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Table 1 Distribution of respondents’ characteristics
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Table 2 Results of principal component analysis
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Table 3 Logarithm regression model analysis of motivation on tourism destination choice
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Abstract: Motivation is an important factor that determines behavior and the relationship between tourism moti-
vation, destination choice is the key to forecast the future travel model. In the Changjiang River Delta Region,
with the rural residents’ income and consumption level increased and the willingness to travel strengthened,
understanding the tourism motivation and its influence on tourism destination choice is significant for this re-
gion’s tourism market development. Taking the Changjiang River Delta Region for example, this research ana-
lyzes tourism motivation of rural residents with the method of principal component analysis by dividing 24 mo-
tivation variables into 5 factors. And it studies how these motivations influence the choice of six tourism desti-
nation such as “the modern big city”, “small city”, “historical and cultural city”, “tourist town”, “mountain-
ous area” and “rural areas” by building logarithmic regression equation. The destination choice is the key to
forecast the future travel model. The results show that: 1) Tourism motivations of rural residents in the Changji-
ang River Delta are mainly based on the sightseeing level. 2) the rural residents in the Changjiang River Delta
agree with lower perception of tourist motives of visiting relatives and friends, but visiting relatives and
friends has influence on the choice of different destinations. 3) the rural residents in the Changjiang River Del-
ta have a strong desire to promote its position in the family, relatives, friends by tourism. 4) the tourism safety
is very important to improve rural residents, tourism, at the same time rural residents pay attention to the tour-

ism destination accommodation facilities to build home outside of the home feeling.

Key words: the Changjiang River Delta; rural residents; tourism motivation; tourism destination choice



