 it i A
B T RS A IS AT R LA, AR R,
FIZL 1 L 25 1R 5 Al P9 28 7 o A7 TR W 3 22
(t(204)rmms =-9.88, p<0.001, d=—1.38; t(198) s
we =—14.21, p < 0.001, d = —1.98), HFFEERE IR
55 52 AR Z 8] 1 FA B8 PEAETE 1035 22 7 (1(204) =
-3.50, p=0.001, d=-0.49), HILIIZ . P RHERE
W55 . o P A A RA 2 P SR T 1A T

W BPEAN o Lotk L e M 22 S W 3 I AR
EHEFE (1 = D21, 2 = /7R E B IR 55 5 otk
WA, DA% @ s A SIE N B A&,
PR PENAE N R AR, R 4 YR SER I R B AT
2x2 J7 2207 M, SR WoR LR SRR B A0 W
(F(1, 646) = 34.09, p < 0.001, n; =0.050), 1C7HF Ak
W) FERN B (F (1, 646) = 41.72,p<0.001, 1 =
0.062), Zoth& @M L= A H AN B 3c |5
A (F(1, 646) = 16.69, p < 0.001, 05 =
0.025). HIFI R, ZoPE& @ PEIR Y & Lotk m At
T NHEGI = PR A RZ R AT BRRIN S M 4 SR
— R, A H L EAE R, TR
PR A = S DA R =R B (M na= 4.56,
D nx = 0.77; M wppies. wirne= 4.35, SD wrepms, wieme—
1.20; 1(646) = —1.24, p=0.216, d = 0.21), 2R, 4
nn R A AT B, R m R A R s
e iz 55 5 e N AR L 7= i EAT (M = 3,12, SD =
1.42) i AR T Lo % J8 PR AIRAY HZ0 20 (4 7 5 O
#r(M = 4.27, SD = 0.92; t(646) = —7.03, p < 0.001,
d= 0.96). Z5R R, FHACTE Lok 7 52

M it 5 7 il 2 P e T P R o T 1 e

HF TVTH v R P 25 S S 2 1 7 o 4 A (B HE
JPWRAE (L = H4L, 2 = - RHEBERSS, 3 = @ik
WAC), LAFAE HEFAHE AMERIVE S B8 &, 77 i
TP R AR &, X 4 YR SCH S BB R4 T 3%2
Jr 28T, 5R WORFAE M B ROV B E (FQ,
644) = 19.48, p < 0.001, n; =0.057), 1XFH AMEH K
FRN BE (F (1, 644) = 46.34, p < 0.001, 13 =
0.067), FAR A1 L 7 AR A 531 B 28 B 800
Wi E (F2, 644) = 16.62, p < 0.001, 0, = 0.049),
FH UL AT, RN R T o 2 A ARSI
s PPN RE R o T BN A B 4 R — 20 R, Y
i R L MEAR T B, RO MR R AIR A 2020 7
VEH 03 i T AL M b A 00 10 7 B B B Il 55 2 1Y
FE RPN (M na=4.56, SD uu = 0.77; Muppes=3.77,
SD wrnms= 1.32; 1(644) = 3.69, p < 0.001, d = 0.73),
5REERENLCHENRALEEEZTM qa=
4.56, D g = 0.77; M wppz= 4.54, SD wppr= 1.10;
t(644) = 0.12, p= 0.904, d = 0.02), AR
A7 B B B R 55 28 04 77 it DA D) ik 20K T RA %
RE N THENKAM wepes= 3.77, D wrper =
1.32; M sppe= 4.54, D sume= 1.10; t(644) = —4.19, p<
0.001, d = 0.63), 4 5L FH B AT B, A% PR
IR T2 ) 7= A B3 TR M 4y A
FERHEE B R 55 AL 7= ST (M = 4.27, SD na =
0.92; M wppmp=3.32, SD wpnmn= 1.00; t(644) = 4.53,
p<0.001,d=0.99), 35 TRSMER&NEN
KEAM 1a=4.27,D va =0.92; M xppe=3.06, SD «
wie= 1.52; 1(644) = 7.23, p < 0.001, d = 0.96), TiiFA
B R A 1 BB BE R 55 AR PR 5 AL
MmN KA R EZRFM wepes= 3.32,
D wrpmn = 1.00; M zupe= 3.06, SD wupe= 1.52;
t(644) = 1.42, p=0.155,d = 0.20), 5% Hmw, ST
HLLX A BATRE R 5, BECE otk i
A7 i PR AR AR W AR T 2o MRS o WA, B AR
T MR TR W AN 57 4 B A T RL 2
ML E s, X TFREREE, EEABER
P, BT MmN NG, AR T AR AL
N FE AR ) — 5 B AN R — 2 i .

7 BRI
7.1 TRGE

ARSCHETE T 7 b AR A 91 R g 3 9
BRI AP Z IR B G R o B LB S i A
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M B0y BN, B GES R 1 WP R T &
BN, B S AR e S AR b, otk T 2 X
BHRF LM AN & R ERIL, BiE, &
SCIE A S 2 SIS 3 i — A 3R AR AR
(VLI 1), 525 2 BAERIT EROW TR AL, Ri£
P77 i ARCE N AR S 3 e LR T 2 R B Y B 1y
S e e 7 L PEAN, TR RIEAE AN B AU
Yy N Uk 1700 A g, JFHERR T RS
R, H2 19 3I50E . Ry 1 i — P I uE NTERLH], 7852
B 3 3@k s AN ARG B B, S —> FA B R
AP, BRI, 5250 3 Gl X B0 15 A
MR T By g, R R, Ykt
T B E R, FER0N SRR, Bk T S
HE IR, H3 50T .

BRI Z Ab, A SCE & BT 120267 0, Btk
RS VR REAE—E R P AR TR, HUE S ot
RE AL, BV A B H RS 5250
FHP= i oL SRR B VAR T, X T 10 B2 B
M55 A ™ i, B E AR ™ Y 1R TR
M F LR E M, AR R = SR (0 45
SRR AR SCIRUBIY, T 2 TE PR FA 8 M it BUIR
AT RE S Z B i . SRR . BRAVRILAE N R
A, AR AR AR AT IR AR SE R 5E
7.2 Btk

KA B N AR 540 F AR G 18 SR 2 A
{GHE AR . R AHEE R T HOR RS B E &
PR X — I, A SO R R R T 5K
SCAEWFIE T 53 PR T Lo M i R R A Sk Y 4 T AR
N, [ HE 7 T DA S BB A A 1 RO BEAL
i, IFE— 20T B IR AR

B, ARSOMAL G et B E M T T
FEAR, DIAEAE GO SE S8 7= e s v, 48 sk
ST S 55 77 A 82 ) T P (e A5 0 9% 2 DL BE
FFESE (Debevee & Iyer, 1986), (LA T 77 A
SJE k. WA BT b 5 E PSR
A N AAASE AR %) fuff PRI RE 23 B IR T 2 3 8% 0 RN 28 3
) — S0 DA T R AT XGT 7 b i 52 A I TIT (Kanungo &
Pang, 1973), {H ™ f i JoT 1) 24 B 56 5 X BBk 41 HL
BOEAR, B RREE P, B2 s, [
AW ACHRE S — B B 1 v RS, RAE LR
R, BISWEANE ., X—RINFRBET 0T
VG PE FE AR PR P 5, iR ] — 8003 >R i AR A%
N, FEAMGE B TR — BOE S AE Sk 3 7R S i AL
HATIR AR IR o 1A ST A S T SEERF A T A — 2

FEUG R, T AR — etk e ik —
ARV T B R IR T T 7 o S e s e =2 4
AR RS AL, B9 2 6 T B AR 7 RN,
A IS E

BRULZ A0, A SCAEME A TR]— S0k B8 1) L hil
RV HERI I ENRAE N PIA B, S5 B IR S B
1y BAR AU AH ¢ B2 (Baumeister et al., 1996; Aquino
& Douglas, 2003), SR> &% T1H 9 & A F A
A IR IR Z R, B2 B0 UM AE S 2P
1) 355 1 AR 7 BRI e PR T 2 7 AN B T A R
ML o AN AN, A< S 8 B 47 Jak Joih % i) 5% Bt
Ve SE— 2R 5T T 33X — B RN A 1 AR o, R By
B, KT 28 50 LB JEUN Y ST AR 2 P
SESE, AT FH R o Do ke sl 3 A %) =R s 1 3R B
I (McQueen & Klein, 2006), M i finss T 5 511¢
B0 PP A A BT
73 EXEEB®

ARSCRF IS T A B R BN LR
Mo HAE, R A R EE IR B bR
TH 2 B VR T8 B2 Rl 200 45 98 =X 0 0 BRLER 2 F1 LS
Rk, B AT AR S I 2 R R R R A ST R
HER < Ri0F i (L RSN P A (1L BT P U Y A= N
WEPRBUE WEETH 28, ORI 2038 1R W 3 I
Hk, =i 2R T AN A BT EA RN 2 5
FRAMEAR — B, ORI i AR S L AL R
RN Y SR ZAL Gk, A RS S AT ) EARARUR,
BT ULAR T DAARAR I 2 3 A5 AT, [ BT L RE T A A%
b A 495 it R AR, e T 2 O SRR B
AR B HERT M= X — R ikt
T BB B ARy . EEEE, ASCE kB
BE A 7 oML JE B e, SR R
RN 2 N E, AR M — Y N AR
PR T W TE RN . LARERFSE 200, AMT7E = B
Oy BRI, AR A 25 R BT AR i x5 U,
THPREWA TTRE R 06T . K, 27 Lk 1)
OE o BB O Ll —AP R R AL, Bk E
JE RS R R I ERAUE et s X T
203 2 M S M A RA B A X B 0 72 i, 93
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L IR YE IRV YRR S, W R AR IAREE
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PRI 2 09 7 SR 22 8] % 5 2R BT 0 R A 7
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@ o e B EACE Lot i I R e, 53 M
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Does “male beauty” really work: Theimpact of male endor sements on
female consumers' evaluation of female-gender-imaged product

WANG Lili, DONG Menglu
(School of Management, Zhejiang University, Hangzhou 310058, China)

Abstract

Nowadays, using male spokesperson to endorse female-gender-imaged product has become an important
advertising strategy and has penetrated into many female-gender-imaged products, especially thanks to celebrity
influence. Does it really work? While previous research only combined with a certain degree of theory to explain
the cross-gender endorsement phenomenon, this paper aims to explore the relationship between the gender of
female-gender-imaged product spokesperson and female consumer's product evaluation through a quantitative
approach. Specifically, we proposed that when male spokesperson endorses female-gender-imaged product,
female consumers would significantly downgrade their evaluation of the products compared to female
spokesperson, which is mediated by a sense of gender-identity threat. In addition, when the participants are
manipulated to increase gender affirmation, the main effect would be strengthened.

Study 1 used a single factor (gender of female-gender-imaged product spokesperson: male vs. female)
between-subjects design. 145 female college students were invited to participate in this study. Participants were
asked to imagine a billboard advertising a lipstick endorsed by male star or female star, and then evaluated this
lipstick by a scale. We examined the main effect through this scenario that using male spokesperson to endorse
female-gender-imaged product would decrease female consumers’ product evaluation.

Study 2A used a similar between-subjects design. 119 female participants were recruited to imagine a
billboard of obstetrics and gynecology hospital endorsed by male star or female star, and then evaluated this
obstetrics and gynecology hospital as well as sense of gender-identity threat by scales. Study 2B invited 136
female college students to replicate the results of Study 2A, ruling out the alternative explanations of shyness
and shame. Participants were asked to look at an underwear advertisement poster that used endorsement by a
real celebrity. We repeated the results of Study 1 and confirmed the mediating effect of a sense of
gender-identity threat with bootstrap test to clarify the underlying mechanism.

Study 3 used a 2 (gender of female-gender-imaged product spokesperson: male vs. female) x 2 (gender
affirmation: with vs. without) between-subjects design. 250 female Mturk workers participated in this study. In
the gender affirmation condition, participants were asked to write about important qualities and values of women.
In the control condition, participants were asked to list 20 everyday items that came to mind. Next, participants
were told that they were browsing an online shopping platform and intended to buy underwear. They would see
the underwear picture of a famous brand endorsed by a popular female star (vs. a popular male star) and then fill
out the same product evaluation scale as above. We examined the interaction between gender of
female-gender-imaged product spokesperson and gender affirmation. Specifically, when the female-gender-imaged
product uses male endorsement, the product evaluation of the gender affirmation condition is lower than that of
the control condition.

Apart from the above, results from these studies were summarized and showed that both exclusivity and
privacy of female-gender-imaged product have significant interaction effects on the relationship between
spokesperson gender and product evaluation.

In summary, this paper combines the theory of self-concept and identity consciousness to provide evidences
for a mechanism between cross-gender endorsement and female consumer's product evaluation mediated by a
sense of gender-identity threat, and the moderating effect of gender affirmation, expanding the downstream
results of product gender attribute research and contributing to the practice of advertising field.

Key words cross-gender endorsement, product evaluation, gender-identity threat, gender affirmation, gender-
identity congruency





