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Study on Perceived Risk Influence Factors of Promotion Online under
Perspective of Consumer

NIE Jingjing” JIAN Yinghui
( Business School of Hohai University , Nanjing 210098 )

Abstract ; Because of the high level of perceived risk ,consumers would have hesitant decision — making behaviors when pur-
chasing in promotion online. The influence of consumers’ personal factors on promotion online level of perceived risk is the
most basic,and the most difficult to control. On the basis of existing research,and through the questionnaire survey statistics
and correlation analysis , the relationship of consumer factors and perceived risk’s seven dimensions of promotion online is as
follows : Age negatively affects shop unreliable, product performance and delivery risk ; Educational background negatively af-
fects time ,delivery, abused personal information and financial risk; Network familiarity negatively affects delivery, abused
personal information and financial risk; Risk attitude positively affects every perceived risk dimension of promotion online
consumer ; Online promotion purchasing experience negatively affects shop unreliable and product performance risk. On the
basis of this conclusion, some feasible suggestions for network promotion activities are put forwarded to promote its better im-
provement.
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