o o#H R

Scientia Geographica Sinica

40 B 11 4
2020 4E 11 H

Vol. 40 No. 11
Nov., 2020

RASUL, A, A U B SR U T 4 0 e T A PR RAALE B LR R 2R A3 M 9], MR A}42,2020,40(11):1878-1888.[Zhao Shuhong, Bai Meng. Coupling
coordination characteristics and its influencing factors of brand tourism resources competitiveness and tourism flow in Yunnan Province. Scientia Geographica
Sinica,2020,40(11):1878-1888.] doi: 10.13249/j.cnki.sgs.2020.11.013

=~ A a1 R 5 S 1 SRk i S i
FHER ERImE =5

REH, g

(mFMRZLHEHESKFEE2ER, =/ BY 6505000

. A A O PR B U 5 4 0 5 BRI A A DM IR 2R R E VRN S AR AR A b DL s B R R S, 2
JAL-TOPSIS B FIHE & W AR 45 73 1 2009—2018 47 22 B 4 it iRl 93 U 5 4 10 AR e AR & DR R e 1Y)
I 2 B AR AE S H R R 2, B O b BRI SR SE 4 ) SRR G R K T 0.8, I RHONIE, PIF i
FHIEA R, FAERORIR SRR R . @ B L2 a4 o R i 526 58 4 0 S 00 R 5 P R B 02 A0 3 v
BT AR & PR B (] 70 R AOR, R BONWI R O A G54 . ) BRERAT IS MBUR I A
AN E ORI Ty A A 1L 1] R 38 R DR ARG REMRIRRJEE ik S8 S5 4 A Ik 55> N I AR>S 2 R 85>
I ARA B> JE Al B> BOR I BTkl B A% o @ BEXT P R W R A R IR AS R R AR, WF 7E 8 Hh) 5 38 T i 7™ it T

R AR R R e S M) A A o e e A S5 (e 0 IR e R R AR £ B A R A AL

SREERAA : (it RO U0 R 38 G 7 s AL R P
hE RS F592.7  SCERBRIRAG: A

R HRER W, hEZ T e K
B B 1) o o B R R MY B TR AR R HES) o [
G KRN FE N, & ERER T Tk
el B 2 S A R 54T . 2019 4 4 T (1) R e 35
TAES BTG ) BB R R R, R
H R TR I R R R B . iRV
BEURAERE H AR I R R B TR 51, R &R
o6 DX e T B R KT FHIX gt e
WRYE IR Z 5o, AN [F) JRURE FR i e s ) R i e 5 U
5 SRAFAE 22 51, e, TR bR N BE iRl & s 4
] PAY i i o R o IR 4 a2 3t A 4l oK i U
BEUR CHP b R R i 22 D AT 2 s[RI, =55
it i B VR 5 R U N IRFIN B IEA R R R,
FAERZ 1 B R, R S JBRRS . FEI
SN, TR T AT R i IR I B8 556 4+ 0 1 EE AR

WA H #: 2020-02-11; 4837 H #3: 2020-05-12

EH S 1000-0690(2020)11-1878-11

A NTR I R R I SE 4R DI 5, (i 2k it R e
PEUR TE 4 70 5 R A i R P B A R Y SRR

FAT, P AT 73 25 3 T B0 i T B U M
N BT 58 4 TR T ORI B IR 5E 4 1 A
DX A5 U0 55 5+ 7 A% o R R, I FLPPAN 4R A7
SRR 5 IR TH SR S5 AT 1z . ik
P WA Dy DX IR 3 e A BACRALE, DT i L
Jig e BLIRANGR T BRI SE A IR O 1S, FIREZ
B E WA EF )2 KT . DA EE R
LRI RL A X T T AL PR R s I 2 R A 48 S5
SO PR 2R RUA R TN <5 e T 1 4R 9™ 5 LRI,
Wt A5 R Ui 93 U5 S S 0 R i SR 9 BN W
HH ] 2 3 O i SR B i B S 4 0 SR i AL A4
MEAERISR R, His AR 7t S AR R R T

HEWE - WEAL LR ST H (20BJY208), = M K HFERA R EHRICENMOBIE . 2/ & TN BUH . 2 K% LR
B 5 il Ui B 2 I ¢ T B 2 g bR s 2 8k L T 48 8 1% B LI H % B o [Foundation: National Social Science Foundation of China
(20BJY208),Young Talent Cultivation Program of Yunnan University, ‘Ten Thousand People Plan’ Project in Yunnan Province, A COVID-19
Pandemic in Yunnan University, Dean of School of Business and Tourism Management.]

EFH I BILC19755), 2o, =R BN, #%, WS, 3B 57 MO IRIFE B 7L« E-mail:396342605@qq.com

BIRSEH: % . E-mail: 18788549890@163.com


mailto:396342605@qq.com

11 4 AT A5 25 8 it IR DR IR S 4 70 SR EAUAR £ P RARFAE e FL R M IR 3R 0 1879

A [ 1 X (1 T TIN5 7 e 8 05 5 4 7 P A DR A
F J 22 BE A, DT B H X 3 Jie e e g iR}
F BRI, B AT OV B R BT IR R S ) SR
WE I H B R R, HERIRANR A E KA T
WK R R R 2R 5 U B = X6 i W it 95 U 5
G 1 5iRIEI IR 7T o

AR SIRFE 28, IRl 2 o X
WA R e ) BB SR k. 2011 4R, 2014 4 A
2016 4F 4 45 ik Ui BT 5 5 4 0 A I HE AL S
2012—2018 il X 55 KBTIk B 16.51%
T F] 50.28%, K] B (H B IR I 5
VEIERT BEIMR, i G VR A FH AN 78 45 Tl 7= i
R A RN N P PS ) A S E S E S ]
Hh, 32 FA A 7155015 JL-TOPSIS #E B FIRE & P
WA REASE R A v, TR A N T o R i B U e
IR RS B DR B 2 SR A RRAE R e R 2R,
XF Fi T AR AL XA ROR) 3 i Ui B, N
SER it BRI U0 BT YRR T, AR o o PR i R VR S A )
L5 it it I W R R K Y, B BRI T AN (R R L
R N i HARA BT =5 & iR i 5 IR e 4 )1 5K
TiE L R AH DA 5 o

1 WA SR RIE

L1 SRR S SRR

iR % R SE S ) B T BRI AR SR L R4
FERF LA, — Al o gia . B AR AT A X
ATl LR SE S 1, SRS W T IX SR i 1Y)
B RIRPLHEE, KRB TR e Re . Mg
A B T8 240 T (077 it B 55 DX RY, R
i e BRI 2 N RN AR D9
i B A EE RN AR — B PE Ry BT o
e BRI o S v, T SE S IR R ik i B YR S A
T HRZ ARG o iR B IR T3 5 H
o H R3S IR 3 2 A 15 R AN R
8, SRR SR I E R MR AL I FE K
RIRE ARG S b LR I B2 9658 5 0 55 Tk T A AR 1
S, 2 H IR A e il v it R LBk R
A IFRAL, ARG RAE D,

st R 1 BRI 5 4 T R KR . O i
TR T R BA MR 2 RALSERE, AR
TR i R T B X T U (R 5] A AE 2 S
R A2 JEE R S5 ) 13 88 v ot R R 3 9% 900 e 2
51 7", BIAS [F) SR (1 dh LR U B2 U5 S+ JI 5%

AT iR N
BEES A po— > e R 35 AR
B AT R
il ’ L AP
Rl TR FR R
BREESF /1 e '\
LIRS \V y/ || »
R
EN: ¥k ;3 A HWE R E
R BRI B < ERWT Mo 2t
EY09 2 -0 SN HRW I
SRS ARE Mo
LM B389 0 R | WU R 21

BT SR I DR U SE 4 0 SR AR & B R R
Fig.1 The coupling coordination model of brand tourism resources
competitiveness and tourism flow

W25 H B T3 L. @)\l e 7 % IR )
M, H iR E SO G2, BIR[H]
Hb Xt R 9% % 1R 3% 4 0 % () o0 A 22 SR IE RR T
RIS 2 5. @) IR/ iR & 8 v, il
A AR T R R 7 8 RRD 7, MR T A% ik
WEEGTER R, JEM 568 7 X380 Ui I 1 25 18] L 3))
KR

FRIFT i R IR e 4 Sz @ iR
TR Y B TR LA RSB AR 2 1 —
T2 P L A1 {of it I UL AN U8 5 3 R 07 0 DL ) i
ANECR, 35 KR IR LA B, B n = 22 W g
71, WIS 5 b R iR SR IR e 4 1. @ BEE HIN
HhfF 2538 %2, i 1 IR T IR TR, i
DX [ 01 44 o5 0 56 %5 B 2649 B A58 3, AT 2 T
DX 358 R R i PR R SE G F1 . @ FRIFIRAE R BT
TR LA 9 HIOROR.”, F T HORE 77 16 K R AR 5
M 2 X355 ot Rt Vi 0 1) R R 38 4 0 22 18] 43 AT
ZER
1.2 PR
12,1 fh RN IR e 4 S PR b

SR ILA BE T, S Rt T % R 95 1 S 2
R[] 2R 2 i i B, B THE S E AR as e S fe
WEFIE A B XA, [FINF, 254 Rk i %
PR SE 4 1 SRR A T R (D, i %5k
TR A AR A, IR LR A R
AL it T R AR TR it R U AN N ST
Jite i B R AT Sy 5 R it T U e G 1 — AT AN e
Pro FEIRRE S TR VRN BE R 1 SR, WA =
A eI W YR A AT R O, 18 [ R g b 8 el [ 5K



1880 Hh i

oo 40 &

GRRE B /IR ] 5K 0/ B R R AR A A 2
BENEELNE DB
1.2.2  JRFEEFREN ERS

B SUTRIE L A2 T = e R AE IR T H i 5
FIEHE H b 5 B R ] R . KR X
JHE4E B DR B AR Y, RSO S BRI N
U TR AL 2 LA K Jite e st b N B 55 4 o 17 o Xk
I I R A o 1 % E R IR 78 e SR A SR
FLF IR Ui ST ORI IR A - = B R
TR VALV B~ B AR R T R Uit I O BRI 5 T
TRV IR RN, Y BN A5G 7= Ml i e (1) R i, H g A
ORISR LT B i AU I AR IR
RS TR PR B AR (R 2D
1.3 WEHFE
1.3.1 BFEmik

s R i YR 5 S 0 I P TR LR A B R
AL UiE T R ) B 2B W B RN 4 A, BT DATE VR
A 3o 2 e B O R R P A R RN A A, A A
TR A2, HERR X SO CORTTH AR 22 53 (R RS A o i
M, 7 25 P b U Ui 935 5 5+ 2 9P o, B FE R A

AT BB FR AR A ARG B B AR AR AT HE Y, 1E %
M T A [F) A4 1) — AR AR 1545, il T F AL
BRI FR AL (2 1), W B & R it i 75
WEES ) M(x) o B RN IS FE ] S5k 45, 5k
ISR
1.3.2  J@HFL-TOPSIS 7Y

J%5 BL-TOPSIS H 7Y & XJ & 43 965 B (1) o it
BABEER. Z WSS AT, -
TOPSIS #E8 O v2 BFH F e it 7 o o L,
2= [ S 20 ) BH S5 A5 FH A2 B 0] i Jite Jak 56k P AN R
Wi 4 JIHAT IR Y, /] 0L, J5AL-TOPSIS £ 7Y
VPR i i LA . DRI, W 7 R A
X e Vi 9 D Do s 0 o SR 2R AT b A A A R, SR
F e 2 B, #2545 il it TOPSIS A5 AL % k58
FUTEALE BE AT 2007, TF 5 2 B A %5 T i U
W MCy), WIR S M TR R 5 55 o LRI
(I e EE R Y N R T
133 FEE W E AR

B AR e A A 0 S B 2R G 1) (A B A
FH 2R 2, A G B U8 PSS 2R 2 7 4 G A 28 11 it

R1 GERERIRTESIPER G R

Table 1 Evaluation index system of brand tourism resources competitiveness
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Table 2 Tourism flow evaluation index system
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Table 3 Coupling coordination degree grade of brand tourism resources competitiveness and tourism flow
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Fig.2 Coupling coordination degree and its’ grade of brand
tourism resources competitiveness and tourism
flow in Yunnan from 2009 to 2018
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Table 4  Statistical characteristics and proportion of brand tourism resource competitiveness and tourism flow

coupling coordination degree in 16 states of Yunnan from 2009 to 2018/%

20094 20104F  20114F  20124F  20134F  20144F  20154F  20164F  20174F  20184F

Wil 2 0.000 12.500 6.250 6.250 0.000 6.250 6.250 12.500 6250 6.250
aREHE 25000 31.250 31.250 31.250 25000 43750 43750  25.000  37.500 18.750
Mg 31.250 12.500 12.500 25.000 37.500 12.500 6.250 18.750 12.500  25.000
B 25.000 25.000 31.250 18.750 12.500 12.500 18.750 12.500 18.750 12.500
BLAE YR 18.750 12.500 18.750 12.500 18.750 18.750 18750  25.000 18750 37.500
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SPHAE 0.679 0.674 0.686 0.677 0.693 0.665 0.680 0.693 0.678 0.706
Ji 0.011 0.017 0.014 0.015 0.013 0.019 0.016 0.018 0.019 0.016
W 0.385 0.415 0.398 0.442 0.363 0.429 0.424 0.431 0.424 0.395
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coordination degree in Yunnan Province in 2009, 2012, 2015 and 2018
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Table 5 Influencing factors of coupling coordination development of brand tourism resources

competitiveness and tourism flow in Yunnan Province
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Coupling Coordination Characteristics and Its Influencing
Factors of Brand Tourism Resources Competitiveness
and Tourism Flow in Yunnan Province

Zhao Shuhong, Bai Meng

(Dean of School of Business and Tourism Management Yunnan University, Kunming 650500, Yunnan)

Abstract: On the basis of constructed coupling coordination model and evaluation index of brand tourism re-
source competitiveness and tourism flow, taking Yunnan as a typical case, this paper analyzes the spatial-tem-
poral characteristics and influencing factors of the coupling coordination development of brand tourism re-
sources competitiveness and tourism flow from 2009 to 2018 by using entropy weight TOPSIS Model and
coupling coordination model. It finds that: 1) There is a significant positive correlation between brand tourism
resources competitiveness and tourism flow with a strong coupling coordination relationship. 2) As time goes
by, the coupling coordination degree of brand tourism resources competitiveness and tourism flow in Yunnan
Province is gradually improved, but the spatial difference of coupling coordination degree between the cities is
enlarged, demonstrating an obvious ‘Core-periphery’ spatial structure. 3) The influence degree is ‘tourism
transportation and reception service > human capital > economic environment > natural environment > Infra-
structure > policy environment > tourism publicity’. 4) In view of the different types of coupling and coordin-
ated development, we provide some advices to promote the coordinated development of tourism resources and

tourism flows. Such as improve the convenience of tourism transportation and strengthen tourism publicity.

Key words: brand tourism resources competitiveness; tourism flow; coupling coordination



