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Experimental study on the leverage adjustment of cigarette price

Zhong Changlin
Beijing Municipal Tobacco Company, Beijing 100026

Abstract

The economic analysis of price and its influencing factors enables the price leverage be used properly. Analysis of the in-
ter-channel price elasticity clearly reveals the impact of the adjacent tobacco markets and the blackmarket and meanwhile, pro-
vides a theory basis for designing a reasonable price difference system, expelling the blackmarket and ensuring the contwolling
and dominating wle of the main chanrel in the tobacco market. In August 2003, in order to decrease the impact of the adja-
cent tobacco markets and the blackmatket, Beijing Municipal Tobacco Company took advantage of the price leverage and ad-
justed the the price of Hongtashan brand cigarete, and thus provided the famous brand a bigger surviving and developing
space.
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