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On the Research Framework and Methodologies of Cultural Geography

Zhou Shangyi
(College of Geography and Remote Sensing, Beijing Normal University 100875 Beijing)
Abstract Cultural geography rose in 1920s .It is a branch of human geography. Cultural geography has
developed its research framework and methodologies during its history of recent 90 years. Based on the
textbooks, classics and representative articles, this paper has sorted out the following four topics. Firstly, the key
concepts of the cultural geography are "cultural region" and "place"; Secondly, the research framework of cultural
geography could be divided into two themes around the core concepts, which are formation mechanism research
of cultural region or place and transformation research between scales of cultural region or place; Thirdly,
different research methodologies relate to different research aims of cultural geography; Fourthly, the key
concepts of cultural geography can provide academic support for other branches of human geography in some
fields.

Keywords cultural geography, key concepts, research framework , research methods

B >

o 10 , 100 o E—mail:twizsy@163.

com

2Pl 2011 - 26 - 4

(C)1994-2022 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



