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Investigation into the development situation of Chinese-style blended type cigarette

QU Xianghui, GU Jushui, HUAN Peng
China Cigarette Sales and Marketing Corporation, Beijing 100055,China

Abstract: Such problems as sales decline, poor consumption structure, weak demamd, unfavorable policies and lack of motivation in
manufacturing and business operation were investigated and analyzed based on development course of Chinese-style blended cigarette.

In response to such problems, great importance should be attached to growth and development of Chinese-style blended cigarette by

formulating integrated measures in policy support, raw material supply, marketing and research and development.
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Tab. 1 Sales data of Chinese-style blended cigarettes

Ay EBMREE IR pRURE MR O QR A R B /%
1993 4 3338.0 203.6 6.1
2008 4E 4379.4 88.9 2.0
2009 4F 45253 88.7 2.0
2010 4 4684.5 87.9 1.9
2011 4 4834.4 73.7 1.5
2012 4E 4936.3 62.7 1.3
2013 4 19 A 3957.1 40.5 1.0
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Tab. 2 Transaction status and market demand prediction of Chinese-style blended cigarettes

T H 2011 SEHUE / AR 2012 4%l / CHMD 2012 4EFIEL /% 2013 4E%fl / (J3%8) 2013 4EFIEL /%
T3 7 RN & 81.12 64.56 -20.41 55.44 -14.13
PR 2T & 74.88 63.77 -14.84 55.14 -13.53
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Tab. 3 Comparison of sales value per carton of Chinese-style blended cigarettes

s COVERIBD goncememe 22 I 01 sepg . 203 T IO MBI 50154 1.0 e
ek isEIN 2.09 15.47 2.33 11.48 2.52 8.58
H g 2.66 6.26 2.80 5.50 2.94 3.88
AR S 1.06 16.59 1.18 10.95 1.25 5.79
R i 1.40 11.97 1.47 5.33 1.49 1.29
S 1.15 29.97 1.19 4.12 1.38 15.81
#E 0.57 -2.74 0.58 2.68 0.63 9.93
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Tab. 6  On-shelf ratio in retail business monthly of key brands of
Chinese-style blended cigarettes

o ARIIG, . CRMR G HORIE, AR B 20114F % 20124F /% 2013 4F LEAE %
AL 3%, AR A LG B A A R FE ORI R 18.0 17.5 16.3
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Tab. 4 Category of Chinese-style blended cigarettes 4 W 4.8 4.1 3.0
i H S —%F % =% % Ak A T 30.1 33.0 32.53
FAs R /A 30 6 3 11 6 4

HESE /% 100 1.82 095 51.56 2048 25.19

23 BEEAT, LEXRER

MNEHVERSE, EHENERS/N, PR
Rt AR B o AN AR R R RO NS
P I b R H 20 BT 3 7 i R BORAEAN T £, {E
e H A B RE FAEREEE T,

®5 PRBESREFESREAYERETIHBEE
Tab.5 Market coverage rate of key brands of Chinese-style
blended cigarettes monthly at county level

st it 2011 4E /% 2012 4E /% 2013 4F L24F /%

i 62.0 69.6 75.7

#H o= 412 26.2 17.8

& M 27.6 20.0 18.9
AT 76.4 78.4 80.5
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